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ABSTRACT

A golf resort has been experiencing establishing customer satisfaction strategies to improve its management
performance; therefore, the role of internal marketing on building employees’ job satisfaction and customer
orientation has been significant. At this point, the primary aim of this study is to examine the relationship among
internal marketing, job satisfaction, and customer orientation for suggesting customer-oriented marketing
strategies for golf resorts. In order to investigate the relationship, the study conducted a field survey of golf resort
employees in Jeonnam Province, South Korea from February 15 to March 15, 2018, and a total of 318
questionnaires were collected with 313 usable for the final analysis. Preliminary analyses, including descriptive
statistics and scale purification, were conducted using SPSS version 25.0; furthermore, a structural equation
model of this study was conducted using AMOS version 25.0. Results of the structural equation model revealed
that four sub-factors of internal marketing such as training, power delegation, internal communication, and job
benefit had a positive influence on job satisfaction while compensation system had not; moreover, job satisfaction
had a positive influence on customer orientation. These empirical results could indicate that internal marketing
practices help improve employee satisfaction and customer orientation, which in turn leads to satisfied customers
of golf resorts.
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2BA E, 2010; - - . os . . -
%(zg } o016, wnjg [P £ Mo i3 Badt ol Ul 471 84 ¥ 4 =S meut
= 2014) A4 E 279 BAlsizel BAE 2 sdsten xR
SAXI A5 £ 17l e BAHOE Tk Zo] 4t
2 9 YR E S2ERE aAES =5 o 7 SZERET 7KL Qe AE 241‘41 3t &5t 5*}-91—011
7| B715 Fofshe 1%, B4 59 220 R Aolstar, AYS](2013), R - 151 (2015), Alsls 5(2015)9] A&
sz 247H PoR ska, 1 59) 291 BAAR], meEE, ALY, YRARUARIM 2 Belsy 57 3012
=

£A1150] o] Hmet ZAEOI A|Zsie 2 1A Aeleh 571808 Aolsta

2 571 B9 2183108 F4olsich 2ANGHE BLE SAUSo) FEALE 0] B1E WA 15 A
=B Ao AU 4otn & ) £ 9o PAstk B Qiro 20 3% wael suble, Auus

3. AP

2 e HERANE B A ARE T3 ARdS 714 SPSS 2602 &8sto] RI=REA S AAIsto] 39| A
£4g Beoigln, w3 2719 BE 24S AAslel RHoRE WIAYIE 0N AZeit 22w R R4
ofeh FA1A QRIEA A 285k Cronbach) ¥ A& AAISH S4F52] “ek(scale purification) & AAISIAT: =2,
2 Qlol ] AXJsk Qhs ATRES A5 Sls) AMOS 2502 B8sto] melo] EfgAlst AElde AT 3 LR
& B9l 7MAHAES AAshe 28A HEAS SESATh(HsR - A2/, 2019).

P — |
IV A [«] |_A--II

FE ko] UREAS 7Hsy| Qo WimEN Ay} 2 3139 A B2 U 1598 (50.8%) 0 034 15478(49.2%) 5
T} =9ron, Ay B2 2007t 10278(32.6%) 2& 7Fg E%on, thao2 30th7t 1019 (32.3%), 40th7t 619 (19.5%),
78(11.8%), 12|31 60th7t 129 (3.8%) o2 ZH7t UeRdth theog EsE e thsta £o] 1239(39.3%) =

W He E2E vehjlon, tgo® nsska £940] 979 (31.0%), HEH) £o] 888 (28.1%), teFd Z<%io] 5H(1.6%) 2
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THQI% 14 o4k-34 Hjgto] 947 (30,0%), 34 o4k-54 gkt 5l o)g-7yl mlgto] 587 (185%) % EUsHA LrERte.
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o] 1374 (43.8%) o= 7FF A vehton, F/tiglFo] 116%(37.1%), /2330l 448 (14.1%), 85 o133t 7[et
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20t 102 32.6 k3 97 31.0
30th 101 32.3 A& 88 28.1
| faie==|
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<E 3> URuHAge d== BN U g4 218 2

29Iy e LRAA A 354 Eigen#k EAHE(%) ot
LA ] 852 .807
LRAEN-IR 843 850
BigA2H LR BN 814 815 4135 17.231 .940
LRANEN=IY) 758 752
LR\ EaN=113 713 764
Het9|Ql4 870 .869
A U5 835 796
A A Y3 831 797 4.038 16.824 .942
HeRI2 .830 755
Az 750 733
AFEHYL .850 .859
AKEHS .846 .831
ASEFY ASEH3 844 .823 4.034 16.807 .941
ASEH2 .809 784
AFEH] 756 712
WEAARUA 044 807 704
e WEARYA M2 801 684
74;';%101 e WEARYA M5 783 .666 3.509 14.621 .943
YEARYA 011 771 .659
UEARUA 013 752 .658
E3482 778 .667
- Ed5A4 749 726
Bas A FETSR 0 = 2.495 10.394 .942
251 570 .667

A BAVIHEHE=75.877%, KMO=.927
Bartlett 734 ZA4: ZAFTOIAIF =6080.318, AHFE=276, S-2lgHE=.000

3. Ak=e] A 2 B

SR E| RN, RN, ARG Q1A QRIEAS AARE ZAike G HoF ) ER1A QRlRAlo] e
A4 x?/df, CFI(comparative fit index), TLI(Tucker-Lewis index), NFI(normed fit index), RMSEA (root mean square
error of approximation) S Z-&3}th Q14 QRIEA A} x¥/df=16392A 7]|FX] 3EL}t FL o2 Ueh} APrs
288 4 QI9itt melo] Adtw )41 CFI=.962, TLI=.956, NFI=908% 424 4] 7|5 CFI>.9, TLI>.9, NFI> 9]
S5510] Eig/do] FHEQITHIZF7], 2016). Theo& RMSEAL (0462 YER} RElo] 24 42291 RMSEA <. 050l FZ5to]
AFEgAol SEEITH(FAS, 2010).

<E oM AAE 2ol B3 Al FHA= {4 00104 BAH R o3t Ao Yeifon 2E 519
8RIEL2 704~.9502] FEAMAE UEFHAL Qlo] 7183k 58 AJ3oI3l L, BSR4 FA] .633~.806224 7IEA] 55
elsto] aEd/do] FEEES & 4 AT E=FF 7 8219 JfFAE|EE 873~.967= 7IEA] .7 olde® UEhA
7k 2119 WAdW it e o] EERQISES & 4 Ak
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2UXE HROBIE, NEPEET DAKIZA 20l YN 24

<E 4 ZR1A Q8N HAst

29Iy Lika BEHAA o2k NgAE= EAFEA S
LR BN .803 374
BN AH3 .880 .204
LRA P EaN| LR ENCIE .893 186 .934 738
LR Z =) .830 .295
B3R 2H5 .865 .235
HgtelY4 .950 .086
el 915 140
A A U3 .867 .243 .950 793
He9l2 .855 .220
A1 811 .324
AFEHY 917 128
AFEH5 .873 164
ASTH AFEH3 845 222 .944 772
AFEH2 .796 275
AEEFH] .812 .279
UE7ARUA 0444 753 .242
EARUA 02 794 190
WEAFUA 1A EARYA 045 704 281 .923 705
WEARUA 01 754 257
YEARUA 013 773 224
E242 746 .395
Bos %Fﬂ?M 747 .339 73 .
£33 .829 .246
51 740 .384
ABHEs 796 219
L = 867 155
Z A EHHE3 .804 218 .928 722
ZAR ) 707 .289
AREE] 731 .302
IAATET 870 125
AR FI6 .883 107
AR FAI4 871 .109
AR AR/ 812 174 .967 .806
A3 .806 183
AR5 792 203
AR FAI2 72 264
X2/df=1.639, TLI=.956, NFI=.908, CFI=.962, RMSEA=.045
B o] shdeldA (discriminant validity) S 7375171 915101 Fornell & Larcker(1981)0] ARXBEAL Q= 7]5Q1 BALREX]
4= 4ol ZF 8119 /Al Zﬂ% R AAS FET ZA Yep T 8”1 7t hEERdAo] SEEQIT & 4 Qrh(EshE -
4274, 2019). olof| wkel, 7+ 8R19] BAREA|S7T 7 8R19] AXAGHETE A UERA] B A7) By FhHERd/o]
FEEGSS FRISIITHKE 5 =), Al Eof, AR BAAAIA-S] BA5EX|71 7380]H, B Q115 7k ZA7%A|
$7}F 120~ 52002 UERA A%AS Fho] BARSREAS PR A4 JERIA £ oA AAE 7/IdE2 ThEERgA o]

sREltn B 4 9k
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<E 5> eI B4

249 B BEEA 1 2 3 4 5 6 7
1 EAIAH 2.764 867 7387
2. Ay 3.046 775 .318” 797"
3 A&EH 3.081 844 3207 2097 7720
4, WEAFUACIA 3525 .609 .158” 248 119% 705"
5 234 3.000 753 5207 2497 .3967 .185? 633"
6. AEE=E 3.269 648 3177 2767 3757 2177 4727 722V
7. ARG 3.700 623 1207 1407 .100” 2317 .138” 3547 .806"
DERRENS, PARARY)

4. aTrdel A2

B oM E R AIRE (structural equation model) S S8 A7MIE AR AH(KE 6> =)< Zon =g
A= A4E x¥/df=1.801, CFI1=.982, TLI=.975, NFI=.960, RMSEA=.041% 7|&X|o]] % A3]sta Qlo] & QI
AL Qe B At Ao YeRT) £ QoA AAEE S ASS Za 7ML S2ERES YHnRle
BAIAE gRlo] ARk ujA: A E 002, EFAHE 057, CR2 .007<t=|+1.96| 22 YER}A 7Hd1.12
714 712 SR ES] YRR a&EH 8]lo] ARt n)X = A E (116, EEARE 045, CR2
2.592<t=1+1.96/| 22 YehA 7Hd1.2% AEEginh 7HE1.3 SZREQ] URulAY ] ddHY 8110 ZJRRHEo] nlA]=
3AAGE 18], EELARE 047, CR2 3846t = +1.96| & UER}A 714132 Ae=Ilc) 714 Z2e|=E9] Yia}
ARl WEAFYA A 8R1o] A fatsol| ux| = AAGE 151 EFAH= 062, CR2 2.423>t=| +1.96| & LERFA]
7ML 4= AT 7HAL5 ZXRES] YRuHEo Be|$AaQlo] ARntE] u|X= SHARE 371, BEA:=
.081, CR2 45660t =|+196|22 YehtA 7Md15E AHe=|Qih wehr SxeREQ] yRnpA|o] ARTE njx]=
Gl tigh 7HA 12 F2 AP ) TR 7112 Zxe|REQ] ARNkRo] uAR|E o) nlx]E 3HARE 566, REA
£ .061, CR2 9.299t=] £1.96| 22 YehtA 7Hd2e g Qict

o >

<E 6> 7HAAA Az

7Hd B2 FEF8 Ax gFoxt CR P
11 HGA| ] — ZHaks .002 .057 .007 .994
1.2 AT - ARLS 116 .045 2,592 .000™
1.3 HAFY — ARLS 181 047 3.846 .010°
14 UEARUA L — 25 151 062 2.423 .015°
15 Yy — ARTE 371 .081 4.566 .000™
2 A R e i o .566 .061 9.299 .000™
X*/df=1.801, CFI=.982, TLI=.975, NFI=.960, RMSEA=.041
"p<.05, "*p<.001
V.EAE

Z29] tfFA Q17171 grifde] wh} of7fg s oz Fx o)l 7t U FZYRE SRR AZE o] FERE
7+ ZAAo] XA gtk Wby ZU TEIRES L AA7|URT} B LS Hlo] A& AYTES S5 95
TS AR FA AMH|A 9t E5-S BA| 3 Qo FZYREQ] AIRAASE S T w, FZYREQ] uANSS
STigtetr] flslire FolET ZXYRE FAMYNC] AR} AR do] H o5k o|F el s EXeRES URAAR
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o

12

371 - 201 - 01571(2019). SUABARL of7bAI%po] M-t WESwo] viAE GF AT TYYR 21(4), 31-44
AL (QO1), VYTRE FAU) MRSt MR P L ol A7iol] GG v U R9lo] B3t AT ZPFYeE

18(3), 1-23.
3] - 119743(2013). oAt UROEARI O] AFAIR "é# ARUE, Yol viAle IF 2YHEEYA 12(1), 257-279,
dG= - 015 (2015). EEY AFEFAY] WRTHARE S WE AR A Ao FARIS ofzfowo] mA= I

FHHEEZ 14(2), 83-104
?15—13%(1995) 7149 UiFazol iRt AlEet et AlFgAe] Aol wet At At
sl - 42/44(2019). AHWF 2A5HE AT WIA MHIAFA Q
SEFFA 21(3), 81-97.
4780 - ol - $EF(2012). TE AEE FAFL WY 50l Y AV|asd, AFUSel vjAe ¥ ZYHEEY
74 11(1), 179-197.
2730t - 0]813H(2019). H9] WRoARo] WiaZ)e] ARtise] njie F: AAsS RARHR, FFYAAE 33(3),

N

155-168
2700 - $87 - $UA(2014). F71% EAEgale] FUede] IANGH WEol HNE A TAFEL 22(2), 1-22
297 - 8% - 1RE2010). QAFAAL) 24 Al 5ol TAX ARzl WE A ZHYT 25(5), 41-59
=i,

5.7 U
2 - Aol - 91s)zH(2007). UEHAER S 7HAERI0] SAMUe] ARRtEyt n AR ol Y n|x]= g TSt AF FFF
977~ 31(4), 383-403.

AN7(2015). &= FAMAQ] ARAEH AT ARAZ, ARSI WPl vA= FF 71Ut ke, HpAReel=E
39 - ¥83](1992). AFUET MBIA AlF $Eol WE A FFFYA 16(1), 17-33

ZgEN(2010). 2= Zjo] A 2Jriplo] AR, 2242 U ARl vlale ol Tt A FolTiekaL there, Bl
AED(2015). 29 HAEY FARIS] A5RP0l ARAEHA ARNET} AR vjAE I AT L tHeke, AR el=R
Z5A(2008). A U 711 ﬁ;‘—ﬁml T3] Arejmet AMulagAel njXe FY AUista vishel, WISl ER
Ao - e (2014). BER] 22WYA] A7 FZYRE NH|AFA0] 7H, T, 9ol v|A e I LHHREY

13(3), 5-21L
A%/ - R4(2012). THe| WRHAY 89l0] ARetsat 22159 U Aol mAE IF: A2 AU & 1 5 2 SRS
SHeE, A9 24(2), 79-99.
AsHy - AT%(2018). A B EFEAr] UFUAIGC] 35| ARt 2289 W aARP ol nAE FF FFYAAE

32(8), 83-98.
T4H(2016). HRE7IU WRUAR, 2AANUY S, AR 2733 A F7Iekal ek, t—'%}"i*%%—‘f't.
257(2017). EZIZRE FAAS WEQY ol 230 E AR/l njals A A+ FZFA 11(4), 171-181
HR18)(2019). ¥F AdSTA SEHEAY, ARE 9 aARYY 7 IF WA AT FFM %“5? (2) 27-46.
B 2(2017). a8718e] UiRuiAEe] 2¥e] AR o] mals Jgoll A3t AL FZistal ok, ARkl =g
HAS(2007). AEFAAERAS] WFROAE Aol B3t Sk, #Wx/ge/92 2(1), 109-13L
W18 - 27 - odE(2014). MICE AMAFAIALS] YoHES}; WA F715-0, a7 A/d o] FFAll A3t d+ #F5FY

7% 18(1), 119-142.
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oJ¥H(2009). BRE FAMAIS ZFEA0] A RTE I o]Z|ojro] njx|=
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