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ABSTRACT

This study was to estimate the economic value of the Danyang Ondal Culture Festival. To estimate the value of
the festival, the improved travel cost method was used. The total value were evaluated to be approximately
8,761,122,975 Korean won. The result showed that travel cost items were affecting the economic value of the
festival in the order of transportation, accommodation, other expenses, amusement and entrance fee, food and
beverage, and shopping. The effect of transportation was estimated to be high, considering the high percentage of
tourists, whereas visitors’ surplus caused by shopping, food and beverage was small. Because accommodation,
amusement and entrance fee directly affect the regional economy, it is necessary for festival planning party to
develop significant and meaningful to tour programs for increase in overnight trips. Finally, this study will
contribute to the development of local festivals through the more objective, clear comparison and measurement of
economic value between local festivals using improved travel cost estimation method.
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