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CONFERENCE PROGRAMME SCHEDULE

Day 1: 17 August 2017 (Thursday)

Time Program Venue
Registration and Arrival of Guests
9.30 - 1030 AM  JoIM = IHMC Participants B2 FI. Lobby

= Sejong University — Industrial Talk Participants
= Sejong University — Invited Guests

10.00 - 10.30 AM

Opening and Welcoming Speech by

= President of Sejong University

= Prof. Dr Roshada Hashim, Deputy Vice-Chancellor,
Universiti Sains Islam Malaysia

» Chairman of The Korean Food Service Association

Gwanggaeto-kwan
B2 FI.
Convention Center

10.30 — 10.45 AM

Refreshment and Networking

10.45 - 11.15 AM

Keynote Address 1
* Prof. Dr Zainal Abidin Mohamed, Deputy Dean,
Graduate School of Muamalat, USIM

11.15 - 11.45 AM

Keynote Address 2
= Mr. Lee, Jeung-Sung, Vice President of Daesang
Cooperation.

11.45 - 12.15 PM

Keynote Address 3
= Mr. Kim Baek-Jae, Representative of Qatar Airways.

Gwanggaeto-kwan
B2 FI.
Convention Center

12.15 - 1.30 PM

Halal Luncheon (Gwanggaeto-kwan B2 Fl. Convention Center)

Academic Seminar (USIM):
Concurrent Sessions 1

Industrial Seminar (Sejong University)

Gwanggaeto-kwan

1.30 — 3.00 PM
Seminar 1: 5 & 6 Fl.
= The Korea Food Service Association
= The Society of Islamic Culture Studies(HUFS)
3.00 - 3.30 PM Refreshment and Networking
B Academic Seminar (USIM): Gwanggaeto-kwan
3.30 = 5.00 PM Concurrent Sessions 2 5 & 6 Fl
5.00 - 6.30 PM | Welcome Dinner Convention Center

B2 FI.

End of Day 1
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Day 2: 18 August 2017 (Friday)

Time

Program

Venue

8.30 - 9.00 AM

Registration and Arrival of Guests

6 Fl. Lobby

9.00 - 10.30 AM

Academic Seminar (USIM):
Concurrent Sessions 3

Gwanggaeto-kwan
6 FI.

10.30 - 11.00 AM

Refreshment and Networking

11.00 AM - 12.30 PM

Academic Seminar (USIM):
Concurrent Sessions 4
= The Academy of Korea Hospitality & Tourism

Gwanggaeto-kwan
6 FI.

12.30 — 2.00 PM

Halal Luncheon (Gunja-kwan 6FI, Cafetaria)

Academic Seminar (USIM):
Concurrent Sessions 5

Gwanggaeto-kwan

2.00 - 3.30 PM Industrial Seminar (Sejong University) 6 FI
Seminar 2: )
The Academy of Korea Hospitality & Tourism

3.30 — 4.00 PM Refreshment and Networking

400 - 5.00 PM Closing Ceremony Coference room,

* Best Paper Award Presentation

Students Hall (B1 FI)

End of Day 2
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PROFILE OF KEYNOTE SPEAKERS

PROFESSOR ZAINAL ABIDIN MOHAMED
DEPTY DEAN (GRADUATE SCHOOL OF MUAMALAT)
FACULTY OF ECONOMICS AND MUAMALAT
UNIVERSITI SAINS ISLAM MALAYSIA (USIM)

Professor Zainal Abidin Mohamed is currently a professor of management at the
Graduate School of Muamalat, Universiti Sains Islam Malaysia (USIM), located at
Nilai in the state of Negeri Sembilan, 20km south of Kuala Lumpur.

His serious work in the Halal industrial sector started by having his own chicken
farm (30,000 birds per cycle) and ensuring that the whole supply chain is as
stipulated in the Shariah compliance regulations. He was also involved (UPM) in
studying the cleansing of live animals meat that were not fed with halal feed and
how long would they replace these meat once halal feed has been administered and

can then be reclassified as halal meat.

His current research, related in this field is the study of potential Medical tourism
for the Muslim tourists in Malaysia. It is a small market niche but with great potential
and an area that Malaysia can be strong in. Recently he gave a keynote speech at the
Busan Anti-Aging Conference discussing about possible widening of the anti-aging
manufacturers of South Korea towards exporting to Muslim countries especially in the
Middle East.

Currently, he is the Deputy Dean of the Graduate School of Muamalat, at USIM,
coordinating the graduate programmes of the Faculty of Economics and Muamalat
since September 2013. He has held several academic posts in the last 40 years of
service such as Department Head, Deputy Dean, Dean, instrumental in developing the
Corporate Planning Division of UPM, pioneered the setting up of the Management
(including MBA) programme there in 1983, setting up the Graduate School of

17
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Management (in the team to get the first AACSB accreditation in Malaysia, 2009).
Have had participated in several international programmes such as Project
Management of the EDI of World Bank in Manila, Harvard Business School
Executives training in Kuala Lumpur and Fountainbleau (ITP), a Fullbirght sponsored
sabbatical in Bloomington, short duration visiting academics at ASCON in Lagos,
Nigeria (Commonwealth sponsored), Women's Institute in Harare, Zimbabwe (WI &
UPM), with African Institite of Capacity Building in Adis Ababa (UNDP), Universitas

Muhammadiah Yogyakarta, Indonesia.

His teaching, research, publication and advisory work has been towards
management in general but inclined towards strategic and operations management,
business process reengineering and active in developing case studies for the purpose
of teaching and learning. Regularly conduct training for middle and senior level

managers as well.

Published three text books, five chapters in books, more than 20 international
journal articles, and presented more than 60 papers in international and local
seminars, conferences, workshops and training sessions. Have produced directly or

otherwise more than 50 cases meant for teaching and learning.
Academically, he holds a Bachelor degree in Agricultural Science (Malaya), an MBA

(Wisconsin) and a PhD (Edinburgh). On record, he has supervised and graduated 25

PhD students and trained more than 1000 management executives.

18
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INTERNATIONAL HALAL AND
MANAGEMENT CONFERENCE:

Keynote Paper
HALAL INDUSTRY: PROSPECTS
AND CHALLENGES

August 16th - 17th 2017,
at Sejong University, Seoul, S. Korea

Zainal Abidin Mohamed (PhD)

Prof at Faculty of Economics and Muamalat

Universiti Sains Islam Malaysia (Ianiaz@usim.edu.my)

INTRODUCTION

This address will look at the prospects
and challenges in the:

I: General Global Halal Market
II: Malaysia’s Halal Industry
111: Malaysia’s Tourism Industry

19
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INTRODUCTION

 Definition and fundamental
understanding:
HALAL: WHAT IS :

: permitted or lawful by the religion of Islam.
: with reference to food and lifestyle products
: includes clothing, pharmaceutical as well as
cosmetics and personal care
: when go into Islamic economics then it
includes business financing, investments,
insurance, gender interaction and
religious practices

INTRODUCTION

 Definition and fundamental
understanding:

HALAL IS GUIDED BY ISLAMIC (shariah) LAWS
WHICH ARE DERIVED FROM 4 SOURCES:

a. The Al-Quran

b. Hadith and Sunnah (Prophet’s acts and sayings)
c. ljtihad (interpretation of the four Imams)
d.

Ijmak and Qias (implied opinion as decided by the
learned Muslims)
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I: HALAL MARKET; WHY?

« DECISION: ISSUES:

— Total Muslim population:
* 1.8 billion in 2010 and is 20% of total
* 2.2 billion in 2030 and is 26.4 % of total
* 2.6 billion in 2050 and is 30% of total world population

PART I: THE HALAL MARKET

e OVERALL SEGMENTS OF THE
HALAL MARKET:

— FOOD: 61%
— PHARMACEUTICAL : 26%
— COSMETIC: 11%
— OTHERS : 02%

Source: Thomson Reuters

21
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PART I: THE HALAL MARKET

« POTENTIAL VALUE OF CLUSTERS:

— Cosmetics/personal care: 177 billion

— Agriculture: 41.5 billion
— Pharmaceutical 40.3 billion
— Islamic Finance: 25.0 billion
— Logistics: 0.17 billion
— Travel Industry: 0.13 billion

Source: Thomson Reuters

I(a): THE HALAL MARKET

Muslim expenditure on cosmetics
and personal care:

2013:  USD 46 billion,

(out of total USD 180 billion world)
2019: USD 73 billion,
Compound annual growth rate of 10.8%

Source: Thomson Reuters
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I(a): THE HALAL MARKET

« TOP 10 HALAL COSMETIC
PRODUCERS:

— 1. Singapore 2. Malaysia

— 3. Egypt 4. Pakistan

— 5. Jordan 6. U.A. Emirates
— 7. Indonesia 8. Oman

— 9. Saudi Arabia 10. Yemen

Source: Thomas Reuter and Dubai Development Center

I(a): THE HALAL MARKET

HALAL COSMETIC MARKET:

* GLOBAL GROWTH RATE: 8% ANNUALLY
* GROWTH RATE IN MIDDLE EAST: 12%

* LARGEST MARKET AMONGST OIC:

— UAE (105), Saudi (76), Algeria (45) all in USD mill.

e UAE (highest per capita consumption)
—2015: USD 239
—2020: USD 295 (expected)

23
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I(b): THE HALAL MARKET

Food & lifestyle (Halal market):
Muslim expenditure:

e 2014-2015: USD 2 trillion
e 2019: USD 3.7 trillion
e Compound annual growth rate of 10.8%

Source: Thomson Reuters

I(b): THE HALAL MARKET

* Purchasing power of Halal Food:
— Saudi Arabia,
- UAE
— Turkey
- USA
— lran
— Algeria
— Malaysia
— Singapore

Source: Thomson Reuters
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I(b): THE HALAL MARKET

Food & lifestyle (Halal market): Muslim
Halal market size:

2009 2010

Asia 400 418 billion
Middle East 151 156
Europe 67 70
America 16 17
Australia/Oceania 1.2 1.6

Source: Thomson Reuters

e Sharing some data on Malaysia’s tourism:

* |t developed from:
— GENERAL OVERALL TOURISM
— MUSLIM TOURISM
— MUSLIM HEALTH TOURISM
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* 2020: Tourists arrivals in Malaysia: 66.8 mill.

. : spending 42 billion USD

e« 2017: Tourists arrivals in Malaysia:
31.8 mill.

. : Spending 30 billion USD

2016: Tourists arrivals in Malaysia: 26.8 mill.
: spending 22.1 billion USD

2006: Tourists arrivals in Malaysia: 17.6 mill.
: spending 9.1 billion USD

| 2006/2016 2017 2020

Arrivals 17.6 26.8 31.8 66.8
(mill)

Spending 9.1 22.1 30 42
(usD bill)
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MALAYSIA'S edge:

* Named as the second best shopping
destination after Dubai.

 Malaysia topped the Halal Travel Index
Report

« The country with the best Islamic
economy ecosystem for halal travel.

¢ Source: Crescent Rating & MasterCard (Sept 2016)

17

« 2017:
« Amongst the 31.8 million tourists
(just above Malaysia’s population)

 There are about 5 million (16%)
Muslim tourists spending about
USD 7 billion

27



Halal Industry : Prospects and Challenges

28

INCREASING CONCERN AND PREFERENCE FOR
SYARIAH COMPLIANCE FACILITIES:

« MUSLIM TOUR packages

« HALAL FOOD and eating premises

« SYARIAH COMPLIANCE accommodation

« MUSLIM FRIENDLY FOOD STORES: clear
separation and label of “halal” and “non-
halal” consumer products.

19

* MALAYSIA IS SLOW BUT IS NOW AWARE:

* ACTION TAKEN:

— ALL GOVERNMENT HOSPITALS ARE MOVING
TOWARDS SYARIAH COMPLIANCE (Halal food,

Ibadah friendly, equipment used, apparels, halal
medication, etc.)

— 7 SYARIAH COMPLIANCE PRIVATE HOSPITALS HAVE
BEEN ESTABLISHED

20
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* BUT REMEMBER:

— Each health tourist bring along on average 3 other
family members who are healthy and need to be

attended too.
— Have alternative choices for tourism activities
— Available accommodation nearby
— All other tourist facilities need to be satisfied too

— AND CAN THESE BE ANOTHER OPPORTUNITY FOR
THE ANTI-AGING PRODUCTS!

I1l: MALAYSIA’S POTENTIAL

e WHAT CAN MALAYSIA OFFER:
— 32 million total tourists FOR THE YEAR
— 5 million Muslim tourists
— 28 million population of which
— 15 million are Muslims

« A POSSIBLE MARKET for halal
market but not big enough

29
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* TOTAL NUMBER OF HALAL CERTIFIED
COMPANIES ARE LISTED UNDER THE VARIOUS
BUSINESS SECTORS

* Malaysia is second top halal producers in the
world

 MALAYSIA’S JAKIM DIRECTORY (Department of
Islamic Development):
— Halal certified companies :>3,000
— Halal products registered :21,893
— Halal suppliers : 5,125

e Available Alternatives:

JAKIM MALAYSIA:

a. INTERESTED MANUFACTURING COMPANIES
OVERSEAS:

i. TO HAVE A POOL OF PERSONNEL TRAINED IN HALAL
KNOWLEDGE; attend 4 and 18 day courses (later to
form a Halal Team)

ii. TO APPOINT 1 HALAL EXECUTIVE (very
knowledgeable on the halal issues)

ili. Prepare for the Halal certification audit process
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e Available Alternatives:

JAKIM MALAYSIA:

a. INTERESTED MANUFACTURING COMPANIES

OVERSEAS (contd.):

iv. Apply for the certification exercise,

v. will undergo a pre audit certification exercise (3-5
days) preferably by JAKIM’s Halal pre auditors

vi. Do remedial work

vii. Finally to invite the Halal Officer from JAKIM to do
the certification (2 days)

b. OR

e Alt b: JAKIM MALAYSIA:

INTERESTED MANUFACTURING COMPANIES
OVERSEAS:
b. OR:

i. Seek a Malaysian partner of the same industry
but with a Halal certified status. This Malaysian
partner can be a license manufacturer, packager,
distributer, exporter.

ii. The focus will be on the local Halal Executive
(LHE)

iii. LHE will liaise with the Korean Company on all
issues related to the Halal Certification process

31
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e Alt b: JAKIM MALAYSIA:

INTERESTED MANUFACTURING COMPANIES
OVERSEAS:

b. OR (continue)
iv. Will carry out the pre auditing certification

auditors)
v. Do remedial work
vi. Finally invite the official JAKIM’s auditors

exercise (or outsource to JAKIM’s team of pre

 Alt b: RISK MITIGATION:

— Need to know number of manufacturers
interested for the “Halal Branding”
— If large, then in the long run Korean
manufacturers might want to:
* to attract a pool of Korean Muslims,

* Train them and form an agency (permanent link with
JAKIM)

* have a team of Korean nationals able to do pre audit
certification

* Continue healthy links with JAKIM
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HALAL INDUSTRIES:
Prospects and
Challenges

CONCLUDING AISIINTERESTING
and CHALLENGING
REMARKS FUTURE for the
Global Halal
Industry

33
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PROFILE OF KEYNOTE SPEAKER

JEUNGSEUNG LEE
Vice President of Quality Management Division
FOOD BUSINESS UNIT
DAESANG CORPORATION

Mr. Lee is currently a vice president of Quality Management Division in Food
Business Unit at Daesang Corporation, located at a central region of Seoul, Korea. He
is a respected expert in the food industry and has been appointed as a committee
member of government bodies for food regulations: New Food Division in the Office
of the Prime Minister, Korea Food & Drug Administration (KFDA) Food Inspection
and KFDA Functional Health Foods Inspection.

His in-depth knowledge and serious work in the food industry began with his
undergraduate degree in Agricultural Chemistry from the College of Agriculture and
Food Sciences at Wonkwang University followed with his pursuit of Master’s Degree
in Food Technology from the Institute of Life Science and Natural Resources at Korea
University.

His previous careers paths include Researcher at Korea’s Ministry of Food & Drug
Administration (MFDA) (1992-2001), Head Director of Food Safety Center at Daesang
Corporation (2003-2006), and Executive Chief Leader of Quality Management
Department at Daesang Corporation (2006-2011).

35
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M W8

Education
Wonkwang University, College of Agriculture and Food Sciences, Agricultural
Chemistry

Korea Universuty, Institute of Life Science and Natural Resources, Food Technology

Career

1992 — 1997 A=A F Y AFLAATA(T A1oF)

1997 — 2001 2A]&2]oFEFHA A4LAl (Researcher at Korea Food & Drug Administration)

2003 — 2006 o) AEPHAIE (Head Director of Food Safety Centre of Food Business
Unit)

2006 — 2012 tfi) #£247]22% (Team Leader of Quality Management Department of

I
L

Food Business Unit
2012 - 2016 &7 A F2HF4A% (Chief Quality Operator of Quality Management

Department of Food Business Unit)

A

= ZEA AAEET AEY A professional committee member of New Food Division
in the Office of the Prime Minister

= Aok A]EA410]9|9Y Professional Committee Member of KFDA Food (Safety) Inspection

= AoFx] AZT|5AEA Y Committee Member of KFDA Functional Health Foods

Inspection

36
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PN DAESANG

DAESANG
Halal and Quality Management System

2017.08.17

(Vice President of Quality Management Division)

Contents

. Introduction

Il . Daesang Halal Policy

|. Daesang Halal Promote Activities
V. Daesang Quality Control

V. Daesang Quality Management
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I. Introduction

Established in 1956 based on its bio-fermentation technology
1. History T L ke

+ 1956, Foundation * S 0lzhE 2 ¢
— The first product, "Miwon”
« 1964, Starch and Sugar Business
+ 1973, Foundation “FT. MIWORN INDOMNESIA”
+ 1995, Foundation “MIWON VIETN &M CO.LTD"
» 1995, Retail business “Chungjungone”
« 1999, Health food business “wWellife
« 2008, Kimchi business "Chongga®
+ 2009, Organic food business "Choroc Maeul”
+ 2010, Catering Business "Bestco”
— Jam, Sauce, Frozen, Salt ..
« 2012, CCM certification
— CCMwith business partmers
+ 2013, Ready-to-eat business
« 2014, CCM recertification
— Global CCM - — R & IBLTRR
+ 2016, CCM recertification +1973, Foundation “PT. MIWON INDONESIAT
— Strengthen C8V(Creating Shared Value) activity

cO 201613
2. Brands @3*3 e Best®d

A S
{nvn 21 al 201014
B ti4 Wellife 200964
23 2008
=3 Kimi0|
ﬂ] “_ 1ag9¢1 ) o on
— BOxia| : B !
=L asWellife &7
Jo56u1 ¢ RO @ fe &1
BOKUMJARI

. Introduction
3. HQ, Offices, Factories

<In Korea> {Global>

Seoul (HQ) Seangnam FNF Hweongseong

i e
i S
o= 7

q

Ic heon s
Daesang”
l‘ N

e

Daesang ™ !
America NJ A

v
+ ?
PT Miwon Inclonesia:
PT Aneka Boga Nusaitara Daesafirlapan
PT Jico Agung Chlorella supply
PT MIWOMN AGRO KENCANA SAKTI,

PT. SINTANG RAYA
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No 1. leading food manufacturing
company in Korea

I. Introduction

|
¥ HMR(Home Meal Replacement)

4. Business & Products

Home Cooking i

-,

N DAESANG |

General Food and |
Material Business

Advanced bio-technology

@

Industrial Materials
High Fructose, isomalte-olinnca " * ~

d Eco-friendly Packaging [ 2 ]

Food Service & Supply

- ']
>y
. Introduction
5. Quality Certifications
In 1967, KS certification
993, 1SO certification
P certification
05, KOLAS certification
06, GH certification
In 2008, LOHAS certification (Kerean red pepper paste,
fermentad salty soybean paste,
seasoning)
In 2010, Orgaric certification <
In 2011, Kesher certification (Shinan-island salt) g o

In 2012, CCM certification

In 2013, HALAL certification (starch syrup)

In 2014, HALAL certification (Salt, Vinegar etc)

In 2015, Kasher(Seaweed), GRSeaweed, Gochujang)
In 2016, Halal certiciation(Hongcho)

PHIOIS

HACCP

(ORGANIC)

L2HIMEHEE
AL | BRANRE

SUFLAEY
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Il. Daesang Halal Policy

1. Halal certification

+ Halal certified products

- 28 food products: seaweed, mayonnaise,

syrups, cooking oils, snhacks, noodles
- 70 bio products(food additives, etc.)

g 08
e
=

T l
1P ' :’}L’
max W

a2 =

Il. Daesang Halal Policy

1. Certification product

Mama Suka = Mommy
likes
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Il. Daesang Halal Policy

1. HALAL Assurance System of Daesang Corp.

HAS Manual

@ HALAL Policy
2 HALAL Internal

(Operation)

Committee)
@ Education/Training
@ Material Record.
® Product keeping)

® CCP Management
@ Plant Management

® Defective Product Resource
Processing Traceability
® Traceability
Management

N DAESANG

HAS SYSTEM

Monitoring
Activity

@ Internal Inspection
& Monitoring

@ Management
Assessment

HAS REQUIRED
[Since 2011]

HAS- DAESANG HALAL POLICY

N DAESANG

consumers. We will achieve this by :

are certified Halal by LPPOM MUL

our Halal products are Halal or qualified.

Halaltharam) and filthy ingredients.

Daesang Corp. is committed to consistently produce Halal products
in meeting consumers’ needs including those of the Muslim

1. Ensuring all finished products made for the Indonesian market

2. Ensuring all raw materials procured and used in production of

3. Ensuring the production systems are clean and free from non-

CH&FAMSALE FEEE ZEE 2HIA0) A5t= 740 $F35H= Halal AIEE

&= Ax SREE MG, [Se| AjHE S WBH:

1. ISHAIOLAI 20l SEét= 2HAIES LA} OlE|R AlEAEATH |

Olsll HEEl Halalo]] 2lol HIEEI2 HSEic).

2. gAe] HIE WA flel 70l R A2 E JE= 25F Halal &£

AMZ IS8 HE = 255,

3. 2Ale] @2 AIZEA|ABEZ Halalo] OfL|7{LH(Haram), S8 W=7} $120,

famelE B,
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HAS-DAESANG HALAL MANAGEMENT ORGANIZATION

HALAL MANAGEMENT ORGANIZATION +*

TOP MANAGEMENT

Internal Halal Auditor
Srmememrmm e Coordinator

. nﬁ:ﬁa-ﬁ-

Eigure. Halal Management Organization.’
Personal Auditor Halal Internale’
The following is a personal name which served as an internal Halal auditor in the company.+’
3. 0ams TOP management ...........Mrs. Shin Eun-has+*
2. Name Internal Halal Auditor Coordinator.... Mr. Lee Nysong:hwan
3. Name QA/QC ... Mr. Kim Sung-uk / Mr. Park Jung-mins
4. Name Purchasing. .. Mr. Park Mu-bas+'

5. Name R&D........Mrs. Moon Yu-iig+'
6. Name Production.....Mr. Kang Jae-koa / Mr. Yoon Sang-byuns+
7. Name PPIC/Storage __ Mr. Yoo Yoon-iin £ Han Hoon-sose

.0

» HALAL Internal Committee (Operation Team)
. AYFoz=gH UYE SO M, HAS 20| MU} HE0| 9IS

(718 > Al > =L 5> ASH WM 5)
- AATR2 A YEF 0i2t HASR Y 22 2HE M X0k &.
- HAS 2YEE Halal 215 2FAIEHFM, Ei}, 7|E) 2 HEA| SX|sHo} &.
- 2E 0| FM2 MAHOE HofeHo} B.(QA, TIH, AL, MM, =8

HAS-Education & Training

< Education & Training
. Documentation of Education & Training Procedure (canbe combined with other system)

- Contents of Education & Training Process - Goal, Schedule, Attendance, Record,
Evaluation, introduction of Educator, Training Manual, ‘how-to’

- Internal Education & Training: Min. once a vear, Record-keeping required
External Education & Training

Internal Education &.Traininu_: Internal Education & Training:

o)

The Assessment Institute for Foods, Drugs and Cosmetics
Indonesian Council of Ulama

Lembaga Penghajian Pangan, Obat-Obatan dan Kosmetika

MAJELIS ULAMA INDONESIA

Ho. anE




International Halal Management Conference 2017

HAS — Material, Products & Plant Management

< Material/Products
Material

- HRHR, 7S VISEEM, 7T R

- E8 #=& Halal==E Fel=lojof 50,
0|=Et SO M2} =& T, Halal 2154
= Y=atof &.

- B REE 5 2HAR KA

- 2% SYE WX, YI2F FE, 1, H2
27| ¥ ReiEE

PlantManagement
H2He Y= YT/EH, Main process, HiES 28

o = WARE DE He

£
SHSA A EE FEHSE T WAE Mg AF BX) ¥
2 HR

,,
B

U MH| SS A, B2 7H MG S 8 M S 2
9= HHY + UE CIE SE(E FHE £71 A, 2i2dY
SEUS

HEAM(UAZR Z3)0)| Haram3 B 22 Y HESS
REL RAeH SHES UE

4.2 DECISION TREE FOR HARAM CRITICAL POINTS IDENTIFICATION,

4.2.1IDENTIFICATION OF CRITICAL POINTS OF PLANT PRODUCTS.,

IDENTIFICATION OF CRITICAL POINTS OF PLANTS PRODUCTS

l Planroducts |
I Processing?
i I (]
I HO n.l
T I
* +
NenCP [ Microbial Cultivation
7
. ) 3
l Yes ‘ ‘ e ]
)

HAS - Ildentification of Animal Products Critical Point

E5 SEHE ‘

. W
OO TP - 8 | 25, 4M ‘ ‘ A/HTHS SR Y B HE ‘
DEHTICATIONOF CRITICAL PORT OF ANMAL PRODUCTS 1 \L J/
=== 7tz oim ‘ Hala| Z5E SHEEN? ‘
. I
N | Yos ‘ | No | | Yos
[Fevorcuana T

ek et iy product om Pl skl

No |
|
Haram

LPPOM MUIHIM &2I8t =&

e T AR EBSUEIN
Snisinl
u:m;wnr-:-rlm'r d/—kﬂ
: = cP= Zoua [ e [ N |
. : 91 A0 KO} 7 A0 2 )
i —_ E23FN=da | nzom | [ wsan |
o .m:r.r. i v
| Yeos ‘ ‘ No |
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HAS - Defective Product Processing/ Internal Assessment & Monitoring
< Defective Product Processing
Defective Halal Products cannot be sold upon customer’s request
Any sold items must be re-collectad

Defective Product Processing Record must be documented and maintained

< Internal Assessment & Monitoring

Conducted by Halal Operation Team

Application Range: HAS and svery aspect of operation

COnce per 6 months (Minimum)

Include Evaluation Checklist and can be conducted with collaboration of other systems (Quality,
Food Safaty)

Audit Result is shared by auditor

Corrective actions must be made based on findings from internal assessmant

Set-up of mandatory corrective actions and due dates: offers solution-based setting for
defective matters, prevent recurrence

Summary of Internal Assessment must be submitted to Institute of Halal Certification

Record of Internal Assessment must be documented and maintained

HAS - Operation Manual

MANUAL.
HALAL ASSURANCE SYSTEM (HAS)«

DAESANG CO., LTD.+

Prepared By’
Coordinator of Internal Halal Auditors’

Approved By+’

MBnagement representatives’
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IIl. Daesang HALAL Promotion

Product 1. Mayonnaise

s 20114 2 DirUI= 5§ RUs MUI & 2E
e | A3k PE ZI7IMZF SA 2HIXL ALS BH2ld IS, WaY W 257

= =

o) = E
it B [ . =
Y REAL MAYO \“ 24 Mayonnalse ;

Hod H2E&7=2
- - ion 715 A&
Eraftit pka Ul Maestroit OF& U] Mamasuka 02 U] = Decoration 71
= = Ed

&  ZTl&50|0|X|2] MAMASUKA EZ HHIE AR
e E& xiEsk: HE DIRUI= AIE JHH (71F OIRUIZ dipping sauce 7H3)

Il1l.Daesang HALAL Promotion

Korea First MUI Certification product » Local Production

2010.11

Evalluation of the Halal Certification of Giheung
factory

=

2011.01 MAMA SUKA

Mayornaiss launching(300g, 480g)

—
NS
2012.03

Mayonnaise launching(1Kg)
J L

2013. 03 ‘

Local production inttiation (<:2hdjol)
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lIl.Daesang HALAL Promotion

Current Indonesia Mayonnaise MS
Mamasuka S 2.7% to 40%

T0.00%

Bo.2%

60.00%

AL
50.00%

]
10.00% Maestro

30.00%

“Euro
gourmet
uZ|Et ¢

20.00%

10.00%

0.00%
2008 2015

Mamasuka |

Il1l.Daesang HALAL Promotion

1} 20129 sk=ak 2 E /USH MU EE 0
2) Ex| 2 WX MF N

Uk

Ol

Mamasuka MzHZ! 2P, 4p

3) =& AHs): Ef=2 A2 CIE AlME ZoE — s=A 2 02 EH2
4) MAMASUKA 2 HUE A2 : &3 olO|Xx] &2

MAMASUEKA A Ef = STCuk AWy 28 (MUL & iz 9 2 AR (3 ndomaret, $:
ZHY Zog) Carrefour)
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lIl.Daesang HALAL Promotion

Product 2. Seaweed

Seaweed _ Timeline of Advancement in
Indonesia Market

~ ¢ L Rt '
& J
- mgwwq : ‘ W
<o .-'.l_ sl ._-"_% [ T5 U —o

(3 Y 4z, njop=3t E 25 g2 2AF)

MAMASUKA Z P2, P4 2 3 ®

Ef= STCAIMAMASUKA AUHZ] 472 BIE

MAMASUKA AW 2E  (Crispy /
Tempura)

Il1l.Daesang HALAL Promotion

MANMASUIKA Annual Sales of Seaweed (Unit: 1
million won)

FO00

6000

5000

3000 @
Z000 H

1000 :
MU

4000 Mol = M

Indomare 8,5007| B=
Alpha-mart 8,000 B=

Carrefour 847 B=
Hypermart 287 B=
o H =

2017
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lIl.Daesang HALAL Promotion

Hongcho&Syrup(Rice, Corn)&Kimchi _
Malaysia/Mid-East Market

(4] naéﬂ& S -

IV. Daesang Quality Management Activity

()
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Daesang Quality Management

1) Consumer Complaints Management

A. VOC Intearated Management System

VOC Receipt Process YOC Proces
VOC Prosent
CS5 Center
Phone/Fax e m - g AMalvsls lassificatlo Type Informaticn
Internet YOO - — Inyestigation risls Proces: KFDA Re port
Overseas N | Service | Measure OC Solutlos mporian Sain
|__B26 | m OC knowledge
SC, PR Nutritioniat tpr
P rotocol
| SHSGwitter) | VOCAmIvsIs
B e 1o | Collection DB | Rumor | VoC perica
Pertal{neverdaum) - e Tre
—_— oy || B
Hews Report (e Markat Immormation
|| Marketing | Warket Intarmation
Marketing
Customer Demand Type Classification YOG Type Classification m
Quallty Taste Laboratory
Color
Shape
property of matter
Dlet response
Product VOC Forelgn mat erlals Hard Factory
Soft
Blologlcal
voc Mark faulty label
[: Explry date
Packing faulty Packing faulty
Package center
T Contants faulty
Customer response Cuatomer reapanas
Sales
Service VOC Eyent — Event
Shipping — Shipplng Distributlion

“Zero” Complaints

1) Consumer complaints Management

B. New VOC management(Blocking)

VOoC
Repeated/New

@ Day/Night VOC reception and New VOC Monitoring

| (Day VOC reception) |

Fuousang

“Menu o mavcs e

A=

oo@iz234B0
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“Zero” Complaints
1) Consumer complaints management
C. Repeated VOC management

@ Theme VOC improvement (Tech. skill -up)
- VOC reporting more than 5/yr
a.In charge person and setting a goal(reduced by: 40%)
(Production, R&D, Distribution; each part takas its responsibility)
b. Support to imporvememnt for OEM
(Stay-management with OEM until the problem is resolved)

) Production quality system— level up
a. (Quality) Microorganism swap test & support QC
b. (Foreign Materials) 55, Quality mindset education

) Personal hygiene related VOC improvement(gene test for hair)
- Manufacturing site where hair VOC has been occured

a. Hair gene DB for werkers at packaging room

b. Locker, rest area, cleaning and education

| @ Pest control solution

| & Metal materials validation

ol
BWRANEH | BRAHNE

“Zero” Complaints
2) VOC prevention activity

A . Pre-verification activity for development stage

@ Safety Gate System for new product

No

s
I -
=T el —

! f E==)

Al al a2 63 Al &R 61 aluam
ok aigis  Yes No Aol met stEdZe Yes oA e

i B (g== (2= - si=ara)
HE] ves amegs) =S - lES
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ND\ N I fmas) | |Yes
4 1

R&D LG
i Sha G Etul == Aldal o

M. 23 Y
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SPECEE
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“Zero” Complaints
2) VOC prevention activity

B. Perform warehouse inventory inspection

- Compares all stockad products, packaging and samples, and parforms cooking tests
4 Testing procedure

: Vehicle 1:t: Check shipping " 31 : Check
E entrance records, product 204 Check temp. labeling

information

. ) [ oo fs, | Inspection: When the

: C 7t : Caoki ;
E - Inspect products’ - e hyn:rnI:Ect - 8th: Sensory test

specific characteristics

characteristics Precision Test : Testing lab

# Testing result : Inadequate shelf life( “27.5" > “0” %)

Total non-conformity for 3yr Inspection of 9,789 cases Inspection of 13,566 cases Inspection of 11,017 cases
(case) In 2014 In 2015 In 2016
160

56(0.57%) 59(0.44%) 45(0.54%)

Packaging Foreign Weightf . A Mixed Appear-
Break Mislabeling Temp. i Sensory ance

error materials Quantity

Total Shelf-life  Quality

———

“Zero” Complaints

2) VOC prevention activity

C. Acquire and maintain excellent partners
Fair
evaluation

New partners
evaluation

segmentation
anagem

- Redgistration afternew - Support/ upbringing strategy
partner evaluation - Expel unqualified

<
ccm
N DAESANG AuxEHAY

FwaN | B2
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IV. Daesang Quality Management

52

"ZERD" Cansumer
Complaints

N DAESANG

Dassang

Consumer-centered

Walue craation

cooperate
partnership

Priority activity for
public health

0, reduction
based
production

Sacial

contribution

Internal customer

satisfaction activity

LHAEHAY
FUAHE | SRLu

for children

Priority activity for public health

1) Development of sodium and sugar reduction products

- Take sodium 2.5 times more than WHO recommended daily intake/Health concerns with excessive

- Increased incidence of adult diseases due to lack of nutrients and functional ingredients due to aging society

sugar intake

Developing R & D and product launch
1. Launch sodiurmreduced r{ﬂq
- 19 A UES ARE 4% 24 [T\ E E
:%)EJ‘Q $Z (3, A7), 04, F£0], F20} g B
Sodium f%‘gig%ﬂ%;h&;ﬁg)d% ) =] =l
3 - (e AN UBHE UE 207 el B

e T
- 297 A af, 5
L o | =
2. Launch sugar—reduced F » Q! ‘

Sugar reduction product =

SEEAE10E 9R ATS A2 %4 l““‘ el
—;H%’ﬂ%—ﬂ‘éi"\l(’é’é?ﬂ LY AU 2R o
E ey

i

A [ [id A
Tewwww "

g e
healthy
food
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Cooperate Partnership Activity
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Green Management Activity

Environmental friendly product development and supply
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Internal customer satisfaction activity
| H Purpose ',

-Operatevarious programs and programs for internal customer satisfaction and implement
GWP(GREAT WORK PLACE)

1) Suggestion system

2) Family friendly management S
o
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PROFILE OF KEYNOTE SPEAKERS

DR. BAEK-JAE KIM
AIRPORT SERVICES MANAGER (ICN STATION) OF QATAR AIRWAYS
AOC-INCHEON COMMITTEE MEMBER, CUS CLUB CHAIRMAN
Ph.D IN AVIATION BUSINESS, KOREA AEROSPACE UNIVERSITY

Dr. Baek-Jae Kim is currently working in Incheon (ICN) International Airport as
Airport Services Manager of Qatar Airways. His role as an Airport Services Manager
is managing and leading the team in ICN station include passenger services, ground
handling, maintenance, catering, finance control, human resources, etc. And also he is
working as a CUS Club committee chairman of AOC (Airlines Operators Committee)

Incheon for many years.

Qatar Airways is one of the youngest airlines to serve all six contents and also the
fastest-growing airline in the world. It connects more than 150 destinations with a
fleet of the latest-generation aircraft. Since launch in 1997, Qatar Airways has earned
many awards and earned a 5-star rating by Skytrax. He opened the first middle-east
carrier operating in Korea back in October 2003 with 3 flights a week services by
A330-200 fleet between Incheon, South Korea and Doha, the State of Qatar. However,
it's now increased to 8 flights a week services by modern B777-300H aircraft type for

passenger and 4 freighters a week services by B777-200F for air cargo.

His previous aviation background is United Airlines for around 6 years and Air
France for around 4 years respectively. As he worked for US carrier and EU carrier
previously, he understands global aviation industry well especially flight operation

and passenger handling at the airport.

He also has academic background in aviation filed. He has Bachelor’s degree in
Economics at Hankuk University of Foreign Studies, Master’s degree in Aviation,

Transportation & Logistics at Korea Aerospace University and Ph. D in Aviation
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Business at Korea Aerospace University.

He attended and presented his research papers at the famous aviation conference,
ATRS (Air Transport Research Society) in every year. Topic of his thesis for a
doctorate was ‘Influences of Carbon Charges to Airlines’ Route Network” which
discussed about environment issue of aviation. Aside from this, he published many

papers and articles in the academic journals.

He delivered lectures at the Universities such as Korea Aerospace University,
Korean National University of Transportation, Incheon National University, Hanseo

University, Osan University, Dong Seoul University, Baekseok Arts University, etc.

In-flight Halal Meal Services
of Airlines in South Korea

} xcellence in Fh;,hl

DO )CO
ILS@
Sky Chefs

Dr. Baek-Jae Kim

Airport Services Manager
Qatar Airways

&

Emirates

QATARZE

AIRWAYS gt

o
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Trend of International Air Traffic
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Air Transport Record of ICN Airport

(117.2%)
57.765.397

(111.2%)
339673

(18.3%)
281.210

(15.3%) (19.7%)
(16.4%)
{ 111.1%)

45,512,099 -

MME

-W

2015

Aircraft Movement Record

0O 2015:305,446 flights
d 2016:339,673 flights (+11.2%)

Passenger Handling Record

0O 2015:49,281,210 passengers
0 2016:57,765,397 passengers (+17.2%)

Source: Website of Incheon Airport (IIAC)
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rates

Emiraies Route Map

Helping you discover over 140
destinations in six continents.

See where we fiy i

Launched: October 25, 1985
C.E.O.: HH Sheikh Mohammed bin Rashid Al Maktoum

Worldwide Network: Over 150 destinations on six
continents with 259 wide-body aircraft.
Ownership Structure: Government of Dubai

Emirates carried 56 million passengers
and 2.6 million tons of air cargo in the FY 2016/17
Website:

 QATARZE

Launched: January 20, 1994
C.E.O.: Mr. Akbar Al Baker (Qatari)

Worldwide Network: Over 150 destinations
Ownership Structure: National carrier of the State of Qatar.
Re-launched in 1997.

Airlines earned a 5-Star rating by Skytrax.
Airline of the year by Skytrax in 2011,2012, 2015 and 2017.
Website:
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Established by Royal (Emiri) Decree in July 2003
Interim Group CEO: Mr. Ray Gammell

Worldwide Network: Over 110 PAX and Cargo destinations
The National Carrier of the United Arab Emirates

Number of aircraft: 120 modemn and young fleet
Website: |

~

, Ly
N J
S

Middle East Carriers in ICN airport
] QatarAirways | Etihad Airways
(QR) (EY)

The date of establishment 25May 1985 20 Jan 1994 Jul2003
Inauguration toICN, South Korea 01May 2005 30 Oct 2003 11Dec 2010
Cumrentaircrafttypeto ICN A380-800 B777-300H B787-900

Configuration of operating aircraft eI ¥ 1oV -rs 4 24C/388Y 28C/271Y

517 (Day) 412 (Day) 299 (Day)
215,589 (Year) ~ 171.804(Year) 109,135 (Year)

Total seat capacity (Day/Year)

Source:Histarical data and facts of middle east carriers
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Definitions of Halal related words

Halal
» Halalis a Quranic term which means allowed or lawful.
# Halalfoods and drinks are permitted for Muslim consumption.
¥» Halal operations must comply with the Islamic law.

Haram
» Haram is a Quranic term which means prohibited or unfawful.
# Haram foods and drinks are absolutely prohibited for Muslim.

Mush booh
> Mushbooh is an Arabic term which means suspected.
» [f one does not know the Halal or Harm status of a particularfood
or drink, such a food or drink is doubtful. It requires investigation.

Alcohol
% Alcohol is forbidden in Halal diet, as per its nature.
¥ [tems containing alcohol is checked and verified at level below 0.05%
(which is then considered as alcohol free).

Source: SOP of HalalManagement, DO&CO

Risk Evaluation, Verification, Storage

and Equipment of Halal food

HALAL Risk Evaluation
» Riskassessment has to be performed to find relevant risks for cross
contamination.

Verification of HALAL supplied food
» Inthe ordering system HALAL certified purchased articles
should be clearly labeled with HALAL.

Storage of HALAL Food
» HALAL Food which is not packed has to be stored in separate stores.
» AllHALAL Food which is packed can be kept in the same store
with packed NON-HALAL Food.

Equipment

» Cross Contamination between NON-HALAL and HALAL Equipment
has to be avoided.

Source: SOP of HalalManagement, DO&CQO
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Current status of In-flight catering in ICN

Korean Air Catering LSG Sky Chefs Sharp DO&CO
29 17 3
PAX
AC,AE.AF,BA, EI AA,AY,AZ,CZ,DL EK,EY, 8Y
BR,CA, Cl. CX, GA, HX.HZ.KL.LH, MU
HA.HY. JL,KC, KE, NH.0Z, 57, TG. TK
LJ.LO, MH, NX, OK, VN, 3U
OM,PR. GR, QV,R3,
$Q,SU, UA,ZH
4 2 2
CGO
5X,7L,LD.RU CV.FM PO.5Y
Carriers served only Halal Meals: Bl / GA/MH/ QR /EK/ EY
Excellence in Flight

KSREAN AIR :'7)

12689 1987 1993
START OPEN EXTENSION
BUSINESS AT KITCHEM AT
GIMPO BUSAN

Capacity - Extended

5,000 per day and Renovated
Gimpo Unit
Capacity

35,000 per day

2001 2020
OPEN KITCHEN COMBINE GMP
AT INCHEON &ICN
Opened Extended [CM unit

Mew Catering Unit Wove GMP unitto [Ch
atIncheon — COne BIG Kitchen
Capacity . Unite

50,000 per day Production & Operation

At One Place

History of Korean Air Catering — The first airlines caterer in Korea.

Source: Korean Air Catering introduction presentation
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Korean Air Lines Co., Ltd., operating as Korean Air, is the largest airline
and flag carrier of South Korea. Korean Air was founded as Korean National
Airlines in 1946. After several years of service and expansion, the airline
was fully ptivatized in 1969.

In ICN airport, they provide catering services for 29 passenger carriers
include Korean Air and 4 cargo carriers. (60% of total volume)

Source: Korean Air Catering introduction presentation

Halal Accreditation of Korean Air Catering

Halal Accreditation malaysia » Halal Accreditation malaysia »
11 is hereby centisd that %15 heraby certriod that:
(PSR R AV

Korean Alr Catering Korean Alr Catoring
Inchean Interrstional Arport Gimpe Interastionsl Alrport
South Karea aJ\ 1373, Gonghang-dang, Gangico fu, N

)'\9 Secul, Sauth Korea 517.712 .Ap

LAL HALAL

Cmplies i M pyya Aboss HEkH 8 Hygherst Starmitardk.

- Incheon International Airport (ICN) - - Gimpo International Airport (GMP)-

Halal Certificates by Malaysia Airlines since 2010
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LSG
Sky Chefs

LSG Sky Chefs is the brand name of LSG Lufthansa Service
Holding AG, which is the world's largest provider of airline catering
and in-flight services.

It is a subsidiary of Deutsche Lufthansa AG. LSG Sky Chefs partners

with more than 300 airlines worldwide across 214 airports and operates
almost 210 customer service centers in 51 countries, producing around
591 million meals a year.

In ICN airport, they provide catering services for 17 passenger carriers
include Asiana Airlines and 2 cargo carriers. (36% of total volume)

Source: LSG Sky Chefs website

DO & CO is an Austrian catering company, headquartered in Vienna, Austria.
It is active in segments such as airlines , train and international events catering.

In ICN airpott, they provide catering services for 3 passenger carriers and 2 cargo
Carriers only as it's newly entered to the market in Korea. (4% of total volume)

m= Sharp DO & CO Korea LLC

It's joint Venture between Do & CO and Sharmp
Aviation K, Inc. in Korea. 50:50 stake in the business.

Source: Sharp DO & CO Korea LLC introduction presentation
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= Halal Accreditation of Sharp DO&CO

o~ 7 — By
— o/ R ———— 2] Dot e 39 gt 0 T
a4l e = Vel Uil 1 39 A 3817

HALAL CERTIFICATE e o e e s o il

 Certificate ofﬂthcmsam

= Rl M" certified that :
W~ Sharp DO & CO’Koq:_ea, LLC

" Dedicated Halal Kitchén - ICN~ .
84, Gonghang Qng-ro{ﬁ’Sbaon—gll
- Jung-gu, Incheon, Korea = T

Have complied wuh the Halal & Ilgmmmqulmmenu according to
Islamic Duahlyi.aw and Malaysian Halal Standard MS1500-2009

Halal Certificate by MHCT Agency, Malaysia - 2016

X

Nt
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