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2 Q7L QUALlol T el 2 7190 ZATCR olojAlt 37 Aol A £ R 7] AliA A,
& F ORI A SRAES ’E}QE 714 9] A+ A A(CSR : corporate OCIal responsibility) ol ¥ A ST,
QAT E Salod AAS] B8 QALY T AN A B AN A RS 5 24,
A 4 Sl WAS AASEILAL BTk o]2id 5AE 95l HE AR AT A FU ALSRLES ARHS,
tlae® 20194 109 05%%E] 108 202717] 169 B ARZALE F9l 5218 29058 240 ARG A|Z713H
ou], 23H ARE SPSS 22,02 ol-8sto] B4 2Q1EA, A==t 2719 A& Bl A= ]I
NZEME F) 528 An thes 2Tk A, CSRE) A%R 2913 03, 2247 CSR) AYSFUG
A Belol oI ()9 FHE VA Ao Uehith W, AUSTAE] 2489 ARtz
FoI% A(+)9] JRE BIAE ACE Uehdeh, AR, AR Hs CSRO| 2428 ul7/L 3ol
AN 2FENE Y AoR Uedth B AT ARFAR] CSRo| AASH-AES] 222407 22 E40]
55850l ol AR F3UF A CSRot AR FFAIN A2l10e] 2ok
ZZot3ltt. o] 5 4l CSRo| &3] SAMIQI A SR AE9) ?_WOH o)A Gl it 3hEA AA
I A FEAR] B84 QAR of] Thet A 54 AIAPE &= A AT
ABSTRACT KEYWORDS

This study is to suggest ways to increase market competitiveness in the aviation industry and to propose corporate social responsibility,
implications for efficient human resource management for the airlines, where human resources lead to cabin crew,
corporate competitiveness by studying the effects of corporate social responsibility (CSR) on cabin crew. For organizational commitment,
this purpose, the sample data were collected through a 16-day survey of cabin crew working at the A airline job satisfaction,
from October 05 to 20 in 2019. The collected 290 samples were analyzed by exploratory factor analysis, term of service
reliability analysis, and regression analysis using SPSS 22.0. The results from the empirical analysis are as
follows. First, among the factors of CSR, legal CSR and ethical CSR had a significant positive influences on
cabin crew’s organizational commitment (OC). Second, OC of cabin crew had a significant positive influences 2020.06.10. 1] &%
on job satisfaction (JS). Third, term of service had the moderating effect of a relationship between legal CSR  2020.08.26. 1Xt &2 &
and OC. This study intends to verify the effects of CSR on cabin crew’s OC and then OC on JS, and to examine  2020.09.08. 2Xt &2 &
moderating effect of term of service between legal CSR and OC. Through this, the practical implications for 2020.09.14. XE4+TE &4
efficient human resource management of airlines, as well as theoretical implications for the effects of CSR on  2020.09.15. £ HIj &H
the perception of cabin crew were also presented. 301 oAU
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%0l 710l ol2iRt YA Tl o7t Sl 4+ Slvh ajal vtz QISLEAISHA B

A 83to] AASRIES thAlo 2 3 CSRYITO k& 8kdo) 7]oistaAt St ShgAl AASHIES thAlo 2 3 AR .
1174(2013) 9] AollM= CSRRUAIT 2AEY9] Al FTFS vlAlE ofeke] E4 7Fsd W47t S 4= o o|AE
HiASIATHE RHAIRS AAISEAL Qi) ole 2] WIS Fdst7] flstol EA 7hedt MieaS Wrsto] A= A7t
ZQsite UgeR 24ant A5 U W2 A+ ARPE Algsta 71€ A9 2ol 7198 4+ S Aotk
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L. olsi@AIAol & 2 AEAAI ol

1°Hl*7jﬂx}% Al0] BAo] ofs] J AU FFe FE ZRlold FAHE St (Freeman, 1984). olsiEARto] &0
ofst 7|42 AAolA AEAR] S FES7] flsiA UF 2 R olsi#ARES] 7IthE SFAI7A0FsHH (Hillman &
Keim, 2001), W5 ofsieARE FARClaL Q. ofsiaAR: AHAL 354, AR o= 28 4 Stk(Nguyen &
Menzies, 2010). ©|2{3t olsiEARIo| 2ol wh} Farte] AdSFASLE 7199 WF- ofsiEARt= E7d + 3

FH, AFRFE2 TR OF £o= O35 ARlolu e AltEe BRstele A%e 7RI 3, EFd 4 OF OPOHH

WA A2 7 1%4311 &5H AFER] Aot 7igel|l YFE Frhe ol20l AlRldAl/dolEolth(Peterson, 2004). 5, 71949
O[uAI7} 2 A oJjTAIRIQl EAIYEL 1 7|0l TAA ArAT EAL] AQle] ;qxﬂ,qo A ETRt et

(Ashforth & Mael, 1989) WA B oflde & olgg IR AR UIF oJsiEAIRR] AMGFUEC] XS

T4 CSROl FHAY A9, YTA 24 HANol AUSRUTO BYY & YA ofRE WlaA: Ak

2. 71319] A8l Ag]

Kitzmueller & Shimshack(2012)-> CSROIZ 7|9 2] A&2AQ1 g ARE Alo|HA ARGl =30l E 4= e £2
Wote g 7|19dat e BE olsiiARNE 7 oA 259 42 7] ffsll issiordt 71949] MQloletar Adrgst
At ol= AR 7HA|eF Bifol] H-gohe AAlS Ftskal ofdfsljor & 7|YEY 9JF7F CSRola & 4= lTH(olsm] 5,
2013).
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AIF-L310] tigt 7H A7 ™2 Carroll(1979)1] &fs olFoiAth Carroll(1979)-> CSRE] #3< 7
A ALSlel TRk 33, A1 W 23 WA, AR E 2 B Qs toty] ARt A FelE Ae
o|9] =o| A A9, W+ T4k WA A i F2F H9, AMdA Ao Ak Aides FESIITHAYA - 2
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