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ABSTRACT

Humility is based on an ethical consciousness that can minimize the side effects of society as the age
develops, with consideration for others. Preceding study have conceptualized humility leadership in
organizations and examined the role and effect it has on these organizations. Even though it has been
emphasized as an important virtue in Korea, as well, there have not been any studies to this point to explore the
role of humility in leadership and hotel. This study verified the effects of humility in leadership perceived by
hotel corporate members on the job-related self-efficacy and customer orientation. Distributing total 300
questionnaires to hotel companies, total 224 questionnaires were used for final analysis after excluding
questionnaires with insincere or omitted responses. Structural equation model analysis was used for hypothesis
verification. As a result of the analysis, humility in leadership had a significant effect on job-related
self-efficacy, and also had a significant effect on customer orientation. As a result of verifying the relationship
between job-related self-efficacy and customer orientation, job-related self-efficacy also showed significant
results on customer orientation. Humility in leadership in hotels can affect human resource management
strategies, and through the results of this study, it is thought that humility leadership can play an important role
in hotels and help organizational performance. In addition, it is expected that basic data can be provided for the
study of humility in leadership in hotels.
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