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Effects of cabin crew’s organizational culture on job satisfaction and customer
orientation in low cost carrier: the case of Jin air
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ABSTRACT KEYWORDS

The purpose of this study is to broaden the main scope of airline organizational culture research from full low cost carrier,
service carriers to low cost carriers. To this end, it was first verified whether the organizational culture of low cabin crew,
cost carrier significantly affects the job satisfaction of cabin crew. After verifying the effects of job satisfaction organizational culture,
on customer orientation, this study finally verified whether the organizational culture directly affects the job satisfaction,
customer orientation of cabin crew. Through this analysis of the effects, the present study wanted to derive customer orientation
implications for organizational culture which can enhance the quality of service through customer orientation
while improving job satisfaction of cabin crew working for low cost carrier. The sample data for analysis were
collected through a survey of cabin crew working at Jin air, one of low cost carriers, and a total of 284 copies of
the survey were used for the analysis. The collected data were analyzed by frequency analysis, confirmatory
factor analysis, and structural equation modeling analysis. The results from the analysis are as follows. First, 2020.09.14. 1] &%
group culture and rational culture among the detailed factors of organizational culture are found to have a 2020.09.23. 1X} $&= X4
positive influences on job satisfaction of cabin crew. Second, job satisfaction of cabin crew in Jin air has a 2020.09.25. 2X &&= &
positive influences on customer orientation. Third, hierarchical culture is only confirmed to have a positive 2020.09.28. XEZ4X= X4
influences on customer orientation. These findings provide various implications for ways to strengthen the 2020.09.28. XIZ H X &A
competitiveness of low cost carriers. 301 AIFHAAE
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