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The effect of tourism motivation on behavior intention to duo to job stress after COVID-19
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ABSTRACT

The purpose of the study is to present academic and practical implications by analyzing the interconnectivity
between sightseeing motivation according to job stress affecting behavior intention to adapt to the changing
environment after COVID-19 pandemic situation. The subjects of the study were visitors from four cities and
counties(Sokcho, Goseong, Yangyang, and Inje) of the Seorak area by question form investigation. Investigation
was done by statistical analysis of factor analysis, reliability analysis, correlation analysis and regression analysis
were performed to final sample of 250 copies. According to the results of the empirical analysis, the first study
showed that psychological, physiological, and behavioral responses in job stress had a significant impact on
emotional attachment to sightseeing motivation. The second study proved that the mental, physical, emotional
motives of sightseeing motivation have a considerable effect on emotional attachment to behavior intention. The
academic implications of the study are expected to affect the extending follow-up studies about the relationship
between job stress, sightseeing motivation, and behavior intention due to COVID-19. The practical implications
are that the development and connection of the differentiated tourist attractions done by four cities and counties of
Seorak area to prepare an alternative for proper tourism ecosystem and provided a foundation for the development
of high value-added in the tourism industry. In addition, it is expected to have the ability to adapt to the changing
sightseeing environment and to have a positive effect on establishing a safe and clean regional image and
revitalizing the local economics.
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Y= Aobd Wt ofyet Al 8RR ZHE Ao 9] =2 (1Y, FF AY 5), 43EH £, ¥, F FEEE,
tiITA Fofl So] WA 4 a Ao 2HE] &S oA Hoh(Lazarus, 1993; Voigt et al, 2020).
ole} 22 MPATLE EUfE E AlolA= COVID-192 RIS ARAEH A Fgs7|et Projr 7ho] FJFIAS Yothy|

9ol Thast 22 7hg A

7ML ARLEHAE FFF7I H(+)9] IFL " ot

7Hd1-1: ARAEHAE HAA 2Rlo] H(+)9] dFe vE Aotk
7Hd1-2: ARAEHAE AAF 80 AH(+)2 e vE Rl
7Hd1-3: AFLEHAE PMF 80 H(+)9 e #A Zolh

WEE71et Proj=o] A

FE71e WEPTol YT Al 2RI FHAR] AIE fAISAY 7], AEFHA sfia Y 2

ARE g 5 AR AlEA Thekgt o] {2 Tagoll Folsh, F=E olsisty] figt 28 %loth(2P% 5, 2010; Ajzen
& Fishbein, 1980). === TFAOIA G0l AAZH AMujAFHoILt AFol Tt THE=2]
T= AR YeEPdTH IS 5, 2010; Zabkar et al, 2010). &, AHTANARE, ©Bg) 7
AZE Ao (4, i, 24 5), A B 2 Y, A2 ARG, E 5)9 W= uet ez IS
u] x| ZloJth(o]AE 5, 2013; Anderson & Sullivan, 1993).

Y ©

e BYE7Iok BUHES Tas] RS AR FAT B U AT 2 AU 47, 24, B4, 27F AP
ot e AAH A7, AopAst AEg BBt e ABIA A7, A, SoMY A1AT A 2 ANA A%
29 ofsfet AAY 4 Y TR Welste] TAZ la e rkEY - HWY, 2014; AEY - A, 2016

2% - 7157, 2021).
7H2: FFE71E Peomo] AH(+)9 IS uA Fojot
7Pd2-1: BFB71e TR QAo AF(+)9 dFS vA Aol
7Pd2-2: IFE7E 23 Qatoll H(+) TS ulA Aolok
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o] 7H]lte] FTEBA ]
12¥55 2%, e

2 ; A 891, AAA 29, HA 8glofekn
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Yo AW FH, TR 8012 Aok atow o YR 245 t] & 2 YR 44, AAEY

<E 1> HAEA9 A4

4EYS d 4 A= | v9% &4
H k=X = R=
T H

Lazarus(1993)

A REAEH A AYA vkg, A vhg, F5H v ZAE 5HH= 12 Rudaleva & Mustafin(2017)
Voigt et al.(2020)

- - o|AE 5(2013)
gz 7 AAA Q01 AAA 221 HAMA 29l HAE 5AAE =°
457) 9274 291 AAH 2%, HAA 27IE 534 9 | e
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1At SEA] °‘HV—1‘1’_‘

@ 2 SuAe YHA 54

T & H=(d) | HE&(%) T & H1= () H|&(%)
. @A 108 432 i_éolé} 82 32.8
o] 142 568 | =i 39 15.6
20th 71 284 | tieE 116 46.4
oty 30th 52 20.8 MAER ol 13 5.2
=e 40th 65 26.0 HEA 19 76
50th ol 62 24.8 AR TE|E 33 132
Aol ﬂl% 98 39.2 712 17 6.8
71E 152 60.8 Au]aA 39 15.6
2008+ oJst 39 156 | A4 el 42 16.8
- 201-300%H 59 23.6 TEY/AAY 15 6.0
7}731;_5_ 301-4007+ 72 28.8 5 904 11 44
401-500%+¢ 47 188 B! 42 16.8
5009H4 o] 33 13.2 T 32 12.8

£ ol AR SH=] Adold £ A Ssta JeAl AmET] fiste] A QRIEA S AABIT:
EAA 81842 HI2H 2213 (varimax rotation) & ARSSIAOH, R4 (eigenvalue)©] 18T F SRINHE ARSSIAH: 82
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< U7t Qs WHeE wasto] BgAde skt sigith AlE|e B4 <F DI o] S4W49] BdA]
! d Z%=Cronbach’s a %k ©l&sto] FAsIqItE Q1A ] 5oldes Folido] &RIElem, Cronbach’s
a #& .7 older Al 9 ol mRF I

AFAEHA 2912 <& D3 o] FEAAEH L 91.122%2, KMO 2 .892%, Bm%u?ﬁﬂ7“'&%%ﬂ¢
0010114 folgt A2 et 8RIE Afo]9] E/do] ERIEIGler QRIE9] ARk 211} HsAtol9] {24

712%1 5olo 2 veRdth AlF= S-S $I8F Cronbach’s a #h ERISH 23t 97l 5 B% 7 ojAo = yeht "‘lﬂEﬂ
FI= ERI=AT

TF57] 8R1L <X I} o] FEAMIHHL 91.956%=, KMO Z2 .934Z, Bartlett 7873 A4 342 f-2+= 001014
FYg Aog et QRIE Atol9] EgMo] ERIERlen, 8R1E9] ARfeFS 2Rl Mgt Kol off dgt 71E<
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