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ABSTRACT

The purpose of this study is to provide useful information to the people who related B&B in
agricultural regions by drawing up a plan to revitalize the B&B in agricultural regions in terms of the
family life cycle. Accordingly, a survey was conducted, respondents were categorized into 5 clusters
according to the family life cycle, and the differences in the experiences, intentions, images, choice
attributes and activation methods of B&B in agricultural regions were analyzed according to each cluster.
The empirical analysis results are as follows. First, it was suggested that there was a difference in the
experience and intention to use the B&B in agricultural regions according to the family life cycle. In
particular, it was found that the use experience and intention of 'Households with preschool/primary
school children' and 'Households with college/university children' were higher than other types. Second, it
was found that there were differences in the image and choice attributes of B&B in agricultural regions
according to the family life cycle. In particular, there was a big difference in the educational image items
according to the family life cycle and it was found that as the family's life cycle progresses to the next
level due to the growth of children, the tendency to focus more on the characteristics of hospitality such as
kindness and cleanliness is changed from the tendency to consider the importance of additional services
such as experience program, direct sales, and meals. Third, there was a significant difference in the
activation plan. Using these analysis results, this study suggested practical and policy implications such as
strengthening cleanliness and friendliness, setting a target market and establishing a management strategy
that meets their needs, and providing customized policy support according to the types of B&B in
agricultural regions.
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3) 715240l 570l whe FolERIel on|z] Ao
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q1Ek oju]A] 107 FES FEHLE ok YYFEAHEA (One-way Anova)< AAlstgon, BAZ3} 10719 FE F 671
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E & FH5HNRTI0] THE FoiET o]§ ol Xl

o] &% A o EAE7] u| 52 57] 357 g7 49171
Rz (g) 350 168 29 32 27 94
olo
BAT
H|(%) 231 30.8 153 20.4 15.9 20.8
Rz (g) 1,164 377 161 125 143 358
A=
H|(%) 76.9 69.2 84.7 79.6 84.1 79.2
Y= (F) 1,514 545 190 157 170 452
A
H|(%) 100.0 100.0 100.0 100.0 100.0 100.0

% Pearson Chi-Square 31.852(.000), B &2 7} HdollA9] H|ZS 29|n]

A, ) AR olERSF ol It /IEEAR AT, poled AU & Ut A09HOR 71 2 ek
7he, '28AoIrb7} 3,83 0% 1 HZ 9l Ytk olo] 3,54e] 4ol o] Folury, H|go] ik, ' Zu|ETIE
S¥10], 347 S0l FAIE Hoblol FoF, AAekche STE Holx otk 7 Y olalA] BEE BelHol Erhis

gm0z 96040l 13om, olof WS A=E 29102 Wi Uit oleld duks olulue] 77l gy

o

Bol&ol YAl Qlth= B4 0E QIgh A0E AIFE =), Fol&A|dd AAFoE=A ZARIEC] & Aol & Fol&S
AET 4 Aoke A 2gaL o]E 7|¥teE Fysto] HA| E3t AEE S okt £ oks aSA]1 wo] FEE& Aol
v, GHloldh=s IRGAMHIAE Algots 'FTAIA'ZA Y] 7124Q1 om|AlEs Y2 ZAoR YEhtal Qlo] o3 I Q7 ik
<E 5> 71EANFI] o whe FolERet oju]x] o]
o[m|A] AR el e M B E S = ths}7] A4R171 F D
ZA3o] Hojyth 3.57 3.62 3.64 3.56 3.54 3.49 1.855 116
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o 352 344" 354 3.65 367 3.56° 2.595 .035+
agAolct 3.83 3.72L 397" 3.85' 403" 3,82 5.519 000+
stk 341 3.23L 3.36"" 346" 357" 357" 11.973 000
EZ2A87F 4o 3.32 3.27 3.36 3.37 3.36 3.33 .643 .632
H]-go] AAsith 3.58 3.46" 3.66" 364" 369" 3.64" 4.862 001
HYAMdo] ETH 2.60 251" 2.48" 2.80" 2,747 266" 6.248 000+
e A8 € 4 Sld 4.09 411 4,09 3.99 415 4.08 875 478
st 2.91 2,76 2.9 2.99" 2,97 3.02" 7.527 000

Z: Duncan Test 5% f2FolA AEAS, VH(Very High)>H(High)>M(Medium)>L(Low)>VL(Very Low) <22 UER
#X.05, #xp< 01, #+xp< 001

BAATE vy Sujgch, 28dolrk, WAsih, Hlgo] Hsith, welxAo] ET, sl 67 F=olA
3 Aozt UEhITE o]% Mgz sjAsiRy, BB A9 67 B2 Aol A The AolEr] gl Hlsh

ol A
FojEHF o|m|A)7} e Aoz yEhdt 'm|H3RE ]9 A9 WEAEY|'9 v A2 tE o] HIg) soj&RIE]
oigh ou]A|7}F Y Zloz LERtaL Qlou, 'mIZAEY) Bk tha A oR QIAshe oz U'hgth 53] o] HHe]
A% 'wSAoIY FEAIAM 3979 SHE Holet ol 'wSAoItt FEE 7P EAl XSk Gl HiE|'e] 4,030
olo] & MAlZ & SHolH EZF & AolE HolA| Y= FHOl7|= it

'S5 'H°l7l'ﬂ 79 mlEAE7 o m|HstRE 7ol vlg] ol&RlHel| it ojnjz|7} Tl FAgARI e ® veRd
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78 97 oR QIAskaL glon ojof oAl T FRE w2 Holdh TRE 'wSAolty Pu2 S UERdT.

FIEHe] oulxjo]l sl 7FE 5742 715807 AR ek 2 vehdt) 'thel7) 9] - Fof’h Afolrt upEkd
671 F= 5 37 FHol v Aol HIsh 7P w2 Ao veh, U] 37 IR Aede FpEoR LET:
7P A Uehd 370 B2 'wSAolt, WAy, WA o] Erf FRor L 7IEAolFT|E efsto] FolERlHte
Pgeetaal & w oS A= arefstoiof o Zlog T,

4) 7WEANF o] e FolEuIE Ausy Faw Aol

rf

7HA5(7FE Aol 7of) wlel ol&uiet Heldd 29w QIAld] zto]7t 9IS AolthE 7Zsly] 9lsto] YYEAEMS

o A
AAIstGen A4, 10719 ey 5 F 671 FElM fofet Aol7k A ol 7Hd5= B2 wH3lem,
A= o2 <& 6>l LERUL
A, AEEY S0l tieh Al AEe] 7IeSAE AR UWRAILS] FA=7T 431422 7P A dEhd 712,
o1& 2 422, 'MHIA A= 411, 'UAF A 4109] eo® FA e itk olof 'uE H HEA, UieR

oA, ol Y FHAT, F 5279907 3,98-3992 ] EUsPA LeRta glon] Fewrt 7hg de ahEe Ry
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CE 6> SN HE FolEuet AdSY FE Aol

AeEd ZA oENET] | uHERE] | FE7 g7 3971 F p
ol 4 FHAH 3.98 3.99 3.97 3.93 3.92 4.00 582 676
UEAL Ha= 431 4.38" 4.31™ 412 418" 436" 4.392 002
a5 9 424 3.99 4.04 3.90 3.94 4.05 3.9 1.469 210
Il RIS 3.99 400" 3.86M 3.87" 407" 4.00"™ 3.493 008+
ol& 8 4.22 4.27 421 413 4.20 422 887 AT1
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Z: Duncan Test 5% #2|5%6IA A543, VH(Very High)H(High)>M (Medium)>L(Low)>VL(Very Low) %02 el
w0 pC 01, #p< 001
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o 714 e Wuow Uehia glon], BrpHlAE Y Aoz Uehdth mislRE7] o] A9olw mEAE] o Ut
PIL HolFm Ik W FIE7]') A9 HAEIA S AAAIR'Y] F84o] ThE el u]s) 7k Fon, el e
TFE Aldol Hlsl U2 WOAAY, Hula ARV A Urhdth 4RI 47) GRoM The Ade] Hls e Aos
Uehba Qlidl, 470 FFS WEAE AR, HoElA, Auls R, ARbEglolt,

olefat Auke Apio] Ao Qs HEAoNF 7L The BAR Hol4s 2N, WA 2 BriARAY £42
BTk FAISE Aol WA BhARA L] S Wt okt AF, A, AL S0 el Aulac] FRAE S melks
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oo 2 715 g0 F7 o] W FolERIEl 2/dsh ek /IAAe| (7 }’\46)3 A5 oIt 7ol 1E SR Stal
/33t Wt 107 FES SE5HPE she LYRAEA (One-Way Anova) & AAISH 9_‘1] BAZAT} 5719] oA g2lst
Apol7t WA, EAZAT = v < Dol Ueilen, 7HMd6e FEAE =

1A A SHARES] B/ il tikt 7S AR AE A E, '7\]"4711’:1 417, 'R BAHRAG 413, 'ZES
e} 4109 o= e FHofl Hsh A UEht 015 FEof| tiek 7ol 7FE AT AR YEhtar itk ofof 37~3 8% th
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o1+ O o

52
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2208 0|83 74 73} bl Tl AolFlol wiet Aol QA Holx Qi Foltk BAZNES Bel Fus7E
AlPJE the Awe B PR S4olet & 4 ol WA 78k BB B Aol Hs] 2% B4 weow
QAJekaL Sk Wi, 'mIHSEE Y]] Aol meA e 99, Fu57)) A9 SUSE AW HA'E, b et
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<E T /15oIFTI0] WE SolZU WS Wt Aol

UGN A UEAIET] |HHERETl | $357 o3z A7 F P
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#*K 05, #xp< 01, #+xp< 001
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