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ABSTRACT

The purpose of this study was to analyze the effect of coffee shop employees’ job embeddedness on job
satisfaction in the reality that the competitiveness of coffee shops is increasing due to the increase of coffee
shops. In addition, an empirical analysis was conducted to see which factors influence job satisfaction on
customer orientation and service orientation. The survey was conducted for 4 weeks from June 01 to June 30,
2020. A total of 250 questions were distributed and 214 were analyzed. The collected data were analyzed by the
SPSS 23.0 statistical program, and the analysis methods were frequency analysis, factor analysis, reliability
analysis, simple regression analysis and multiple regression analysis. As a result of the analysis, first, looking at
the demographic characteristics of coffee shop staff, it was found that female staff worked more at coffee shops
than male staff. This was found to have an effect on job satisfaction. Third, it was found that the job satisfaction
of coffee shop employees also had an effect on customer-oriented factors. Fourth, it was found that the job
satisfaction of the coffee shop staff had an effect on the service orientation. Based on the results of empirical
study, the following implications can be presented. First, since the job satisfaction of employees is an important
factor in the development of coffee specialty stores, managers should pay attention so that smooth
communication between employees can be achieved. Second, since the customer-oriented and service-oriented
factors are important factors for the job satisfaction of coffee shop employees, the manager or manager should
pay attention to satisfy the employees’ working environment.
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