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ABSTRACT KEYWORDS

This study investigates the relationships among the perception of ethical leadership, trust in superior and ethical management,
organizational citizenship behavior in hotels. Through this, the ethical values of employees were raised and the ethical leadership,
organization’s ethical atmosphere was created to suggest implications for sustainable management. In order to trust in superior,
achieve the purpose of this study, the hypotheses were set based on previous studies and were verified through —organizational citizenship
empirical analysis. Also, for the verification of established hypotheses and research model, a survey was behavior
conducted. The population of the study was set as the employees of domestic hotel corporations, and to estimate
the population, the sample was set and collected from employees of ten five-star hotels located in the downtown
area of Seoul, Korea. As a results of factor analysis reveal that, four factors of the ethical leaderships were derived  2021.06.05. 1] &
such as ethical model, honesty, transparency, and fairness. The combining the results of the hypothesis testing, the 2021 .06.15. 1A} 2&& ®A
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ethical model factor and the honesty factor had a positive effect on the trust in superior. Trust in superior had a  2021.06.16. X|& AX= XA

positive effect on organizational citizenship behavior. The implication of this study is that ethical model and 2021 06.16. X|= HX A
honesty are important for the sustainable growth and development of hotel organizations. 301 OlAl |
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