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ABSTRACT KEYWORDS

In this study, there will be a clear difference in customer perception regarding the inflight space image in-flight space,
between full service carrier (FSC) and low cost carrier (LCC). The meaning of the node and the structure of the ~image,
network were studied through the semantic network analysis method for the interaction between the in-flight customer,
image of the airline and the customer. For this survey, FSC and LCC from January to September 2019 were interaction network
surveyed. The investigation period was 15 days from November 1. According to this study, FSC and LCC were
distributed to 110 people, respectively. When an unfaithful questionnaire was issued, 200 copies of each
questionnaire (FSC and LCC, respectively) were obtained by additionally researching the number of
questionnaires. The surveyed data was analyzed by visualizing through connection-centric analysis and
eigenvector analysis using the Netminer 4 program. The research results are as follows. First, there was a
difference in the structure of the internal interaction network between the customer about the in-flight image
between FSC and LCC. In particular, FSC showed the highest centrality of "communication" and showed
psychological and internal interaction with customers, and LCC showed the highest centrality of "kindness" 2020.05.03. &%
rather than "communication” and focused on external interaction. Appeared to be. Second, in the physical 2020.05.27. 1} £&=2 &4
environment, "entertainment" and the like in FSC had an effect on customer satisfaction in the in-flight image, 2020.06.04. 2X} 22X XA
and LCC had no significant effect. This study suggested a strategic plan for the in-flight spatial image of an  2020.06.07. X Z2H= &2
airline in practice, and suggested an extended research direction as a method of academically analyzing semantic  2020.06.12. A& H X &
networks. 301 QFMAE
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2 Aol ZIUfEE olulAloll et 1A AEAGol Wt FSCot LOCE FEsto] A2 BV} Sl BOVZH 12 o)gel
2o 9 A7 2470 WRE & 29 ol Hesirt

A, 491 10748 71202 FSCY A9, 2525602 714 7 Lepgton], kg0 ze 148(253), AM(250), =
(246), 47(235), ©2H(229), 01228, H7(222), FHIAEF(222), HE(217) 5 £-0 ekl oleid Ak
FSCY A9, 7187 olulAl: nAgte] 250] 7Y SRo Uehde Fsigict

S, LOCS! 29, A(249)2 71 3 Uehom, rhgom Mu(245), Bh(243), AK(241), A2I(240), 37
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<E 2> FSCe LCCY| 7|Wig3t olm|A|ofl &3t 243} 4328 ECV £42%

29 FSC LCC

= ECV LSy ECV
1 S 256 24 249
2 k) 253 A 245
3 AR 251 H= 243
4 H= 246 A 241
5 A 235 e .240
6 o 229 k) .230
7 &0l 228 BHAS 224
8 37 222 A% 223
9 PR 218 24 221
10 739 217 S 217
1 Ajol-& 215 =0 .208
12 SR 210 Ajol-& 207
13 Het 206 Het 205
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