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ABSTRACT

This study attempted to verify the hierarchical effects of cognitive, emotional, and behavioral dimensions
formed on tourist destinations after watching real variety programs by applying a hierarchical effect model based
on the decision-making development process. In order to achieve the purpose of this study, hypotheses were set
based on previous studies, and empirical analysis was conducted. Also, for the verification of research model and
established hypotheses, Online surveys were distributed to Taiwanese viewers who had ever watched a real
variety programs, “Seoul Chonnom”, collected 289 valid samples. The result of hypothesis tests were as follows.
First, as Taiwanese viewer’s watched the real variety program “Seoul Chonnom”, their cognition forms and
contributes to the interest increase. Second, the interest formed by watching the show has a positive impact on
both love and respect. Third, lovemarks have been shown to have a significant impact on visit intentions. Finally,
as a result of analyzing the structural model of this study, it was confirmed that the research model of this study
based on hierarchical effect model has hierarchical effects in cognitive, affective, and behavioral dimensions. The
implication of this study is a new study that hierarchically verifies the process after viewing Hallyu cultural
contents using a hierarchical effect model that has not been covered much in the tourism field, and will be a
meaningful study contributing to the expansion of the tourism market between Korea and Taiwan.
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229 ARY F BAUOE 0|27l ATEe] ulula Agolth E J1E ATES IEA SHETE Sl
Iwashita(2008) 2] Q17 #1491 T4 (interest)oll SloIM=E FRSS] TS SHT FO2 ZAop g ol et AoleR=
Sesha mRAQ OB AMgslo] bAd WS St we, mltlolg A AVl B0 7] WA ol
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AR o] felgt gl mlA| &LE ERdTE =3 ol - 2|3]42(2016) = 2l@HIEolofE] ﬂﬂdl U2 A
e g0 Eojum ghat ¥FAY WHoll foJ3t S PRIt e S ol ZE oA df|]lo] WEe
HGA7F WFASNA 2714 S FA =HHA adle] B8 _FIE.‘{W FstaL A2 AlEl7 A83thaL sigith
1) thrke] g A

SHE 19999 11¢¥ 199 A $=19] EAHUR (LREFHR) NN =2kl Q1715 B3sHA ZAH o= ARE]7] AlRfs}
AH(AAS, 2002). WiRIOIAM ] SH7 2E JALE AT 37HA)9] ARl U, W, T3 4t 502 LA 4 Qltk
3TAL] A AR it gHR9] thF2& 1980t e 1990t U7kA] gk 7kpEo] thitoll MEE wloll YRt
2000%E] 2006'd&0lli= K-Drama”l 9FEoldl & EJ HA7]eta o 4= Qlok =3 AIRERS] tiEA Q1 K-Popol 1‘41“}011»\1
Sy Al7IE R 343717 © 40 QAL o] 3o e &5t =AM Edlol AR olssiRthH(Kuo et
al,, 2018).
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ME2ES U N AollA 20209 7HRE 997HA] 1181S 3Tt 2ldHgtolofg] L2 a=lolrt &R
7F 2EFEY] a%ke WSl IRAIE Aok WS 222 E}— | 2 AFERE ARESto] 21885k Alo]
2EFE0] 2 Qtdishs 2 asiolnh ME&EolA WRtt A|92 I WG| FARGAA], FFAAl, HFA,
AFAIE HESHAtH http: //program. tving. com/tvn/hometownflex).

tiRtolA = 2R 2ldHEtoloje] 23] ¥ilg 2| EHA 2211 2E8% E24E(Over The Top)= 5510 K-of
o] AJEHAl Bl ofo] Ao (IQYD), WY EA, G HE (Youtube) S B3l €A ZstA =ittt E3), gddnd & %EH_]
2B ZE 9 Oivt 38 WEAIN MeEEES AlciaA Bat < 69 3] 23] $9F AHE o 3%E 7IEst] 2
Q171E A ZATHWomen' sHealth, 2020. 08, 25).
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B Q7o) armge g bt 2o

X E XA (Cognitive) HME A (affective) 2| T AF2] (Conative)

2
(Attention)

=0

(Interest)

Lavidge & Steiner(1961) Hierarchy of Effects Model 212

ag 1 d7rey
2) 7P
@ QIA|et Zu] 7ko] A
Zae} vlio] o= A}E*Eoﬂﬂl AAZE F= G 1A HHA bjtojo] 7180l QIA] TAlof uk} o]% ujto] ufjofA
e Hale MulA U AE Zof Suoly7p FAFECh 19t Barry, 1987; Lewis, 1990; Nejatian et al, 2011; Sheldon,
1911). Lee et al (2018)2 FEste] Fo] W QIX|7} FEStof] st IHAlof] JFFS n|zitka HASsInh uehy 2 s
ojst APALE vigo = vyt e 7S ATt

7Hd 1: 2dHolof Z2aho) it JIA7F Frloll H(+)9 FFL v Zojth

@ Zolgt 2jEnia 7o) A
AHASE ofmat Tl ulel kAol 471 E olo] ThE A2 Whgo] Yo} EAHoR UA B 43S B
‘]

FAJe 7ol o]F HMA U s AP ojojzintarl sHITHHFS, 2005; ou|Rl - sPYY, 2012; Hwang et al, 2005).
Ay - 71A42(2000) 9] ATONME Bl=A UL HAMA ko Ha HAs Qx| 2|7k A Y Halto|u]z|Ql QIx|A

Ale] W7t B Ajele] BA=FA w0l da WAV Sl S AESIsTh = xo 5(2020)9) AN TR}
A AolEo] AZPHQl HARle] QIXIAQ] 247} 914 A4S 9] B0|S Qi Hof T P Alo|E I TAEAR Tiek HAA
Bl ake vzt Yigon, o 9A(2013)L slglots) 5718 Bt st ol qu Kfole] 7]ofat o] Emta
ofl o] uIXEA] skat shela, At ofaEAR|ol T A Bl 7o) Hunia) At A 9 274 el
BE Golg 9L viitkn B

9ot 2o] Bl=A AL ANA Ao B 5 glon] BE Z7o] Me F shiel 2jmnta w5 AleH wgo] A
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7Pd 2: SPHElojoly] 2o tigt Fole 2Eutad] F(+)9] G 1A Aotk
7Hd 2-1: S|gHtolofE Z2aHo] Tt FHlE SEnE ARG Aol F(+)9] FFE "A Aotk
7Hd 2-2: dwFololy Z2ho) iRt FR|E ButE £ Aol H(+)9] TS mA Aol

@ #Ert=(Lovemark) et 2% 7Ho] A

o]&A(2009) 9] AFolME T Pt AW EafA AMu|AgEo] AHIRLY] 717 Whg-S Ao W ko| ujA=
FL WAE FHSILAL oIgla, o] YA AMu|AgES Foll A RS W Rl §oJtt J ke mlHthaL st
o] £%1(2011)2 sliloisy AP LR4TF ofBEAA] 2Ent=A9] ARG Apglo] APYEe|=et FH ool FAHAI ITe vA=
e AT oA 2 Al olgt AATE vige R theat 22 7Mde AASelth

7Hd 3: S|dHEtojoly] 2 a0d) T FAE 2Eutas FE=] H(+)9 IFL A Aot
7Hd 3-1: Z|gHtolols] Z2sho] s J/de SRutE ARG AL FEL=d] H(+)9] IFL WA Aotk
7Md 3-2: Z|¥HZolole] Z=Tglo) tis) F/dE Buta 4 AU FE=A] H(+)9 e 1A Aolth

2. W) 22 Ho] 9 ZHET

LY

3 A0l 4 Song et ol (2018)9] AT TAZ WAE lodmelolofs] LI MeRE S TV ZRI A, Lakl
ThAIR7] AHAE R RA), SREE AHoR TAstlon Balelolole] e 1w By AEE Ha ARS Axje ol
At SAAEE 5o Hmo) webd W8 22A ATH(1)~mhe IFTHE)Y 51 FAE =S olgslo] st

Ay

2) 31|
gAag) - 2849(2001), 937871 - BFAS](2001), Barry(1987), Greenwald & Leavitt(1984), Perse(1990), Zaichkowsky
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307H 647 (22.1%), 407h 39 (135%), 50T 25%(12.8%), 60¢h O} 238 (20.1%) ¢-0= Welirh ZBoiRt njE 1709
theks Afel/EY 128%(44.3%), R2Th ASH/EY 66%(22.8%), TS
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e H=(F) B &(%) e A=(q) | v&(%)
L] A
F7 24 8.3
i 75 26.0
SAt 52 18.0
94 106 36.7 Mu|~y 33 11.4
g 183 63.3 A4 33 11.4
TRY 13 45
AEA 17 5.9
71ek 42 14.5
A= APd A5
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40tH 39 135 NTD30,000~39,999 86 29.8
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MAIBIITHKE 2). FAFEIAS TH| fsiMe QR8s 2 {49 f5et BH@&4SE Fl(average variance
extracted: AVE), 7WEAIZ] %= (construct reliability: CR)E €ofof gttt E=3h F/g7idel tigh AVEZol .5 ol 2 7=
.7 o)golH AFEg/d=t ”ﬂ”o] QLHQE}"’ g 4 SIoh(Fornell & Lacker, 1981). & At9] ZEedAE =Hefsl7] fisto]
g Ayt 2Fst A3 &, 8R1I5S1F0] 643 ~ 868 5 o), .70 ST AS ERISHILE =3, vEFESE AlollM
AXE F t3= 9—%"]5}9&*‘:— o] QoA ARESH SAHTE BEF 7|FAE FFAT)= p<0l F02 /o3 Zles
e er 2E S50l ZF Q1 /o3t #AE Qlof ASEP/dE RISt thao2 AVERRS UA9 & &2
AlQlstar B% 5 oldog YEhgom, QIAE 5o E3shs ASE Yeh HF E?%’”‘éol HixAes St vk A
U 4= Sk E=SE CRER Q1A 741, 301 938, HERIA ARY 939, BjEnta £7 925 W= 9512 UEh} % WHElg®
7b S|

==
29 24 ws oy | @

e NegEss SFEE 5ol A F¥ol St 643 -

] £ MEEES 28Rl TR AHjAE Fa Ae ZH3ol girt 683 9.871
= MEES TVEZR2IWS B3 A Aol At .699 10.06
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0] UolA Meges 22 Auigrta =it 782 14.353
° oAl N&&E Z2ae ufe Sogct 838 15.658
oAl MegEs 2238 st =7t .861 16.213

MEEEol tes IPA|E ofF Hilrt 817 -

rolz | AEEF Uete TPAE o 3T .849 17.473
Q) Me&Ed et BYAE ARt .838 17.133
MEEEol ver IPAE UE 718 24 siEd .839 17.147

Mg e BFAE 742 Folghs Aol ot 831 -

Yrnta | MEEEo Uos IWEA|E HHo| £t 807 16.523
(%) MeEE Z2IYL2 A|Zo| A IFPEMCE M=dict .808 16.538
MgEFol ae WPAEL Telzst FAe A 2o 797 16.211

MNeEES AT T 9A | TR dua Al &7t gzt .863 -

o MEEES A T A 9 TLAE AR Aot e T2 Aotk 841 18.582
°r MEEES A T AT TLAE s sl Azt vl g BA% AZo] Sl 855 19.118
MNEEES Y F A © FRE ol WFAE o & Zojrt 868 19.652
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F 4 gl BE FA7AE0] AVERLe) AlEgtel T Ee) AuAsET A Uk -&H,;E}wq FEuta
& ITHOIE7], 2017). <& S A el AVEZRe] Alggtol T TSl kRt tiHeR Y
oA Elo] AVES] At 7 7R 1he] AAE Slsts whHome PhaerAo] ShElx] gtk olo] s
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ARgen] < 4o} 70| AGETL FhAske AL BRISIQIT, TAK R QIX|-Zu] 7ke] TAIAE Alekmel 4 =398131,
HlRlokRE] 2 =335 5072 5 mEl 7ho] o Walek 62,6042 BAMOR Qold £F(p<01) 02 UERton Hrula
Ag-ejuEnta 27 wat Aokl o =397, 6262 22 Ml 62,1192 EAHOR QoJak 3 (p<01) 22 LR} Steenkamp
& Trijp(1991)2] 33H4Q) o 2xb#Q) Q) Nzl7ztom SRIEX| Aot e S ghuslolt

<& 3 NG PRSI A=

S 1 2 3 4 5
L 1A .488 .849~1.025 797~.985 .788~.972 741~.897
2. 50 .937(.877) 791 .814~.962 .819~.963 751~.871
3 BlEmka ARG .891(.793) .883(.788) 795 .936~1.059 .840~.980
4, B0 27 88(.774) .891(.793) .977(.954) 756 .837~.973
5 WE9= .819(.670) B11(.657) .910(.828) .905(.819) .828
CR|.868 877 .900 879 873
AVE | .488 791 795 756 828

F O GBS AANSEY AVEZRS, B offl 5 ANSE 7o) 4TASE, BE Ao GBS AL 1 AASY
ABE 77t R AAMESE 7] BE ARASE POl $E01 SORE AT = ATAS £ 2B,

<E O Azt vAFRd 7k x* o] HF

. HjA Aofme]
z° df z2 df
QIA] - 2] 235 507 7 398.131 148
ZBota AR} - YEopE 27 ’ 397.626 148

Az =384 oA Adi=1

3. G AT

B AoME 7S AZsh] Yol 12 ES 246t Arndgo] Adws o =396,429, df =147, = /df=2.697,
CF1=.944, TLI=.935, RMSEA=.077= tH-E 7|27t FFot= 72102 yehgth oyt GFI=.873, AGFI=.8362& 7|54
9l 9of 2H3t= oz UeRdthKE 5).

&E 5 IAFEY HY: A

T8 z° df RMSEA GFI TLI AGFI

Arm Y 396,429 147 077 873 935 836
B A3 AZF ayndS AEste] duolog] 2203 MeRES AT EH“ tQlo] HIEOTo] njx]& Hgo]
T3 7HEE S Yool 1R HS BEASIg R Ak <O et Zon, g o= (& 6yt o] UERSTE AIRAQl

detE 2 QLA oIl ok g Al TSl AR - Sl ek RoIT 4L Tk Aoz Uelgen)
(p<0D), Z0P7} HEoka At 2ol ke B=.048% UERt H(+)2] Qo] HIAE o= LERITHp<OD).
2]} ejunla 27 Aol nlAl QJRre AT B= 0528 LR} folat GRS Tl 2S¢ 4 SlaL(p<0D), Humta

AV Abdo] g o] njAle L B=.5330% A(+)2 FFol nAlE A2 YEGLH (p<01), MR eR 2{Hut=
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