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ABSTRACT

This study was conducted to test whether the Theory of Planned Behavior (TPB) is applicable to
international tourism activities and identify which types of international tourism are better explained. Through
theoretical speculation of reference, international tourism was classified into three types(Package tour, FIT,
Traveling Alone) based on the difficulty of tour behaviors to compare the differences in the influence of
antecedent variables and also perceived behavioral control was used separately from situation variables.
Through this study, we wanted to confirm that the higher the level of difficulty, the greater the ability to
explain, and suggest that the theory of planned behavior is also applicable to tourism behavior. Results of data
analyses showed that the antecedent variables of TPB had a positive effect on behavioral intention, but the
strengths of the influence was different by tour types. While attitude had a greatest impact on behavioral
intention in all types, subjective norm was more influential in package tour than other types. Perceived
behavioral control had significant effects on behavioral intention in only FIT and traveling alone. It showed that
TPB explained traveling alone, requires self-determination and self-confidence, better than package tour which
is relatively easy to do. The effects of past experience on behavioral intention were also found significant but
the smallest in package tour. Through additional analysis it was found perceived behavioral control varied
according to individual characteristics.
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S o S p = Dg% U/‘_l
ATEALY 54 A ol £5, o4 SFARAY, ARols, WY oo
27
al e SAmRe FHA0R AATHEE- D -
| e AR A (=) N
i | SAEgE ol Eolch(e=-3) o000
' SAmEe fosithElE-4) 54
7 AABHE [
A | g {7 SARRE BRRASTL o1 15 5(2010),
Y Ly e IS SAuge daTre-2) #47(2010),
: g o] 715e _ =AY sk AL 7HA] e dolgkar Ajzeith(HE-3) Ajzen(2002)
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B RE e A O I = i R R DG )

A7) | A she AL Aoz uof Al 9 ATHEA-D) AmA] -
e HE _%ZMJ*OI oAl dtal AT (EAI-2) iy
Vs o 1a1] OF 1 Z935(2017),

e wAEgo] 913ishAl gt AARITHEA-3)

1t sames sea Besit UAE 9 s A0ltEA-0) Sparks & Pan(2009)
| SAEYe @ 4 ol FES Eol UnhE-D .
gse | A% [5B9S ¥ 4 9t 388 Al dH(E-D) i
2q | EA | 3AUE T S e FRT VIS0 ANy A 20@
o,  SRERE ¥ 4 ok ozl Bl Holthaeh-0 =
39 olufel __ AR ¥ AgoltkelE-1)
g T ARREE S Siste] WEa ARNE FAE ofgo] glth(9l=-2) 297 (2009),
e [ EAmEe o) gsiel Belsta gokelz-a) $ES(016),
| =ARRES 7] 9F AR 7R th(Ql=-4) Ajzen(2002)

| SARREE RIEA] & A7olth(9)=-5)

P71 =(2015),
A= (2005)

R
ne
Y
f

HAREE | BA FAEEE AET =

IV. HIo|E] &4 Za}

FE9 "L—TL%?%]@WO] B (F 9 7t Suixto] W vlgL tissiglon gz o0tho] Hlgo] 7FY E=9kw

58 2005 ¥-400%F o] 71 WITh(30.4%). B2 TiE olsi7t 256W (62.7%) 2= 71 &%

ﬂ%xﬂv%‘%u 7% 23 980l 2139 (52.5%) 22 7P Werer 171 olul AR U 1108(27%), 114 o A4

W50l 8578(20.8%) o= UEGTE fl=o] 5Y2 Rt QU= ol 2459 (60%) 22 7P WAl A3 gle ol 1199

(29.2%), Z kAL A7 4478(10.8%) Ol BRAIRFOR 17978 (43.9%)2 £R19] JFS PEAIFAR! Ho=r 1321
(32.3%)2 BEo2 97H(23.8%) EZIAFA] Hor SHII

jﬂ

<E 2> BEo| guty EA

T5 Rz (4] 8)

3 93 208(51%), ©14d 200(49%)
A 10t 15(3.7%), 20‘311149(36.5%) 30t1103(25.2%), 40t 74(18.2%), 50th 59(14.4%), 60t ©lA}F 8(2%)
i IZE o]3} 46(11.3%), HEUZ o]5} 59(14.5%), thE ol 256(62.7%), THSHY oA}t 47(11.5%)
o= AFEY A8 HE 213(52.2%), 170 oWl AFEY 110(27%), 171 ol AFAH 85(20.8%)
Q=05 A8 9= # 119(20.2%), A7 U= A 245(60%), F Ik A7 44(10.8%)
A OFARIFFAR] B 179(43.9%) BT 132(32.3%), EARIFAQ H 97(23.8%)

ZAHwe] A2 2 B AT

£ AolM ARSE W] B, 3 4, A 58A, ARERT, 359 59 SRS tideR 249 AgdS

stefst7] ffste] WA LedS HF3k= Cronbach's aBIAES AABISIHE 27 A== AleE FHske ol = £33
A|FOlE stk off e Ao o] Aol Gt - BAl 1, 'WIIRFIE T £ Qe FET Eol UT-EF 1)0]
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AR wholl The §8e] FAUYINE B50] o] T BYS AAT Y WAE Ttk

E 3D F4F 2R1Es At

A ZA T N A UE2 A
AT | 29 A4x 293k 291 A 293k 291 AR 293k
(3384) (FARETEEY) (384) (A BAEE) (384) (FAEAEAEE)
Sh=) .878(.828) .906(.881) .891(.920)
Bl=-3 .876(.820) 4879 .887(.856) 5.362 .906(.907) 6.646
Bj=-1 831(.745) (34.85%) 814(713) (38.29%) 833(826) (46.04%)
Ejz-4 .799(.711) .868(.786) .867(.876)
TH-2 .846(.771) .854(.798) .833(.860)
+H-3 .803(.758) 2,499 .841(.791) 2499 .801(.745) 2996
-1 744(.763) (52.15%) 781(.684) (55.64%) .826(814) (61.94%)
-4 .651(.597) .761(.667) .776(.760)
3-3 .922(.855) .903(.827) .921(.854)
. 1.630 1610 1.749
- . ) .
R4 .892(.812) (63.79%) 867(.722) (67 15%) .891(.821) (74.43%)
-2 .859(.763) .863(.671) .886(.777)
EA4-3 .848(.723) .880(.862) .898(.889)
1335 1434 1.280
EA-
=A|-4 .781(.655) (75.3%) .838(.799) (7739%) .880(.855) (8357%)
EA-2 .694(.551) 7700777) .812(.796)

T IS $19E2] Cronbach's aAl4 Bl 0904, 34 1 0.830, APE B3840 0711, 48271 0882, B52=
0.936°11L, 7i¥ AT Elw 0,919, 32 4 0,875, A14% H5EA) 0.816, =7 0881, FFo= 09182 EAy]
o, UEs ARG Bl= 0,954, F24 14 0907, A7 35541 0.881, AF=27 0.906, 352l= 09352 LERITE,
oA SAEE] A4 WEEA7E oA G2 A= AeE BYoUH0.711), oI ALt thERe] W4l A== Alg7t
0.8014o2 UepL7] wigo] & oA ARgshs SAMSES] S4 AlZzols AV Sl Zo= wdsioich

w3 Zs0) BRI IHOR ABH] Sistel BaA 29l

:
%
1o,
_0|L
38,
o
2
o
o
e
rlo
kd
(0]
B
o
N
SN
o
_0|£
38,
rr
i}
)
4
>
p)
O J
Jo
ol
ik
ot
J)‘
)
ko
o
M
1%
1o
il
i)
rir
/\
=4
w
v
i)

P

2} B Ayt o) 24, i SAERE, UEE SAIERY BRoli] FYs 9R1E siEls Belom 35| 4709 81lo]
TEETQICE A YEEARL RS E8dl0] ARER 7IE AdrEat g 2 =
T ¥t 47 SE H R 2EECH
[RIEANE B3 25H 89UE0| At A Al9] ojme} Zo] MiFslE|glon® 19912 B, 282912 oA 1, 38312
27, 48902 AR Y BAR 77 sigitt 7w BRoM 871 AAREo] 0.6 oldollen TEAE 05 oeR
. 2 4 73.32%, /WE FATG 77.39%, UE=2 ARG 8357%=2 e Shd $&5%H4
Ql Pgolmol ZgEgol thsh A QRIEM S AASH ZAxt BE I F3olM B 8R108 2EFJlon BE (08
ool SRIAEAF T 0.7 olde] F5/EE 7AE ZHoR ERIFQLE F BAl Aol A9 oA IZATFS 79.61%, /HE
TAILE 75.44%, YE2 FARNGL 79.62%= Ve

v
&
s}
oy
i
it
od I
1,

¢

5
i
rig
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3. 7Hdel AF

tlofe] BA419] Hold wiA A 71 28 S /] flste] tESlARM (U A

o
fe] =
29 25 oA A4 BAY tEIHARAS ARST olf= BYS X0l By

E O SATE FE OF AARA (IS FA) 2

=

F4u5 | 2AVT 98| YRt B | B oo SRR
[e]

H= 525 415 9,148sx 700 1.429

o %{Mi T+ .323 .236 5,133 684 1.462

Ay 2] 74%_ PEEA 012 .008 .200 421 58 504 832 1.202

E=EA 201 183 4,612 916 1.092

A7 181 .086 2.148+ .897 1115

Hx= 534 377 9,522 769 1.300

A oA 4 131 A1 2.625% .669 1.495

Pz %]5% AZFH Y5ZA 142 128 3,088 515 | 85.403xxx 799 1.252

=1 .297 .283 7.45 5 834 1.200

A7 334 167 4,324 811 1234

H= 446 416 9,761 571 1.750

gez FoA 4 142 123 2946+ 598 1671

%xﬂa%% A 74%_ B5EA 273 242 6,338 585 | 112,969 712 1.405

I 160 144 4,185+ 877 1.140

A7 .288 129 3,576 .799 1.252

#X0.05, ##p<0.01, ###p<0.001

A ARG By A 42.1%, /M IAREYe] B3 HAHEL 51.5%, UE2 IAEREe 2y AEES 585%2A,
UEE AR, /i SAER, A SAREY] SR Ve ol E Ate] Byo] T A A9 7P Aol
93 U2 qAEge] A9 7P AdiEo] st AS uitith mEkA 7Hd 22 AfEE| QI

<& e AR F8E HAA 37X (step-wise regression) 23S .9k Zloftt 3ol AAE uHiel Zo] Eix, F3H4
T, A2 BE FAIRE §30IA 5w fogt JFs viAlE W42 YERgh oo m 7HAd 12 e Qi
SRS ZAEE AR s, T 1, Adg20] szl njAlE FEEols Aozt AT T SAREGe] B¢
EiE, 0 1, AR AR o] =3 A FAIE T SR SAIRES] A Bk, AR, £ Y
TAE JFEo] 3T Hi=] JFEL BE gAY f30lA 7P A JERANE T Ho) JRFEle A AR
UEE2 A4S & f30AMT 7P AA] e

<GE ol & 4= %ol A7 FFFAE ME gAET UER AR F FP0IAT 5oz JFs nAe
Holog YR T Aol o= 7H] IulAE ASEA] Rttt ol odEe] Fuivte® ZA|Hgo]
7Feet Afolle A BEEAl EA FolA o] oRrt AAEthe e AlASRL itk E=3F /i SAE ) UER
Ao A1 5 EA FFe] AlolE vlasto] BH i AREGolM = 353} A7 0128, SR AR
ollME 0.2422 YA A71E B384 /i tARREED UE=2 Aol A d3Feol o & Aoz Rt
w2bA] 7 32 A=A

3 A BHe BE FARY F30IM ezl fo3t I vAE MeE UEH: 22y I gIEY A7lel=
Zpol7t YA, AAZEH] FFY v LS FHASE 7IEeE T /P ARG (B=.167), U== AR (3=.129),
A SAES(R=.088) o2 A FAREGolA 7P A5t Tl AlERgellA 71 AAl UeRTh wibA 7H 4= AEEIR]
o} olefgt BAAIE 59| do|=rt Yol £:8§0] Bo|d4E 17 o] FEo= W FFol n|A|= P Yokl Zojzk=
od&S 7FsstAl g

0,

o
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o171 2020 He22d X2z (5#832)

<E 5 AT AL 94 IAEN 2

F4&9s | AT 79 ki B B t R’ F

Ei= 527 .416 9.249s
oAl FHA .325 .237 5,226

AL gz 202 184 4,698 421 73,204
LA 185 .088 2.259%
H= 534 .377 9,522
i gz .297 .283 745 s

P A LA .334 167 4,324 515 85,4034
o= A7 YEEA 142 128 3,288%+
T8 419 131 111 2,625
El= 446 416 9,761
gz A] 7#%_ Rkl 273 .242 6,335

A =1 160 144 4,185 585 112,969
LA .288 129 3,576
FHA 142 123 2,946

#X0.05, ##p<0.01, ###p<0.001

4. AZ+E PZEA|(PBC)ol| H3 A= BA

2 ollM 7P FE5:E M A1 FEsA(PBO) It 7HE T IS Bkl £ 7te] At 7PdEC] A= AE]
o3t EMAM viF 2 F2 FAE FIER A4H WFEAL FEolmol tieh FFel o7t 7] Wil A
o =3 FM g0l el nAe YT= A4 FESAI(PBC) 2 I} 22 Hi=ollM ofsh 7Hsd Aotk
S0l mE A7 FEeAl el U AFAR] EAS FIR AAsIlET F2 A14E A Adaa
FE517] —‘?4'3 %‘4 Alofl A Z_‘f"*ﬂoﬂi} 2 AFelde HA A, o= AREE, =0l 5, &

o IT—E A EEA wEol AelE HoleAlE AFII
AR %'E’Z%U}E} J} 175‘ ol w2k A2 AEEA e T Aol7h Al Lo
’“/\l 3 AT <R o A BA SARE, AE SAY, UER SAmE RRolN IAEE fiel mE A FEEAl

FE0 Aol7h AFEeH BE FPolM Aol e AT Fato] FRol e A FEth £ o= e

Sk

<& 6> FAFYE 750 TE AGE F55A F Ao|(FHREE t7A)
= B

T A9 sie A9 fe t P

©A ZATE PBC 3.73(n=262) 3.34(n=146) 5.648 .000

71 =A¥E PBC 2.91(n=276) 2.37(n=132) 6.449 .000

UEE A3 PBC 2.94(n=135) 2.16(n=272) 8.466 .000

X005, #%pK0.01, *##x0,001

7 2AIEE FPoIM =AFEY, d=olsd, PPl W A4E BEE Zﬂ(PBCH Bt AolE 58] fIsto]
AYHA] BAHEA S AAISIQITE BAHEAO] Zibe GE Dt 2k A O AR, i SA, UER A
BE §30IM =AlF Aol ulet 217 B53A 52 A 1t Aot A *}Tﬂﬁ ZAiE H oA A
ZAoll= VY ol AT Aeo] A8 e JeED =2 452 PBCE Elom 7 Al Ege] 9ol AF 23 iRl
w2 e 7F PBC Aol7F Uehtal UE2 FARRE] 49 Af7Ikol 245 PBC B+o] HolAle 7ol gishA Ueht=
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E D AFATEY, =0l 58, ¢A gl = PBC A0](One-way ANOVA)

= =EAFER we JAd PBC Bt F-value A 7% (Duncan)
oA Al S 352, 171 miet 362, 170 0|4} 375 3153+ e < 171 ol
e AT RS 253 171 wIRk 2.95 170 ol 2.97 13,602+ W < VI WRE = 109 ol
UEE A e 218, 17H€ |9k 255, 1KY o) 2.86 19,077 e < i ek < 0 ol
7 Ql=tol 5ol WE FTE PBC B P-value A3 (Duncan)
A A 92 A 360, S AT 358 E2 AT 368 0.388 -
W A U A 242, 7 AT 283 w2 A9 309 14,413+ SH<ECH
UEs AR U2 A 205 F7F J 248 =2 A 310 23 828 SH<ECH
2 /g%l wE A PBC B F-value AR 7% (Duncan)
A ZATE QEHAIF 351, B 348, BEAFF 372 3457+ RAAG = HE < BHAF
W A QPAAIRF 2,51, B 268, BAAIFF 2.9 12,182+ QPR = HE < BPAF
UEE A QPRI 2.14, B 247, ZIAF 2.87 215305 QPAAF < HE < HYPAF

#p<0.05, ##xp<0.001

AR R 9)F0] (K Qi B, oRE s W, 2 Ftkn 7)ol wE A7 WEEA (PRC) $59) HolS
2 AN ATl Y AT SR AR 5 9FeIA oo} Sl nf}

PBCOY fofat Aol7k Ia, WA FABR] Aol 9)3to] Sl ki thE PR fold Aol HolA] gk
IS Siok AR 231 7 FRg e e nrol ool elo] Y45 PECE B 4ge] Brisg)
o Ea QAT BE, BRIl T 718 FEEA(PBO)S Aol g A5 BAeINE B AU, A
I 29 7 B irom AZHAT A AZINE UEE AP 49 BE AT
52 AFS Bt olo] ulste] A AT T AT
Al olelat BAARE Bolol Y5 499 Hol=rt

7t 8

= =AU Y5k PBC7} ERE AR 5o oz
P Aol7t HaEskA LS SR1g 4 ik

V.ZE
AZREOlES H 8T of7l-BFopo] Aai oINS AT Tho] FAILt o= Sof Fkelo} glon] ANkAR) BT
S ThgOR T A vhS Ak 4 ol Peol] AHAITOINE A7E WEEAS Balo] ojnje} thA) oizig ehiis
HEHSE TSR ATS BolaL itk B ATolNE AZE HEEAS U EAIES onlsks Y ojnlo] wiaw Algsta

o 218 Uehiis WS RE0RE HEe] H4R ARSIl £ A79] 542 Qo] Bi=et 5] WAE
Argshs ARl solgol BEA]l Wgsole A8 7S delsta ofd {39 Wge o & AYsterlE Yl
A%t Aol

tloe] 49| Zas Fsto] DRI WFP ol AR Folo] A8 7Hssiths 2 eRIsiit tHEei7iEAe] Zatol
A 7 AR HER AR Aeole Bk, FA , A4 BEEA|, 3REA, 3 FH 5 BE ARt
Y=ol Ao YFoR JFe vl AR UERT (AL, 7H 4 A1), ololl wiste] TA| ZAlRgellM e A

slels

LS

)
o)

ZoIM A71E WEEAISH BB 7o) QmAel ABEA UGk 3 AA)),
BRI ERILEE A ROE B4 A 22 A0l H e YA B HY AREGD W12 012
- ORI, 2016)53} 2 PP BTk AsYEoIRY M F 2TA P Bl T e A4 gl
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2 o] BAANE SU% ZAIE Al7Iske Aotk ot A e AE UER SARgET 9 Aol dsel=
of tigt gF=ol T 2 Aoz Ueith o2’ BNt A AAske e F44 Hol Rt ¥FE nid
B, &4 st ofFelME fofuldt dFe nIAA] dSitke ARl - 2R19(2017) 9] Aot HISRE WM ol 4
Ak ThA] i, A P2 EAF edshs PR Bl ke WEY Be Il IUISRE wFEFoIME
FHA e 2718 23 e 2R F shurt SRR Aol Avke e ARk Stk
2 79| 2k ARdEel 2] e Feitke Aol ol
A

>
1o
fu)
1
B 2
o
offt
)
r
3
frl
N
ot
o
offt
e
i
ftilo
o

olefst B4 e UYL ST A ALYTO|Re| Yol A7} $50] B2 FHL U F AT Zolehe B Qo)

AP 71o] EBFEE SRt & Wolust B2 fEUSE AZ4H WEEAY GFeol o 2 Zo Uehgrt

ohet U BAIES olulshe AZ1E S EAIL B Aol E WEolole] foI8 AR LR igka et
Py

22 AN Rol8 GRS Leiton] A FARED U 2AwEelN WEolwd tet daeo] o
2 702 BHEIIHCIAS A1X). o] 2 B4 Auks 39, tololE, HUEH] 5 W9iAe) ofxet wE, AAS Bew
she @50 WEolmo] A7 BEEAE 2 FFS vtk AT - Ao, 2015; ol71% - o235, 2015
ARV, 20132 WS Zolsith E 30| WEO|Eo] nlxE ke WA Aol 7P A Zlow et

]_

A7k YAl BT FUG WolA S JRsstcka BeEc

27} BAg Eajo] 7} ALY S0l WA Sl wlet A|7HE WEEA(PBO) 20 Aot Y-S WAL
AUT Gl BAgle] A2 WEEAL WARY, 9, AFATATY, Aok, olNBHE, FANTN et
710] ol g Holzw gl A 7ol We4E AT AFo| USHE 9J30] S| SYALE oiPTES} 3 BYAY
HQl HPA4E A2 WFEAPEO) £ B4 UeRith B9 S04 AZE BETA 250 B Kol 5ol it
Bazat Aol B9 B4l nhe AZE WEEA Aol WolErt L o Suold o WEsh tehta itk

1 Q7o) Aske AT Wsoleo] Yol BYPORE IANY VYL LEAQ MFaTH HS AL glon ol2H9l
Rl AL WEolo] AEHSIE HriEIgieS onlght Eak B A7o] A} AQteks A8A A HlaA AxT
ofaiate] TolA 2w Shalehge] A9 AlgARste] Wao] Zx ghovt AbE FAwe] Aol A|2H BEEA

)

0.

o2

ok

2 A= 2 7K AR S Adedl 94l $E5HSE A B38950] ofd B2 Sl Ajzen(1991) 2 ARRYE
2ol WEr BiEs el A4 e FE Aol ol BFAEE AX FFe Eo ST WFA=et BF Afolole
7 | AthaL Hopof gt} m3t Al §%t 7IE2 dd® & o, 59 739

TAREGolRHE WFFAA] B/ol ke o7t EAF ZidAdo] 17] wizol] iAol thdt i ek Zlojut T A ARk
5 Ade $RskE olAY 71V Z FEE|0IRIA] k2 @AY Aeolle A4 s Alet

NPAQl Tl ASHCk: A, FABFL SHSlo] PEelwo]

O o]

=2 2 =1
that Aol 93 Aolg wlmgchs B, A48 WEEA YRS hiro] B4 ASYTR: Hol 4 delrt
o

IAs] - Ao (2015). HololE 3 d ARE WEoIEE SHE ASITAT, 15(4), 5-56.

AA] - 2H12(2017). AW EOI2(TPB)= A8 20149 sHold FFo= A FFAAAF, 29(3), 57-76.

ZED] - :275](2013). WEHEHE Ay thePEe HULEH AT} ofgolol| s ol Tt A+ - ARH Fsolgs THE
Sr=rEE)E] 37(4), 257-280.

423](2015). Y A2 +Ee AR /EoRS Doy Hla FA wiAicieka thet, AARRHeI=E
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7A%d - o8] - gAI91(2010). YR Ay FolRE B HnEtA el tigh YFole AT E7Re] AT SN FEe ARy
24(2), 5-23,

FAD - AAE(2015). HEE T8 LA o] gxte] ALE WF o5 - ARYFo|Re B FFA/HA 27(4), 5-21.

BAE(2017). B0} o]& U Aeisizo] ALY AHE0|E(TPB)Y S-&Ado] 3t A7 HERMS FAog AFwista
ok, HIARSHRI =R

HEE5](2007). AZE 5012 A3t Alaofy 22 o] QbdeiEol| uxle I X715t e thdoR, o|stojAitista
HIALSER =,

BFER1(2015). BE AlZol2E o] 85t TG AbARIA AL Zs|chstal ek, AARSREE

1107(2011). 7135 dSohe 2y & 2s

HFEA - Al - 723](2007). SIS

[§)

Mg - £3] - oX2 - AIZISE - AR - 3(2015). FEE A=EEOl
e SHCE ALK, 24(2), 211-226,
Mslizt - 01571(2015). g AR FOIES o183 FHWBA Wt JAEA AT ZEFFGA 17(2), 1-16.
= - 01%71 - 73 (2011). B AP TOIRS ol&RT AQAVINEA EAS] ArAA Aol Tt At HYHESAIE
MR, Ao92] oFEEee] Sretie] W HRE B e 983-995.
IR - L= - HRIA(2015). THePge] thels—tel 1 kel =o] theh ARl Eol 22
SHCE, oFA)28/2/% 54(1), 285-30L
F55(2016). B AYABOIES A8 sEWF ATA= AT - A”YFOI B0l EAF-AIALE WA= Argrista
tiored, HpAreel=E.
#A7(2010). ARl EOIBY] B B3 BA o iE ot I FEAE el Bt A+ Z29(Flow), oNAtE, 73852
AgEAS FHCE AIthdtal tishy, HAH=E.
491(2012). =4 Aol F- w7 PBAGAE B PFA|EA o] Ut FFHA A AP TOIEE THLE

)

& - W SN IANE) HEAEL

2gHFI7 14D, 1-16.
o 1]
RANE =

9l - 240 - #41%(2010). ARSI E(TPB)2 &-817F =19 slijofa] ofro]l et At ARR|ARL 2|21 912] 714

J g FAoE ZHYFFIIA 19(6), 289-307.

o7& - o]23](2015). thePy AnH|ARe] HAFH] A8 5ol gt -
247-247

ojge - 2AY(2016). AZPFFOIES ALY FSAGEAY] PFof=ol Wt AT - AAHAYY 2HaNE FACR HFY
7 41(4), 205-225,

ojA1A - 0]F71(2010). FFH AP TolES ol8F A7|RE WEA JAEAATY At ZEHFIA 12(4), 1-19,

ojdFE - RIA(2016). FHE AL TolES T3 FA WEA Fe= A, EFEA/gE] 28(12), 301-319.

o|FA . QRIX|(2016). TFFH AYFFo|ES 83 FAIAGSA HEA] FFole BN FHFIAHY 30(8), 91-104.

US| - A (2016). A FolES L& IFSAE ool ¥R At £/47FF 2 19(1), 201-221

A (2013). At HR5/30l SRl nlAlE T Ao] A AR FoIBE FHORE, PAAFLFoKI7 8(8), 1-39.

A - AFEH(2013). AZAFolEe A8 AHAF By fFE BA LH/RAESI2 16(4), 191-213

23 - =3 - 7ARRR2017). AT FojAte] of7itol =Tt 5ol mel nllE Y - AP FolES SR HFATS
29(1), 443-462.

A5E(2005). 2% o5l A=) 49(3), 346-372.

297(2009). ALY Fol2S 283 WFAY] UG PerdrSol A3t At Forthsha tishe, ¥R =T
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HIALSH ==
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