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ABSTRACT KEYWORDS

This study examines the structural relationships among hotel industry employees’ peer pressure, three types —peer pressure,
of burnout, and job performance, and how hotel industry employees’ several types of burnout mediating roles job burnout,
in the relationship between hotel industry employees’ peer pressure and job performance. In the study, burnout job performance,
consists of impersonal burnout, lack of achievement, and emotional burnout. This study distributed a total of hotel company
310 surveys currently engaged in S-star hotels in Seoul and the metropolitan capital area, and 298 of them were
collected, and 287 were finally used for analysis. The survey was conducted for about 1 month from November ACCEPTANCE INFO.
1 to November 30, 2019. The data were analyzed with SEM with AMOS 22.0 and SPSS Win/PC 22.0. The
findings are as following: First, hotel industry employees’ peer pressure had directly positive effects on
exhaustion without impersonal exhaustion and emotional exhaustion and exhaustion without achievement
respectively. Second, emotional exhaustion and exhaustion without achievement had a statistically negative
effect on job performance. However, exhaustion without impersonal did not influence on job performance. The
research model presented in this study leads to implications for successful management of many effective
relationships in the hotel industry.
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