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CONFERENCE PROGRAMME SCHEDULE

Day 1: 17 August 2017 (Thursday)

Time Program Venue

9.30 – 10.30 AM 

Registration and Arrival of Guests

▪ USIM – IHMC Participants 

▪ Sejong University – Industrial Talk Participants 

▪ Sejong University – Invited Guests 

B2 FI. Lobby

10.00 – 10.30 AM

Opening and Welcoming Speech by 

·▪ President of Sejong University 

·▪ Prof. Dr Roshada Hashim, Deputy Vice-Chancellor, 

Universiti Sains Islam Malaysia

·▪ Chairman of The Korean Food Service Association 

Gwanggaeto-kwan

B2 FI.

Convention Center

10.30 – 10.45 AM Refreshment and Networking  

10.45 – 11.15 AM

Keynote Address 1 

·▪ Prof. Dr Zainal Abidin Mohamed, Deputy Dean, 

Graduate School of Muamalat, USIM  

Gwanggaeto-kwan

B2 FI.

Convention Center

11.15 – 11.45 AM

Keynote Address 2 

·▪ Mr. Lee, Jeung-Sung, Vice President of Daesang 

Cooperation.

11.45 – 12.15 PM
Keynote Address 3 

·▪ Mr. Kim Baek-Jae, Representative of Qatar Airways.

12.15 – 1.30 PM Halal Luncheon (Gwanggaeto-kwan B2 FI. Convention Center)

1.30 – 3.00 PM

Academic Seminar (USIM):

Concurrent Sessions 1

Gwanggaeto-kwan 

5 & 6 FI.
Industrial Seminar (Sejong University)

Seminar 1:

▪ The Korea Food Service Association 

▪ The Society of Islamic Culture Studies(HUFS)

3.00 – 3.30 PM Refreshment and Networking

3.30 – 5.00 PM
Academic Seminar (USIM):

Concurrent Sessions 2

Gwanggaeto-kwan 

5 & 6 FI.

5.00 – 6.30 PM Welcome Dinner
Convention Center

B2 Fl.

End of Day 1
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Day 2: 18 August 2017 (Friday)  

Time Program Venue

8.30 – 9.00 AM Registration and Arrival of Guests 6 FI. Lobby

9.00 – 10.30 AM
Academic Seminar (USIM):

Concurrent Sessions 3

Gwanggaeto-kwan 

6 FI.

10.30 – 11.00 AM Refreshment and Networking

11.00 AM – 12.30 PM

Academic Seminar (USIM):

Concurrent Sessions 4

▪ The Academy of Korea Hospitality & Tourism 

Gwanggaeto-kwan 

6 FI.

12.30 – 2.00 PM Halal Luncheon (Gunja-kwan 6FI, Cafetaria)

2.00 – 3.30 PM

Academic Seminar (USIM):

Concurrent Sessions 5

Industrial Seminar (Sejong University)

Seminar 2:

The Academy of Korea Hospitality & Tourism

Gwanggaeto-kwan 

6 FI.

3.30 – 4.00 PM Refreshment and Networking

4.00 – 5.00 PM
Closing Ceremony 

▪ Best Paper Award Presentation

Coference room, 

Students Hall (B1 FI)

End of Day 2
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PROFILE OF KEYNOTE SPEAKERS

PROFESSOR ZAINAL ABIDIN MOHAMED

DEPTY DEAN (GRADUATE SCHOOL OF MUAMALAT)

FACULTY OF ECONOMICS AND MUAMALAT

UNIVERSITI SAINS ISLAM MALAYSIA (USIM)

Professor Zainal Abidin Mohamed is currently a professor of management at the 

Graduate School of Muamalat, Universiti Sains Islam Malaysia (USIM), located at 

Nilai in the state of Negeri Sembilan, 20km south of Kuala Lumpur. 

 

His serious work in the Halal industrial sector started by having his own chicken 

farm (30,000 birds per cycle) and ensuring that the whole supply chain is as 

stipulated in the Shariah compliance regulations. He was also involved (UPM) in 

studying the cleansing of live animals meat that were not fed with halal feed and 

how long would they replace these meat once halal feed has been administered and 

can then be reclassified as halal meat. 

 

His current research, related in this field is the study of potential Medical tourism 

for the Muslim tourists in Malaysia. It is a small market niche but with great potential 

and an area that Malaysia can be strong in. Recently he gave a keynote speech at the 

Busan Anti-Aging Conference discussing about possible widening of the anti-aging 

manufacturers of South Korea towards exporting to Muslim countries especially in the 

Middle East.  

 

Currently, he is the Deputy Dean of the Graduate School of Muamalat, at USIM, 

coordinating the graduate programmes of the Faculty of Economics and Muamalat 

since September 2013. He has held several academic posts in the last 40 years of 

service such as Department Head, Deputy Dean, Dean, instrumental in developing the 

Corporate Planning Division of UPM, pioneered the setting up of the Management 

(including MBA) programme there in 1983, setting up the Graduate School of 
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Management (in the team to get the first AACSB accreditation in Malaysia, 2009). 

Have had participated in several international programmes such as Project 

Management of the EDI of World Bank in Manila, Harvard Business School 

Executives training in Kuala Lumpur and Fountainbleau (ITP), a Fullbirght sponsored 

sabbatical in Bloomington,  short duration visiting academics at ASCON in Lagos, 

Nigeria (Commonwealth sponsored), Women’s Institute in Harare, Zimbabwe (WI & 

UPM), with African Institite of Capacity Building in Adis Ababa (UNDP), Universitas 

Muhammadiah Yogyakarta, Indonesia. 

 

His teaching, research, publication and advisory work has been towards 

management in general but inclined towards strategic and operations management, 

business process reengineering and active in developing case studies for the purpose 

of teaching and learning. Regularly conduct training for middle and senior level 

managers as well. 

 

Published three text books, five chapters in books, more than 20 international 

journal articles, and presented more than 60 papers in international and local 

seminars, conferences, workshops and training sessions. Have produced directly or 

otherwise more than 50 cases meant for teaching and learning. 

 

Academically, he holds a Bachelor degree in Agricultural Science (Malaya), an MBA 

(Wisconsin) and a PhD (Edinburgh). On record, he has supervised and graduated 25 

PhD students and trained more than 1000 management executives.
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INTERNATIONAL HALAL AND 
MANAGEMENT CONFERENCE:

Keynote Paper
HALAL INDUSTRY: PROSPECTS 

AND CHALLENGES 

August 16th ‐ 17th 2017, 
at Sejong University,  Seoul, S. Korea

Zainal Abidin Mohamed (PhD)
Prof at Faculty of Economics and Muamalat

Universiti Sains Islam Malaysia (laniaz@usim.edu.my)

INTRODUCTION

• This address will look at the prospects 
and challenges in the:

• I: General Global Halal Market
• II: Malaysia’s Halal Industry
• III: Malaysia’s Tourism Industry

2
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INTRODUCTION

• Definition and fundamental 
understanding:

HALAL: WHAT IS :
: permitted or lawful by the religion of Islam.
: with reference to food and lifestyle products 
: includes clothing, pharmaceutical  as well as 
cosmetics and personal care
: when go into Islamic economics then it 
includes business financing, investments,
insurance, gender interaction and 
religious practices 

3

INTRODUCTION

• Definition and fundamental 
understanding:

HALAL IS GUIDED BY ISLAMIC (shariah) LAWS 
WHICH ARE DERIVED FROM 4 SOURCES:
a. The Al‐Quran
b. Hadith and Sunnah (Prophet’s acts and sayings)
c. Ijtihad (interpretation of the four Imams)
d. Ijmak and Qias (implied opinion as decided by the 

learned Muslims)

4
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I: HALAL MARKET; WHY?

• DECISION: ISSUES:

– Total Muslim population:

• 1.8 billion in 2010 and is 20% of total

• 2.2 billion in 2030 and is 26.4 % of total

• 2.6 billion in 2050 and is 30% of total world population

5

PART I: THE HALAL MARKET

• OVERALL SEGMENTS OF THE 
HALAL MARKET:
– FOOD: 61%

– PHARMACEUTICAL :  26%

– COSMETIC: 11%

– OTHERS : 02%

Source: Thomson Reuters

6
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PART I: THE HALAL MARKET

• POTENTIAL VALUE OF CLUSTERS: 
– Cosmetics/personal care: 177 billion

– Agriculture: 41.5 billion

– Pharmaceutical  40.3 billion

– Islamic Finance: 25.0 billion

– Logistics: 0.17 billion

– Travel Industry: 0.13 billion

Source: Thomson Reuters

7

I(a): THE HALAL MARKET 

• Muslim expenditure on cosmetics 
and personal care: 

• 2013:  USD 46 billion,

(out of total USD 180 billion world)

• 2019:  USD 73 billion,

• Compound annual growth rate of 10.8%

Source: Thomson Reuters

8
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I(a): THE HALAL MARKET 

• TOP 10 HALAL COSMETIC 
PRODUCERS:
– 1. Singapore 2. Malaysia

– 3. Egypt 4. Pakistan

– 5. Jordan 6. U.A. Emirates

– 7. Indonesia 8. Oman

– 9. Saudi Arabia 10. Yemen

Source: Thomas Reuter and Dubai Development Center  

9

I(a): THE HALAL MARKET 

HALAL COSMETIC MARKET:

• GLOBAL GROWTH RATE: 8% ANNUALLY

• GROWTH RATE IN MIDDLE EAST: 12%

• LARGEST MARKET AMONGST OIC:

– UAE (105), Saudi (76), Algeria (45) all in USD mill. 

• UAE (highest per capita consumption)

– 2015: USD 239 

– 2020:  USD  295 (expected)

10
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I(b): THE HALAL MARKET

Food & lifestyle (Halal market): 
Muslim expenditure:

• 2014‐2015:  USD 2 trillion

• 2019:  USD 3.7 trillion

• Compound annual growth rate of 10.8%

Source: Thomson Reuters

11

I(b): THE HALAL MARKET

• Purchasing power of Halal  Food: 
– Saudi Arabia,
– UAE
– Turkey
– USA
– Iran
– Algeria
– Malaysia
– Singapore

Source: Thomson Reuters

12
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I(b): THE HALAL MARKET

Food & lifestyle (Halal market): Muslim 
Halal market size:

2009 2010
Asia 400 418 billion
Middle East 151 156
Europe 67 70
America 16 17
Australia/Oceania 1.2 1.6

Source: Thomson Reuters

13

PART II: TOURISM 

• Sharing some data on Malaysia’s tourism: 

• It developed from:

– GENERAL OVERALL  TOURISM

– MUSLIM TOURISM

– MUSLIM HEALTH TOURISM

14
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II: OVERALL TOURISTS

• 2020: Tourists arrivals in Malaysia: 66.8 mill. 

• :  spending 42 billion USD

• 2017: Tourists arrivals in Malaysia: 
31.8 mill. 

• : Spending 30 billion USD
• 2016: Tourists arrivals in Malaysia: 26.8 mill.

:  spending 22.1 billion USD

• 2006: Tourists arrivals in Malaysia: 17.6 mill.

:  spending 9.1 billion USD

15

II: OVERALL TOURISTS

16

2006 2016 2017 2020

Arrivals 
(mill)

17.6 26.8 31.8 66.8

Spending 
(USD bill)

9.1 22.1 30 42
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II(a):MUSLIM TOURISTS

MALAYSIA’S edge: 

• Named as the second best shopping 
destination after Dubai.

• Malaysia topped the Halal Travel Index 
Report 

• The country with the best Islamic 
economy ecosystem for halal travel.

• Source: Crescent Rating & MasterCard (Sept 2016)

17

II(a): MUSLIM TOURISTS

• 2017: 
• Amongst the 31.8 million tourists 

(just above Malaysia’s population) 
• There are about 5 million (16%)

Muslim tourists spending about 
USD 7 billion

18
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II(a): MUSLIM TOURISTS

INCREASING CONCERN AND PREFERENCE FOR 
SYARIAH COMPLIANCE FACILITIES:

• MUSLIM TOUR packages

• HALAL FOOD and eating premises

• SYARIAH COMPLIANCE accommodation

• MUSLIM FRIENDLY FOOD STORES: clear 
separation and label of “halal” and “non-
halal” consumer products.

19

II(b): MUSLIM HEALTH TOURISTS

• MALAYSIA IS SLOW BUT IS NOW AWARE:

• ACTION TAKEN: 

– ALL GOVERNMENT HOSPITALS ARE MOVING 
TOWARDS SYARIAH COMPLIANCE  (Halal food, 
Ibadah friendly, equipment used, apparels, halal 
medication, etc.) 

– 7 SYARIAH COMPLIANCE PRIVATE HOSPITALS HAVE 
BEEN ESTABLISHED

20
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II(b): MUSLIM HEALTH TOURISTS

• BUT REMEMBER: 

– Each health tourist bring along on average  3 other 
family members who are healthy and need to be 
attended too.

– Have alternative choices for tourism activities

– Available accommodation nearby

– All other tourist facilities need to be satisfied too

– AND CAN THESE BE ANOTHER OPPORTUNITY FOR 
THE ANTI‐AGING PRODUCTS!

21

III: MALAYSIA’S POTENTIAL

• WHAT CAN MALAYSIA OFFER:

– 32 million total tourists FOR THE YEAR

– 5 million Muslim tourists

– 28 million population of which

– 15 million are Muslims 

• A POSSIBLE MARKET for halal 
market but not big enough

22
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III: MALAYSIA’S HALAL ISSUES

• TOTAL NUMBER OF HALAL CERTIFIED 
COMPANIES ARE LISTED UNDER THE VARIOUS 
BUSINESS SECTORS 

• Malaysia is second top halal producers in the 
world  

• MALAYSIA’S JAKIM DIRECTORY (Department of 
Islamic Development):
– Halal certified companies : >3,000

– Halal products registered : 21,893

– Halal suppliers :   5,125

23

III: MALAYSIA’S HALAL ISSUE 

• Available Alternatives: 

JAKIM MALAYSIA:
a. INTERESTED MANUFACTURING COMPANIES 

OVERSEAS:

i. TO HAVE A POOL OF PERSONNEL TRAINED IN HALAL 
KNOWLEDGE; attend 4 and 18 day courses (later to 
form a Halal Team) 

ii. TO APPOINT 1 HALAL EXECUTIVE (very 
knowledgeable on the halal issues)

iii. Prepare for the Halal certification audit process
24
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III: MALAYSIA’S HALAL ISSUE

• Available Alternatives: 

JAKIM MALAYSIA:
a. INTERESTED MANUFACTURING COMPANIES   

OVERSEAS (contd.):
iv. Apply for the certification exercise,

v. will undergo a pre audit certification exercise (3‐5 
days) preferably by  JAKIM’s Halal pre auditors

vi. Do remedial work

vii. Finally to invite the Halal Officer from JAKIM to do 
the certification (2 days) 

b. OR 
25

• Alt b: JAKIM MALAYSIA:
INTERESTED MANUFACTURING COMPANIES 
OVERSEAS:
b. OR:   

i. Seek a Malaysian partner of the same industry 
but with a Halal certified status. This Malaysian 
partner can be a license manufacturer, packager, 
distributer, exporter.

ii. The focus will be on the local Halal Executive 
(LHE)

iii. LHE will liaise with the Korean Company on all 
issues related to the Halal Certification process

26

III: MALAYSIA’S HALAL ISSUE
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• Alt b: JAKIM MALAYSIA:

INTERESTED MANUFACTURING COMPANIES 
OVERSEAS:

b.   OR (continue)

iv. Will carry out the pre auditing certification 
exercise (or outsource to JAKIM’s team of pre 
auditors)

v. Do remedial work

vi. Finally invite the official JAKIM’s auditors

27

III: MALAYSIA’S HALAL ISSUE

• Alt b: RISK MITIGATION:
– Need to know number of manufacturers 
interested for the “Halal Branding”

– If large, then in the long run Korean 
manufacturers might want to: 

• to attract a pool of Korean Muslims,

• Train them and form an agency (permanent link with 
JAKIM)

• have a team of Korean nationals able to do pre audit 
certification

• Continue healthy links with JAKIM   

28

III: MALAYSIA’S HALAL ISSUE
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HALAL INDUSTRIES: 
Prospects and 

Challenges 
CONCLUDING 

REMARKS:
AN INTERESTING 

and CHALLENGING 
FUTURE for the 

Global Halal 
Industry 
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PROFILE OF KEYNOTE SPEAKER

JEUNGSEUNG LEE

Vice President of Quality Management Division

FOOD BUSINESS UNIT

DAESANG CORPORATION

 

Mr. Lee is currently a vice president of Quality Management Division in Food 

Business Unit at Daesang Corporation, located at a central region of Seoul, Korea. He 

is a respected expert in the food industry and has been appointed as a committee 

member of government bodies for food regulations: New Food Division in the Office 

of the Prime Minister, Korea Food & Drug Administration (KFDA) Food Inspection 

and KFDA Functional Health Foods Inspection.

His in-depth knowledge and serious work in the food industry began with his 

undergraduate degree in Agricultural Chemistry from the College of Agriculture and 

Food Sciences at Wonkwang University followed with his pursuit of Master’s Degree 

in Food Technology from the Institute of Life Science and Natural Resources at Korea 

University.

His previous careers paths include Researcher at Korea’s Ministry of Food & Drug 

Administration (MFDA) (1992-2001), Head Director of Food Safety Center at Daesang 

Corporation (2003-2006), and Executive Chief Leader of Quality Management 

Department at Daesang Corporation (2006-2011).
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번역 내용:

 

Education

Wonkwang University, College of Agriculture and Food Sciences, Agricultural 

Chemistry

Korea Universuty, Institute of Life Science and Natural Resources, Food Technology

 

Career

1992 – 1997 한국식품위생연구원연구원(구 식약청)

1997 – 2001 식품의약품안전청 연구사 (Researcher at Korea Food & Drug Administration)

2003 – 2006 대상㈜ 식품안전센터장 (Head Director of Food Safety Centre of Food Business 

Unit)

2006 – 2012 대상㈜ 품질기획팀장 (Team Leader of Quality Management Department of 

Food Business Unit

2012 – 2016 현재 대상㈜ 품질경영실장 (Chief Quality Operator of Quality Management 

Department of Food Business Unit)

현재: 

▪ 총리실 신식품분과 전문위원 A professional committee member of New Food Division 

in the Office of the Prime Minister

▪ 식약처 식품심의위원 Professional Committee Member of KFDA Food (Safety) Inspection

▪ 식약처 건강기능식품심의위원 Committee Member of KFDA Functional Health Foods 

Inspection
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PROFILE OF KEYNOTE SPEAKERS

 

DR. BAEK-JAE KIM

AIRPORT SERVICES MANAGER (ICN STATION) OF QATAR AIRWAYS

AOC-INCHEON COMMITTEE MEMBER, CUS CLUB CHAIRMAN  

Ph.D IN AVIATION BUSINESS, KOREA AEROSPACE UNIVERSITY

Dr. Baek-Jae Kim is currently working in Incheon (ICN) International Airport as 

Airport Services Manager of Qatar Airways. His role as an Airport Services Manager 

is managing and leading the team in ICN station include passenger services, ground 

handling, maintenance, catering, finance control, human resources, etc. And also he is 

working as a CUS Club committee chairman of AOC (Airlines Operators Committee) 

Incheon for many years.

 

Qatar Airways is one of the youngest airlines to serve all six contents and also the 

fastest-growing airline in the world. It connects more than 150 destinations with a 

fleet of the latest-generation aircraft. Since launch in 1997, Qatar Airways has earned 

many awards and earned a 5-star rating by Skytrax. He opened the first middle-east 

carrier operating in Korea back in October 2003 with 3 flights a week services by 

A330-200 fleet between Incheon, South Korea and Doha, the State of Qatar. However, 

it’s now increased to 8 flights a week services by modern B777-300H aircraft type for 

passenger and 4 freighters a week services by B777-200F for air cargo. 

 

His previous aviation background is United Airlines for around 6 years and Air 

France for around 4 years respectively. As he worked for US carrier and EU carrier 

previously, he understands global aviation industry well especially flight operation 

and passenger handling at the airport. 

 

He also has academic background in aviation filed. He has Bachelor’s degree in 

Economics at Hankuk University of Foreign Studies, Master’s degree in Aviation, 

Transportation & Logistics at Korea Aerospace University and Ph. D in Aviation 
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Business at Korea Aerospace University. 

 

He attended and presented his research papers at the famous aviation conference, 

ATRS (Air Transport Research Society) in every year. Topic of his thesis for a 

doctorate was ‘Influences of Carbon Charges to Airlines’ Route Network’ which 

discussed about environment issue of aviation. Aside from this, he published many 

papers and articles in the academic journals.

 

He delivered lectures at the Universities such as Korea Aerospace University, 

Korean National University of Transportation, Incheon National University, Hanseo 

University, Osan University, Dong Seoul University, Baekseok Arts University, etc.
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