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ABSTRACT KEYWORDS

This study attempted to present a strategy for securing the competitiveness of tea houses in the continuously tea house,
growing tea industry by analyzing the causal relationship between the physical environment of tea houses, physical environment,
relationship quality, and customer behavior intention. To this end, a survey was conducted on consumers who had  relationship quality,
visited the tea houses within the last 6 months. A total of 250 copies were distributed, and 212 questionnaires customer behavior intention
were used for the final analysis. The result of the analysis is as follows: first, based on the result of factor analysis
on the physical environment of tea houses, three factors were found - sensory interior, comfortable atmosphere,
and facility convenience. Secondly, the data collected shows that the result of regression analysis in understanding
the relationship of physical environment factors, relationship quality and customer behavior intention tells that
comfortable atmosphere and facility convenience has a significant effect in relation to quality. In the customer
behaviour intention, only a comfortable atmosphere was found to have a significant effect. Finally, the result
shows that the causal relationship between relationship quality and customer behavior intention had a significant  2021.02.10. &1 &%=
effect on each other. This study proved that a physical environment can be a marketing tool for companies in the 2021.02.20. 1X} &= &
rapidly growing tea industry. Among the physical environments, a pleasant atmosphere rather than a sensuous 2021.02.22. 2X} #&= &4
interior is an important factor in a tea house, and it can be explained that when customers visit a tea specialty 2021.02.24. X5 $&E= &4
store. They want to feel the psychological pleasure rather than the aesthetic pleasure of the space. This will be  2021.02.25. X5 HIXH &H
used as basic data for establishing a marketing strategy for a physical environment of tea houses in the future. 301 OIBAE
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Ol QO] SEMAAT 2021 H23H M2 (SH862)

E3H 7 UiAiskaL Sl ERPEolEaL & 4 k(A
A= 7HNR] RO R QIS AlAl 100 3 F= F shu=
7% }Oﬂ Tae v 71EgE0, $he] tiEAQl AR 5 shR] ' 5ke-] shesabs 2017\ d5FE] B A0f 7RR=A)
GESFAA U =2k S AAR R QIAgHka QIth(E=rA K, 2020, 04 01). T3 U] ARpd=Re 2014 <F 1,100%F

gei7t £4% Aol ¥ell, 2018 doll= 2F 2,0009F 221 (2 15t 53 B)9] A7F Y%A AAH|go] g5k =t (THEA
Al EF P s AR AR B4 2018), ol AE F= AH|ARE0| F7IskAL Q7o) £Ug= ol Zi—i siAd 4=
U Z2u|d &} BHER At @22 AP EH (tea house) S FoHA ThSt A FE 23] A5 Y ‘—3.‘1‘:&
o}, =AkE 583t Al W ARzl ‘QAE ¥ RAH & 7Wdsto] 32t kol &5t TBARIe 27| STiE Al=st

Ik 201449 o] HE= A7HES TWG, ZgA9] E}”}JEﬂE(Dammann Fréres), 929 ZEWNH 0] (Fortnum &
Mason) 5 AIAIAR] AHESHE9] EJsk2A7} =ijo]] H—' o7 g 57| AReIHA Il AR e 2R sl
AHFER 5, 2015; HSE 5, 2016). olAH ARloIA S5E0R] 3t Hig Gtk APFe2A AALLIE AHlsh]
Al AHH) & shte] Atdiok= Q17Fgstar ojo] EHL 252 A47F R39S ANSHL JloH (W52 5, 2016), Ul AFrtd
3 FE A7 =AY EAdslol| oist AL (FAISH 5, 2014; 8] 5, 2018, oL 5, 2014), WM Q1A)o] whE XpAH|AR]
A(HERI =, 2015; BPAA-24619, 2017; RASH 5, 2019), AFRIEH Aeig/d (FAdor-ol1, 2018; 7A743]-gH9<, 2010;
7ot 5, 2016; olaXl 5, 2013; HEE 5, 2016), Adt e Hols71(AAS]-f71E, 2014), AT ol TiRh ARt
MS ol Tist AT(FLA, 2014) SOl Utk AH=9] /\}Eﬂﬂa AR 12F AR, AE7HES] 23t A, AE 2 Hge
32+ ARA7TIA] AAZY 7hsstaL, AEAR1 A FAEE HojFal Q7] wiel] ot A MR Qlgs & 4 Atk
APZAEAE AE FfstAAY Aot IEAE AMHIAE AlZaAiehe /\H]x}g} 7P EA JE 4 3 o] =
TafshHA =7l 7ol Aol thet el= A4} Al 7hsAdolle @RS A Elo] APl A5 AR uiE S
9 Zprkeie] &idstol] I vl 4= glom, ARl tiet Ats ARl gk ool 4 AR AS fAL ¢ U
A2 AA = 755tk AFERS o] 85k AB|ARe uid oA 2HE BRAAY Hlo]Zohz-g strfet= vl ol HE2of
sk, oifge] WREE (RlElol, 7HmiA] 52 RS (T, AP B)oll =59 A, ABAE AlSA = &, UlReEy)
QIR27go] ek E]4] 273 (physical environment)> AH[AOIA| Au|Ao] TR G54 GAE A5 4
8100l & 4 IHH(ADF, 2017; Baker et al, 1988). olsot-74dF(2019)2 AFEA Al Ae] Aeshs Auolu]z]o]
sl EAsto] F7HE Al”lsh=t] HEE AlFstaat e XIs8et A3} AHEAS AEchks o4& A2 gt oy Qleeofe}
© Aot 2EEQIT E3L 22 SRR AR Y7 ol titt AE AET, S84 7o) 1] AR,
A%, B ojn|z] Fof| 5 nlAlE Aoz UEET|(OIdE 2016; AR -9REA, 2011; 2941, 2012), ol ARHEA
o] E214 el tiRt At RIS AL Qi B3], Ed1A 3 Ulel AMB|AE AlFHES AH[ARRE AH]A ;<1]J—x}(7]04)
7re] APt /==, olml F/3E HAE H}E*—E 2HRRE AR, A, 37E8A 2 5
B4, 2018; AlFA- U7, 2015; 24100287, 2019). &, 24} 71949] et il Al gHslr] -r]?l —’F—E}QE
SEEH, A71H BAE |AIFeERN AR /\3711 FUer FEE A IThelfA, 2008).

oA 2 A-tollM= ARl B4 ol thek 8-l mhefskal, &9 SEloll M ArjAE Fe wat E24
A4S Algohs AdE49] P49% BAIEA (relationship quality)©ll ESH FES vAEA]of EH AIAAE Qo) =LA}
T}, AR E2A g7gol tigh A7e AR S o8t A|AoA| Mu]ao] thek §
PaEZ0] SEAEOIN s oY Aoz &8 4 Qle AR =5 & 3
77+ F Aot
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Bel4 Frolt ARBA(NIAS 9, 7 5 o BAW, FAY, FH 87 )T RIS A FAH, Hel
W, A, NEE, 8719 A, 2 5)2 ZYSHe 2102 87 UM AHI2T AIgEE St 7I%st 17 7he] ol
oFolAlt AL Wotel, FHHQ AulAS ASHE] FUHE BE 9%F 2aekn & 4 UTHEIRA, 2008). TAL
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= H
HIE omx] 2 BHE Z/dwo= S 7| wizel £ 9] 2pds} Hero] A Gt HAolM HBAXE ARZ
4 Qle Aol F 4 QIth(Azim et al, 2014; Hanaysha, 2016; Kotler, 1973; Seo et al, 2015).

Kotler(1973)+ #9171 (atmosphere) & T8 =72 ZJolstHAl, Az Qlego] W 23 HARRIo] AHJARS] FLolE A s}
© 28Rt a2 A 4 vfal sidth 531, Al 87, 34, S A Ad S AlEseted £91719] A, =5, 37,
FE, EF W AE 2= 52 T o2 25 g gARIoA o] Lol A W] o] HlAERe] Aeidd
% 7P 83 8910] viz E9)7]olm, o] HAEoM 334 AN 4 e B9I717F AdF8RlolEar ARSIt Kotler,
1973). 4 7o) nHY =424 &8 4 Sl olf= EdA S B9l 719 olnAlE oA AAAE 4
auom, o= §94 aQla BA 2919l B4 o, 2%, 2, WA, 9171, 29 5ol HaET Z2 QA7 e

°

d

b
o
o

= T

YR 4= 7] wiel] aATE] AHAR] FE vAA H7| wiolth(AT - vlgg, 2020; Booms & Bitner, 1982;
Hanaysha, 2016; Zhong & Moon, 2020). °1AE Kotler(1973)2] A& vlgto R T HAESY, AR AFLA 238 Anfd,
B 5 ARIAE AlFthe BE 7IolME B2 o] aANtEe E8 AAAE A1 4 Sle "M £Els Qs
B4 g3 NS, AQIA| 7kA], 1A whE W AR, AR 5o Al tigt A7t 2= AL eH(F S,
2018; Z&H & 2007; &R}, 2020; Hanaysha, 2016; Ryu et al, 2012; Zhong & Moon, 2020).

Ting et al (2019)2 A =S 2Fst=t] IdTe mAe F8 880 BAste] 3704 BE71(E214 &74)0] AnAte]
Z8oll of®l FZ A=Al sl Atgt A, AR Al TRt ofzh2 BEAE Lyl SEAR 9= vAE e
LHERR o, ARjAF 214 @0 tisl S e 8RAES ASAEY, A, 29, UH]Zlo] A8, SRRl & 53t 2
A 8d50H, HiFE2 ARAPE AHEA ol MREs 59 e et S ¥FE viAlE Aoz
LRSI ofarok- AAE(2019) 2 AR S Aol deske Auioln|AlE shefstaat TS AAIRE 23, AHEHS
Aeisle olfi= Abe] Bhat nide] Qlegjojoln, F1 on|R|E Aske AUl d 84 F SHEAS) thi-Zo] ARPAR] Azt
Sttt 1=yt ofrol- AA1E(2019) 2] A Qloll Ul AR Q] 2914 ol tidt A IR’ Aot 718 dTES
AuER, AR 24 S AEES st o=rt At Agwa lok (Aot ol 2018; 73]k,

2010; Zol 5, 2016; A= 5, 2016; AA1et 5, 2019; V37, 2017). & AolMs AR 2L ol &3 A%

2 a5
49l 24 S0l et AYATE DAY Ak ATNAEAE ol§ste 1) sy F Beld 842 ol Sk
% St A77} o) ROt HGIIA IR, 2012; HIRE 5, 2014; A%, 2013; oI E, 2019), BelA Bzo] mAE
Y APFROIES Tolet 4 S upiY mrelo] SHERA, AnARA] 22 ol thet MBS A7t AISE D e
SRlslolrh(7I9%, 2017; A1 7Ieh, 2013; Ol 5, 2015; A4 2011). olF-AXI(2012)2) BTN Hz)E:
e -9 BYlER TRst] Beld Srdah AUS, ApEolwol s QukAS R4S A, S| DUl Andeie
A, Tl v, B 7154 woR, 29 BAE ANARAS XA J15ATH HAR heigo] Ao
SO18 G MAE Ao ehith A4 21 (2013) ] ATOINE ZeRtol= ARl Beld 374 5 Al
B0, NS BholulAe] FOIg FFL ulxa, Anly, B2, B IAS] QIS X Q102 ek
o ZAEQ0I7NY ATolE AnHER B2 D749 S9N F FHLA TARISA Y AR)A QAL IATUS|
FO18 YL AL ZoR Uit of SolA tixRle ATt o] 71 Wl oz 2atEglth ol BA
e w70 FARe] FFS wAR, AHAY RN R =S F B0 ol /19 ojulAg Pt
gel% 97 Ul SRt 490 BEolE ke 1]X7] W) th FLlthel4, 2008; Bitmer, 1992)
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WAAGE 71940] Soj HioR 7% 1S §AT 4 o FHGEOR 1A, FIA KEUA Alo]e] g7]Holn
SR BAS §A5k, WELAL ARLAZ $A517] 918 weoletn Holg 4wl (N7, 2014; Kotler,
2000), TARAE Qo] THIIAR) T 5 B4 Q) AZAE AT A4S T Al F2F W0l
s AQolNE IABHES SRS 4 Qs SEaekn & 4 Irho] 2013; oH 5, 2006).

PABAL A Aol olwldt G AR BN ez QINEI) BAFAS Ssle] Aulsd] the

B AT, AR B0 7IE 3 A CR [ASIAL AR BE ofFA ste FEAMIeEAM 9] e
g 5 A EHEd, BAEAC] SoAURSE IR T HAER ASHA] ool A&A 0= T H2E o0&t FHIIE]
FAEES S FohEd Y, 2011; 0193, 2014). A (2011)2 Ak BT AMBlA 2E P AR
| Al=eh TS A Esto] BAFAS AT, 2UY 5(2020)9) DFoIME 7| eAFE AREShE AmIE Y
AR/ BAIFAS] FYEAE Fefstaat Alg, W5 WAEAL] 2R10= SAsiglth aAE2 a0 FFolLt Al
A 7o) AgFT At F shR dAeE oldeld o] ZIthE S55he 2n|o|al(MRe- oAk, 2020; AU
T, 2020), AlElE 719 B o] AE Fale digo] AAstal A2 H=E Toh, Fuirde] Sl ot ARkA”l
Holta= Ao 4= qlem, F7|1AQl IAE Folurh=tl oM 71 $23 24 F shute AWe 4 o (xigH
2015; 2/94<l, 2011; Chaudhuri & Holbrook, 2001). WetA & dtelde AATE 18 23, dAFEL 7Ihuith
Arastal Sl 2] 5/g0] vl BRete] wAEAY S48%0% tdstA AAIEAL o, szt 7149 1Al BAE
okt loiM $87 8491 Al=et aAo] oA I F iR TAlolH AR
NS 7 o e UES MR Sto] g AeR EASIITHAEES] 20105 H27 A7, 20155 AR AER

2018; ¥, 2013, HiAY, 2011; ol¢d 5, 2001; AL 2020).

2

of

3

17

3. o=

Weol=gt a7io] Ay 3t th/doll thsl eBf=E /dstod, I
e 34} sk BARARS] A QAR AR ITh(T, 2019; AR 0lRRE, 2020). &, Weol=s AHA] Bj=r}
WE37t =71 A 7RIS A AdEjel ofd tidoll thet Bilg AT &, A% v YEoR Yehdie s 7ikle] SJR|et
Aoz ARIZPE HA) Aetar Qe 719 5 AEARQl BAE |ASLA sHeAlE AAShHe Ao, ol 7139
Aol JAA ol JFS mA $& rk(elokE, 2019; AulSk 2017; Ajzen & Fishbein, 1980; Zeithaml et al, 1996).
m|@(2019)2 AHAZE AHIA A FARE s YElE 354 FE=E Aol&ols, A=, A]42]Q] 082%,
AR A%, 2w 5 AT FEolets At Aulao thet AR, F78AA 4, TRl A, At
e, wiEd 37 F8A 7HA, 271 HlE AEAl A 9w 5o AHIAYES & £ ATHFED, 2019; °1F,
2010; =< - &%, 2010; Boulding et al, 1993). 37824Q1 4, ERIOA 24, ol2e FX, TE AlFS SHlslo
Aol g, | 7HHol|= A BAF 52 2]l PFormatal B 4 9lom(Zeithaml et al, 1996), 3749 TS 4=F0]
E255 ARl TSI AR =t HoRAl, 719 A BEowE Bl 71 e, S S, R
W2 Al o] 7h5slA17] wigell 7149 upARZE Al ARl = 289 4~ Uoh(AW, 2019; R,
2019). TRt 2 QoMEs APATE e R s, AR, 7|8 AEA], APRIEE 4R slo] PFoe
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., A7 A

PAZEA I} 148859 %= (customer behavior intention)ol] BIX]|&= F3FS

3l ol 3
4
ATshAL AXJSHA) ST E3 7190a 27 7o) BAE PAE nARselEE Uehdths AgdTE viEoe ojse]

Hy

ag 1 =y
2) 7P

@ AHEHe) 224 s BAEAC] A

Kotler(1973) 2214 878 72ist ubiel w72 Aofsieln, a9) 221w, 47, 37, 37D B3l =7l
2el4 g7do] AAUZ] AAR) kS vIFITkL ShR{THARIL WY, 2020; Hanaysha, 2016). 214 842 oRa(A)
Kol ol 7% S| Al AW, FA, T B )3 URSA(R AA EXR, Wo] A Sl A8E, 8719)
4, e wgel x9

L=
5 =
g, TR e, B3 HH AT A Ao UethdE

=
r2
AN
=2

3

ks
R 4 9 SPPHAEA (Y], 2013), BABC] TYAHYSS DA T HER FSH g A4HOE 1 HES
ol g5l EITHEE, 2011). Wb B 7ol 22 S4e BReT 9Ree BE Z3siel Weg Al
A B3 AT E vk 2 (M- 0lAhe, 2020; 014 5, 2001; A, 2011), Alelot WS WA= MslaL
WAEA B Aoz geld Bl WARA H(+)9) FaFS AL Zow Bu b 12 Asleitt

7P 1 PR E2A @42 WAEE 383 IS T
7Hd 1-1: AR A4F P ol BAFE 3744 e vt
7Hd 1-2: AAEAHY] AT 91712 AT 344 ILL I
7Hd 1-3: AAEAHL] A w2 TAEA 343 IFE "G

@ 294 4 nAYFo =oto] *
Bitner(1992) & 374at 219] 71] /2482 Ei4 SgollA dolui B84 e AT, AMkEely, F/d=ol 3784
A FTE mAE Aoz YERTH (Y- vlg-g, 2020; B 7AE8A]; 2018; o]@F-AAQ, 2012; Hanaysha, 20165 Ryu
et al, 2012; Zhong & Moon, 2020). Ryu et al (2012)+ 2AEAANYS S84 &7, 24, AH|AR Astal HAEY ofu|X],

SARIA] 71, A S, qelo] A 9% AT A, Beld B3 349 ML wo] Qehe 719 $7

of
0l

o)
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Ol QO] SEMAAT 2021 H23H M2 (SH862)

7Hd 2: AREAS E2H B382 AYFol=0] 3HA T Ak
7Hd 2-1: AAEAHY] 47 AeRlole 2AYFAEA] 3HA IFL Itk
7Hd 2-2: AREHS AT B9 24P FAR=e S8 TS nAT
7Md 2-3: AREH A B2 a4 Fol=o] 3HA ITE ATk

Q@ WAFAY Y5 =ete] oA

BEel=e AR Byt 5ot E7] A i1} A AdEiet ofH thdol tiet Bl=8 Pt &, 5%t vl Fso=
ez s 7i]19] ofx]ek Aldolth(olohg, 2019). FEoles Aolgolk, AT E, SHAR] FAE, FHE, 7}
H|§ A B}, 2Hole 502 Yepdtia sIGrh( &, 2019; ©18<%3, 2010; Boulding et al, 1993). 231(2011)2 F3At
o] Bith MHlA Ad AR/ BAIFA, SAH=IY] F2AR] TAS AST A a4 719 749 A=Al S8t

oge]
Tk 58], A Aol BABAL DASHES FRT 5 gl

PR Aol IASHEL TAYEL| L]
o) Y= = Q1 Zoz vEhta (R, 2019; ©lotg, 2019; 2YY 5, 2020; Gallarza & Saura, 2006). TEFA
B QoA Aeins uigtow theat 7o HAle Mkt

7Hd 3: TAFEL 1AgFo =0l 3 TS TR

2 Qo] AEAe] 224 o) tiek A7} nlFatel SEAIGe] 7L W] Salgle HnnRAe] BalE Bl
Tie ARATES o e oRaA(AAe] o, Tkt So) Qi) BAR, A, ¥ 87 $)T ek (R
% o}

A A, Hol AV, ZHHA], AV S, £719) A, 2, Widee), 298 52 =24 FAolRaL Asiih A7 (2018),
QA1 AHH (2013), o1FF-AAIA(2012) 2] A5 EHZ Stof & 7o) FAjof A Beh 9l 27% 5, & 227H9) gHo=
=SS AIFALS AT MEIAE AlFshe 71 7] RS TARRAL AoshaL, AR1IAH2020), H H](2015), #B<!

(2011)9) A5 EHIR slo] F2 go] =)= Al=let TS Adst] £ 8719 FEos =&sigith AR17(2019), M71e-
0] 2FS-(2020), ©1221(2010)2] AI7E EUIE FEOEE AH|RP} A3t Mu|Ao] thet nja) siEo] oJx|2 Aot =M
T AR E, 3G ABA A=, AYRYE 5 F 19 dHEoRE =SSt BE HeES AE 53 A=(O
o 2] otk @ IFA gk © l‘iﬁolt‘r @ I8t @ "S- aEh = SAsIlth SEAR QITEAlRH S/da 4ErE

Exol] B3 6710 RIS TFSHO], & MEFS B A7 A% ZAEgos 1S
5. AR 2 FA

—

2 dts 8% toleE £Asl] flsto] = AH9 AFR F AN 7IE 6719 ojuf HilE AR (A,
TWG, Elfid, @71t 5), 543 71Q1 AEA, HAEGAPITA (U, E|XE, nfsER X 5), Ho]Zoh AT (A,
AF 5) 59 AEAS HEE Aol Sl A4S tider AERA Z3ER] +2(Google Docs: http://docs.google
.com/forms) & &3t 221 WAS ol&sto] HOREZZUHT A7 | SH7IYHo R HERARE AAISIIH. 2A7I7H
20209 099 19~ 2020 10¥ 15Y7HA] A#A] 25055 HliZsto] BAISH TR 385-E A|QIeh 2125-(84.8%) & w40l
LEoI3T BAoll= PASW 180 SAIEN71A] Z2 S o]&sto] RI=EA, QRIEA, e BA oA RAT SlAEMS
AATsIT

FEO QA B3 Ui HI=@A Hake <E DIt 2 A4 SEAF 21270] tish /S oj/do] 143%(67.5%),
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B/30] 69 (32.5%), ATl 2E njEo] 126T(59.4%), 71< 86 (40.6%), AFHEE 20th7} 83H(39.2%) o2 71
w7 Uehton, Aoz SAkglo] 74T(349%) 0% 71 & Ao LRty

<GE D BEQ J3SA%HY E4

&= =) | H&%) = A=) | HE&(%)
d 4 As{E
g3} 69 32,5 el 126 59.4
oz} 143 675 7= 86 40.6
iy ;ﬂ' Oé
>54 10 4.7
20th 83 39.2 e o0 104
30th 50 236 °= '
' AEA 44 20.7
40th 37 17.5 g 19 9.0
T .
oo ol o | 4| ™ 8o 203
‘ SIAH 74 34.9

A -SHA 21279 AR o] 85/dol tigh HI=EA Aak= <F 2>¢ 2t 19 WESe7t 1~23] 71 129%(60.8%),
3~43|% 519 (24.1%) w22 EA UERTh 13] WAl Bt HF2: ARR 2A17F HTto] 78%8(36.8%) 22 71 =7
Rt ARREE TSk U 4 e 3R ARARK] 11 e € 4 ok AR f82 B AR 684
(32.1%), 549 /MU AHEH 6278(29.2%) 02 $4F /Rl AEAES WEcks SEA] Hgo] e =2 A & 4
Atk 13] WEA] 190G FFAE FHL 17 v]Qto] 10878 (51%) o2 718 EA) et AHEH WERA L X787 0]
7155 YeRJI=o] ‘A uiAl7] s 9] S9o] 56 (26.4%) 2 7S =A UeRJTE E3F ‘A7 Bul7) s 4298(19.9%),
‘BH7NE 27171 9 31W(14.6%) £0& =A Uehgth

<E 2> BEO AHEH o|&EA

5 N=E) | HE(%) 5 H=CE) | HE(%)
19 LE3le 13] EA| B HEEE AT
1~23] 129 60.8 30% mRt 47 22.2
3~43] 51 241 IAIZE m]gk 68 321
5~63] 15 71 2A17F |]gk 78 36.8
78] o} 17 8.0 2A1Zt o) 19 8.9
ARed 73 AREH HEEA
Bs e 68 321
243 7|9 JHAEH 62 9292 A+ EU7] 918t 42 19.9
OAE & A 27 12.7 AE A el 56 264
glo]Zol2 AHEH 43 20.3 MRS e 28 13.2
71et 12 5.7 715 27171 s 31 14.6
7 3 ARE 7] 93]
5] 9B 1909 B2AZ 2 G- v o
1 i 108 51 4714 =Y 2 Ty 12 57
15 53wt 40 189 QEA} Wi 7 33
2vred mRk 38 17.9 71eb 3 14
27H ol 26 12.3

3. g 291@A Bl AlFERA

7PaATE BA37] Aol £ A7tollM ARgElE W2 B de S A8l KMO2} Bartletto] 734 55 &30
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HlEleA (Varimax) B 0183 AR BAS ANtk 7 29lo] el BB RAAARE 55 VlEoR sto] AA
YEUS 2Qloz AP Ay, B TR Y 2102, WAEAY WAYEIEE 27 vUAdoR FEHUL,
227 87 WaolAE FEH0] FOIBkE Lt 6719 M4S AT 5, Q9B T AATstel Bl 8Qloz F5Hg)
om, 229 B4 §7 891 AATel B A7e] 542 meislel, A2 el ST BT, ‘A B o=
weloith DAREOE WOl E FEA SISk UERE 27l0] WS AR ¥, QARAS AE Ak gaxilos

+ A=E YehlEs KMOgko] 1938,

= 2o, QRIEAS 9Jgt e d7Ao]
stg.om, AE%=A4(Cronbach's a)& &3+ Azl
BE 7oldolH AgAdo] =tk B 4 Itk o= (Nunnally, 1978), BE 8%10] gojo|laz MZ|wrt i & 4
At SFEl thgh A AEEL 72.744%F JERITE W] 9Q1EA 9 Alg|wiAo] Ak= ofgfo <& 3>Tt

<E > ZYYR) YNF 2T VY

29 27 w4 g | PR | 2@ | a
a3, A, 2 59 e AFo] Aotk .865
AAEE (YR, EIOIE, A 59 dARIe] Aol 854
Ad Qlg2oj7t ofSHTh .828
AU gt sy whero) apsgol mieiole g | O0% | o] 9%
UHZolE AdAeR E1%S F6 737
A ANAEL djZgdo|t} 702
Al 2% 9 #=7F sttt 725
UiR= et 71
b HiEeto] g EAsE A siett 680
AT E9171 AE0] Hjo. Mraion Hoksht 53 4,991 18.486 894
A wkA)7] HQkst £2 2e|7]oltt 597
AR AV (AL, HolE, FA)ol Pttt 551
U, A 59 QAT Ado] i Lot 766
A HA ?11}9} HloTE, i}Ej:L %.94 olgel eE 6 3.675 13.612 814
3P4l Abgol o9 Hesict 711
BE o]s7] HStEE Hjx|7} o]Foix] Slrt 700
oAl AgE & .857
At(tea)= B vpA 4 9tk 814
HASHA MulAE Algditta Wt 797
WEZAA TE3it) 757
HAEA MELAL ol 2 srrka Akt 46 2.812 10.416 .945
Yol Al Tkt JRE AlFeict 745
ZAAREARI Au]2of Thef YHEsith 725
AMu|2E THES B AHAE Algeict 657
o]§ 7t#o] QEtjgtE A4 o83 AHolct 793
AP F| = A AL 2]4de] AAoleta Ayzsitt 734 2.067 7.656 .820
29| AFEEA ToHor W3 Aot} .637

=2
A 2

HE: 72,.744%, KMO=.938
Bartlett® - J

A7: 4671.307, AHF=: 351, p=.000
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W 1 2 3 4 5
1 2244 <o 1
2. A 2917 .682" 1
3. A He4g .530™ 614 1
4. BAZFA .508™ .658™ 554" 1
5. AR E o= 384" 508" 383" 675" 1
“p< 01

5. A e AT

B Q7o Bl NG HEE o] TAS T o) THESIFEAS Aastoith Seld 87 Waeo] 2QIRA
Zstoll wet 7714 Qlefelol, siHa B917], Al Weo] BAEA, mANECld] nAE YRS AWE §|, PAZA
IARSo ol tlAE FEFS MolstuA stk ATANE TAHoR Ann et 2k

D71 A=

7P 1& 75517 Slel B84 $go] IAIRAE njAle FFe Tfetolr] sl 7744 eEol, SAe 2917, A HePde
EYHSE ola AAZAE SEUFE ofo] TREIARNS AAFE 2} G 5>9F 22 Z3pt e B4 Tt Pk
61.185(p =.000)©|™, T3l Ttk AH2Ql adj R%ZE 4612 UERth A B97](3=.504)2F Al H2A(B=.192)°]
p<001 oA BAZ R BAZFAH B (+)9] Folgt TAE vAE FoZ et folgh I vlxle ¥4 F ol

HE7 AR O TS A=A FESHAGE ogsto] Tt Axt jFsh 29171(3=.493)7F A4 HEA(B=.208) &
T} O 9% viAE Ao eyt 74744 hfﬂaloit TAZA Folgt IS v|AA] = AR vERTh FARHlE
W% 1ETh 331 VIFgEo] 100]5ke] Frog tha-aAl/dell A7 fitkar & 4= QIth(AIAst 5, 2019). whbA] 71 1-2, 1-32
AeEony, 7Hd 1-12 714=

<& 5 7M1 A52%

25 A 3L
Faus sgus ;‘Eﬂﬁ;ﬂ} geAs s | W o) v —
& 1.000 .220 4,538
. 7R Qlg|o] .060 .059 07 1.016 .520 1.925
AT E9171 .504 .076 493 6.663™ .466 2.147
A He A 192 .057 .208 3.370™ .669 1.494
R=.685, R®=.469, adj R*=.461, F=61.185(p =.000), Durbin-Watson=1.864
“*p<.001
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T2 Tt A3l tERlTRAS AAIR B3t < 6>3 7o) LERHTE 2] tih F2 25.8255(p =.000) 01, EFol|
22l adj R 2612 Uehgh siAsh £9171(8=.489) L11%t0] p< 001 $FolM AR g Eol =]
(+)2 FoI3t FAE iRl ACR Uit 3aRME 25 1ETH S5 VIFFLe] 1001519] o2 tg-g4id/doll A7t
i E 4 JQoh(RIAE 5, 2019) wEbA 7Hd 2-29F AfEE] A, 7P 2-1, 2-32 RE 71ZEQI:

<E 6> 7Md 2 AZAHY

HBZ3HA S i)
&ALy =gds EZ3HAG t
[<Jaa i B —:%] T B E—E—S’_i]' E}lﬂ‘l" .B %J: %‘i]'—‘?l’ﬁ] VIF
o .984 .304 3241
Z¥7VA Ol
AR 47 9 2] o] .045 .081 .045 .550M .520 1.925
A 297 .489 104 407 4.6927 466 2.147
A HEAg 137 .079 126 1.744 .669 1.494
R=.521, R®=.271, adj R*=.261, F=25.825(p =.000), Durbin-Watson=2.057
“*p<.001

3) 7MW 3 A=

7Hd 3& AS] ol TAEAE SEHHESLRE o AAPFIE SEHLE Sto] JARAS AASH 23 <& It
Zro] ureRdTh Aol thdt FEhe 175.769(p =.000) oI, o] that AmeQl adj RS 45302 Uittt & IAZA (B
=.794)2 p<001 oM nAPZomof H(+)9] fost &S njAE Foz Yehy, 7Hd 32 A==k

B 77 3 A5ZEw

H|EF3}A 4 44
id:‘_/\ = l‘ﬂ;/\ }}_‘7_4‘ 2
o urT —1% T B E_—;‘.j—&i} "‘ﬁl'ﬂ]‘l‘ﬁ t%k %’-i?l'lﬂ VIF
PATS
e ——— $ AT4 .240 1977
TAEA 794 .060 675 13.258” 1.000 1.000
R=.675, R?=.456, adj R*=.453, F=175.769(p =.000), Durbin-Watson=1.904
*p<05, 7 p<001
V.ZE
£ 7= APAEH0] B4 e IAEA U 1A 5o =Tt QIFEIAIE BAsto] A|&H o0& AdHstar Qs AMII ROk
oM AHEHe] SBAIY AAY FHE 5t v =2A 524 49 $2/44E AxstaA st =3 B84
S Sl 7193 A8 7o) g IAEA ] njg AsiEo] ojwst ARRE vix|=A|of tis EstAl sHith B AtollA
£ AEHe 217 2ol tigh A5t n|gstod, e W3] AdFAEH ] AfATE A Harsto] B4 $ES A
QIeHo], FAE Be)7], A HEld 5 Al 719 8R1e 231931, o] Al /9] B84 e [R1E0] TAEAE, a4 E o=
s G SACE BASIG ASEA A, BT APHEH(RQAE, TWG, BElvid, 71t 5), $4F 7IQ1 APHE4,
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AHARSO] FoluaL Sl
AlZYe] 71 g EE1A 0] F8sitE e BRI 4 dle AR & 4 qlth B AFelM AR 7S
A3l AR ASEA Y E4283 U AAR S vt
A, 712 19] AREHL] E214 @7g0] WAZA vle FFe EAR ZHE B, FEk2 61185(p =.000) 01, A8y
o] Rk 4692 Uehdth B84 4 291 5, AT #9171(3=.504)9F Al He) (B=.192)0] TAIFAHC] 378=0|
T2 oA Aoz yeigon], Z74 Qle2of(t=.311, B=.060)= AR F&= HAA g+ 2oz Uyt o]
]95(2017) 9] A2l 2214 &7 2919 SRk § HARI_ A7} IR0 n|2)= Felo] FHAUT AR]A L
Hr} Aol “*OVP ZOR UERE Aol Z2 WEHoR & 4 Qv 474 QlHE|oe] Wiaese AR, 17, AR,
2 52 UERIo] &F0] FAA I, W Wt uige] Aol migAoltt’, RIElZlols AIAACR 73S . 5o=
o] A, 3’41“* g E9719) RipES AuEy, AU 2= U SR s, wideoel Hdey EA%S =
T, AobA7] sk $2 E9)7lolth’ 52 Hduo] led|, AREHS TEske A2 3 E= oy, WRet
& S AGEQ EAFETE ARACR AR5 e E71MA BdRte Fstaat she o] SElsital B 4
.
=M, 7P 29) AFdEA S 224 $0] AR E o=l njAle J¥e BARE 2xE BH, FI2 25, 8255(p .000)° 1‘11
Ao Rk 2712 Ueigth 214 8 29 5, AT £9171(8=.489)%0] 3HA o2 Foft I
LHERtom, 24704 QIE2]of(t=.550, B=.045), A B (t=1744, B=.137)2 FIAU &= AR R= 7}19& UrEP;l
th ol AR %@4 AT & AR A (2013), o1 5(2015), olFF-AMA|A(2012) T2 A+
= 7 Utk & Aelde AR Eo =] HaEo] F7HIE ABL, 374 A, AlEE: So' Fdw o] Sl o]
] AR B917100 TSP, 7182 AESFHA R ol &siAltke Atk wihe- ouigittal & 4 Stk aARE o=
© Folel o] AAAR] miER ojojd & QlE vle TR Heds I 4 e Aotk
A, 7P 39) PAIEA0] wAsgEo =l njl JFe A3 A FgkS 175.769(p =.000)0lH, AgEo] Rghe 4562
2 UEpston], AAEA(B=.764)2 1Y Fo =] SH R ot Y NAE Ao UET: o] Algjet HHos

B8R 7143 aA9] BAIFA )] wiRel F71H o= A&AR] WAE FAlsk=tl 57A]] FT= vl He Zlojw, /AL

_L4

rr

O oY of L

-Ll N
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30 od
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©
S
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1.4

R i bl o
Ao WHT 5 e Y Fo3 24w B 4 Uk
2 A7) SR AR AAtRdRoIME o] E214 fgo] aAEe] JFe AL, V1€ aAe A, AtaAE
o] BE FQ3 W4odS A|slo] W Aol AElw Qi v, AT AL BYA AL AARH HEsA F

SHeiRr o =Rt Azt o] ol Qlrk whEhA B s AR Y] YA 249 Alest ddqteA SHEA] 7|2E AlFsigith
= doll 297t A

ARA AP A, S AREde AT el delel anAkgaLe] thefalR Qlel FEs] AJstal e, ol2igt
78Rl ]lol ] BRHE(RAE, oritt 5)9f sle] BA=(TWG, 2EY <f vlolg, Guf, f2n] 5), 711 3 5ol
AHHAEHS QZsHA AHEHS I ARREE Z7tsta O‘E} £ QtollA] VR AxellA 42 Qle2jo Rk 24t

ol

B9t AR 9 aARFoEe] BE FH0R goltt IS MlAE FO2 Ued Anks, 553 efelolz Az
H27ke 7)7] Bk, AeldoR WG JRRe Lylm AS duldEe] WAt Sl 9leg ARAoE A
oIc,

B, AAsiEzo] BHoleh, AHRHS HHolekn B 4 gliv], ARHRAS FeH RS Fulh Aska, ofszea
A 59 Ag0] WA W] WFIm, AHEHE T & 24 4 Y IHOE A 497} ol ASHRH s
A3 29717 ek Ting et al (2019)9) AT Theg HEsks Aol it 4ujke] ofste Rt FHHQ gnaAvt
ol Ao ViEhd 2 ARG PRk AnlAe Bel B0l glo] AZPHel AF Rk AR AL 87t 7ol
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A 715, AA 715 52 stefslel 33 o

4% ¢ M; o Almslct

(©)2021 Journal of Hospitality & Tourism Studies
129



Ol QO] SEMAAT 2021 H23H M2 (SH862)

=
=

| 2H[AE SEE AHIAS AIBEA) Slob, ‘A B9 SR B Ul ARtel AV} WA ol ApgE
9 347 720 vle WEelmrix e ﬁOIE} wfebd T SEAIHE Tel, AT sk Al sk
ke

‘A Z9477 ol iRk IE2jo} Aol Zo e Zlos wEHn:

= ‘3‘1—7’% Az %%—4 =904 S8} B AYAE BE R Solld A2 HFY] fARE A7ES HIFY LR o|E4
o718 7 {12351907] wizell IR ] A oz URtelsto] siAfsllolle tha 727t /lom, g S3teo]
gl

TS A @3}% Joll 2194 2127t BEL SAS 7L itk b % ol Tt Y d7se AESH
FoplM E24 B3 aARYEo] ik Hlady AA|ge Fhstel ok 2 At fgwofjof & Zlojt,

lo

ot - o] (2018). El(Tea) AEA AdEEA0] W=l miAe 9T tsATEA e E&sto. 24/7F97 21(1), 193-216.

F&8H2010). FA MulA HAolA SA| ALl WA 7Ho] FAZFAC] BAR|EGO = nA| e FF oHELHE A 6(2),
T7-94.

A - AR E(2012). ATHEH o84S Aol AR deEl&date] A 20, 304 S SR THFHFYA
14(20), 84-99.

k3

2o - 57 (2015). ZeRo|= ATARA iEjRRe] slaHo] Tig x|glo] FmiHo] Azshe BANE, BAEA, B7IXHol
ux= 9 FF2Z 30(5), 377-402.
78] - BAL(2010). AHE) Aulate] 7o MeEldAo] nhe A AESH A7 P 16(2), 1-12

%
A7(2019). A7149] 712253 (Kiosk) F4 540l ZR7H, 1%, sz vAls 9 #FF24E, 33(9), 71-86.
ARl - vi5g(2020). ATERAHL] =214 @70] FA =] nAE 9T AAFHITH TRIFTAIFL] 2HEHE FHE
SHolAE 16(1), 257-275.
- g - AR - 2HRH2015). A8 BtolZ Bl wE AH(E) ol§¥H A+ EEFHFYA 17(2), 237-255,
4%} - olgs] - H&X1(2014). =W SAHAIRIS] AR ti&A WA W9k AFENYH T 1
AR - A571(2018). ATZIRAS) ASE, FAFE, LG U aASYE 7o) F2uA AT v F AdT el 8o

2Aag xofsto], 2/4/7F9 21(3), 193-217.
A9E2017). AZEAS] E214 @70 aATSE B 3 Foliol] s FF: JEe] AR o548 13(1),
193-207.
Agor - A3 - 3AE(2016). ElSHeA AeEiEAol] o3t MIRZAPSE B4 24 =g#E972~ 18(3), 169-187.
A% - f7FE(2014). AEREEY ol F717F Fol Aol ol v W 4] Ao njAe dF FFREX) 20(2), 24-36.
23 - ol - :=R7(2007). ATHEH A& do] 1

l'o

foid

H A 9/A/FFHZ 10(4), 237-252.

2(2019). €] ZEAHo R|7Fe MulAZA0] ALE IARE olxof tjX|= A3k € AlE AApFo] RAEGHE 2Hom  girlFe]
o7~ 22(5), 353-375.

2374(2018). whgel B2l 47 uA-21Y 7+ Aoakgo] AR I 1A oo nXEe I3 AUHEH AHE 4o
AEYS . ZGuiEhy, AR =R

wojd (2019). FeAl AZAB|AZAo] 1 NE)H BRI PEo ol ujxE JF AT A7|tiEta s, HAERe=E

TESMAER S 5L EAERTIAH2018). 2018 7FEAIE AJEAIE E

QHdZ1(2017). ElSHR-20] MU|AAAC|Z7F BARES W PFolwof njx|e= P Hista sl

FH0](2013). AHl& AIZALY] 1ojA-H]doj3 ARUAoJMo| 1A, BAZAI Bl pibo]| njx]Es ek Mu]A £49]
ZAGIHE FAOR FANEA TistY, HAFES =1

QAR - AR (2013). ZMAto|= AT AR B4 g7 eRl0] BdMzo|u)x|, uATES B/ nXE It FEFYS

/% 16(3),105-119.

¥d

HPZR1(2013). F3AE AElA F4o] o] 89 BARA W FAEol A= AT oFELHLI 9(1), 153-171
HPdS- - £S(2017). ARIARS] ARIA T AHCR) AlESA The) BAL 9415 FH 20(3), 259-280.
HFEs] - 20]8] - 0]A3](2018). ¥ - B - L& HAb AH|RS] FAL ol tieh 1A B AngEol it B4, FEeAAE 32(2),

251-266.
HIAJ A (2011). fA4R|Re] AARIFEE o8t viAIE &80l AT Aol et At Z7Itstal thered, HhAf

)

ol

Md

(©)2021 Journal of Hospitality & Tourism Studies
130



HIES - o] EA - Hl%:(2014). ARZEA ] e ol iRt ARAPE TEteo] HRMdT: AT AYARE SR FFEAY
74 26(1), 375-390.
M7 - o]AR&(2020). SSToll 7|9t 7| e A5.0] MulA 7]eFdo] 74 7H, W, a4 SOl n|Ae I ZdHFH7
22(1), 159-172.
A - ol273 - FAS(2018). B3 - e dFLEA HEA AHlol| WIF A RRESHYYY) 39, 101-124,
AEE - U7471(2015). AARA BATAR S AR = I BAAT: LuAGE AXAGUA IS FHE A FTY
18(5), 83-102.
FEA(2014). AR B AUFEE ol tiRh AnAe] Ao =et B4 200iE $AHCE. P ZHRES 4] 15(3), 352-361
O1d=(2016). AUHEH E214 &gol whe 7o) B om|z] RIx|9] Ato]: AMHEHS ol &3ske et ol87e Sz
SEolHE7 12(2), 255-275.
ol - AmAl - AR (2015). AuFIEA L] E21A o] A Wl S0 njAlE FF vlT Texas XY A4S tho=,
erEa]gE]X) 21(1), 42-57,
oYy .- FFEIMR- Fk- FFEIE(2014). & 62 A}iEt) -5 HlmdT: =AIE FHCE AEIYYL 33, 1-30.
olgrof - Z41E(2019). AHEA FAAaAe] Aujolu]R] Aol #et At e Aoe=EE, 30(3), 67-76.
ol5q - oJAE - FBIR(2001). TAIF/ Aol thyt Al=ef wEo| mizjidol et AL oFEHE YA 6(1), 1-32.
©Jo5(2019). 24 020&HF2 FAE/ol A4 7HAeh 5omol] nAle I A7Hdel 2HanE S Zejvista
TETSH, MAfetel=i
°0|92](2014). S MHIAFAC] BAZFAE U IS o] v Ft g AR iRty FoEX] 27(2), 263-284.
Olf+A(2008). AH/Z BIAE, (48), M&: SHaAL
ol Rt - &% - AAl - 01 871(2005). UEIHlEg B0l 7149 wA=o] FAFA, A& nAZ/ =) njA= IF T
1eel21%), 6(4), 49-70.
ol@gF - MAIA(2012). =UiQ] Hizo] W AHuZEH E2|4 @7o] aATEI Ao mo] njAe Jol Wt A AE
AU tiebdE SR ZEFFIEA 21(2), 131-147.
°]&+(2019). FAAY ATHEH Q] Adei&/do] BRE ouzof n|Ae JF: F7iHARES Wilasts gy 21(40),
243-258.
0]2<1(2010). AMHIA0] 2171 FAo] uA9] 7HA] 9l FEoje] nAE FF A HEULHAED T HAEFEHS A
Z8|cheta tietel, MLt =R
B30 g - ASIR(2013). AF AlEiEAdo] TSR H F/Eo) ulAls Gl et A+ HFEA/P 25(3), 289-307.
IRI2H2020). HAE 7H0|9] S84 @70l IAZAN 1ASY=d vAe I Fuistal ek, HAHl=E
AR - BRE21(2010). ARRAEAS] &2 &7 A
018H(2017). ARZEAH Mu|laFAN vwEd, FAZE D A7 e 724 T4
Z/ddetal viekel, MLl =R
A52 - Aot - o] (2016). El(Tea) FE4 AEi4/d9] S8 =-TSE FAo] Ut A7 El(Tea) £HIAF FFHE HIAE FHOE
4185974 19(2), 101-109.
4ArE(2013). ARHEA AlEE/dol Aol eol nixe 9 BHE Ao 2Pan Ox/geEele7 11(11), 289-304
208 - 774 (2019). MEIZAA 8]10] HAA7HA, aATS 9l FEojo] njale FF: Tealo|= AW/ AVHEH S THOE
LEFGIT 28(3), 71-88.
29A1(2012). 721 ATHEHS] 224 E70] FAZAT AV nAs I HFEAHE 26(2), 189-204
2UQ - HRloh - FAE - AR (2020). 7143 AL ARE/do] WAFA nAE FT JHEFMEH 16(1), 97-113,
2% - FEY(2010). FFolEF HHIYE AH|A o]l tiRt A1Z4F0] ARRAL T W JFo=o] nAe I T/ T
2010 #7 S F#OE] ERE, 49, 278-304
1A%} - AR - AR (2019). AR AHARe] APgg Sto]ZAE o] e/ gt ool nix|: 9T ZEHFHA 21(4),
214-229,
Ade(2011). AREAL] E14 7o) olgelm=el njAls T AUEI A=V o] vizield HETHSaL HIuiete, AArekele

=
.

v

o]

¢

™ oN
)
i

x

oL,

N

(©)2021 Journal of Hospitality & Tourism Studies
131



IR OHAZOIY| SHULIT 2021 H23H iR (SH862)

Y HE (2020, 04. 01). ‘D] =AF ks ol A+ A 48 Retrived September 15, 2020, from
https://www.hankookilbo.com/News

Ajzen, 1, & Fishbein, M. (1980). Understanding Attitudes and Predicting Social Behavior, Englewood Cliffs, NJ: Prentice Hall

Azim, A, Shah, N. A, Mehmood, Z, Mehmood, S., & Bagram, M. M. M.(2014). Factors effecting the customer’ s selection
of restaurants in Pakistan International Review of Management and Business Research, 3(2), 1003-1013.

Baker, J., Betty L. L., & Parasuraman, A (1988). The marketing impact of branch facility design. Jowrnal of Retail Banking,
10(2), 33-42.

Bitner, M. J.(1992). Servicescapes: the impact of physical surroundings on customers and employees. Journal of Marketing,
56(2), 57-7L

Boom, B. H, & Bitner. M. J.(1982). Marketing services by managing the environment. Cornell Hotel and Restaurant Administration
Quarterly, 23(1), 35-40.

Boulding, W., Kalra, A, Staelin, R, & Zeithaml. V. A (1993). A dynamic process model of service quality: from expectations
to behavioral intentions. Journal of Marketing Research, 30(1), 7-27.

Chaudhuri, A., & Holbrook, M. B.(2001). The chain of effects from brand trust and brand affect to brand performance: the
role of brand loyalty. Jowmnal of Marketing, 65(2), 81-93.

Gallarza, M. G, & Saura, I G.(2006). Value dimension, perceived value, satisfaction and loyalty: an investigation of university
students’ travel behaviour. Zourism Management, 27(3), 437-452.

Hanaysha, J.(2016). Testing the effects of food quality, price fairness, and physical environment on customer satisfaction fast
food restaurant industry. Jowrnal of Asian Business Strategy;, 6(2), 31-40.

Kotler, P.(1973). Atmospherics as a marketing tool. Journal of Retailing, 49(4), 48-64.

Kotler, P.(2000). Marketing Management: The Millennium Edition, Upper Saddle River, NJ: Prentice Hall

Nunnally, J. C.(1978). Psychometric Theory. New York, NY: Mcgraw-Hill

Ryu K S, Lee, H R, & Kim, W. G.(2012). The influence of the quality the physical environment, food, and service on restaurant
image, customer perceived value, customer satisfaction, and behavioral intentions. /nfernational Journal of Contemporary
Hospitality Management, 24(2), 200-223.

Seo, J. H, Kim, J. O, & Choi, W. S.(2015). Effects of physical environment on brand loyalty and moderated effects of brand
image. [nternational Journal of Research in Business Studies and Management, 2(4), 50-60.

Ting, C., Chang, C, & Huang, W.(2019). Fact affecting comsumer s experience within tea house. Journal of Physics-
Conference Series, 1168(3), 032014.

Zeithaml, V. A, Berry, L. L., & Parasuraman, A.(1996). The behavioral consequences of service quality. Jowrnal of Marketing,
60(2), 31-46.

Zhong, Y., & Moon, H. C.(2020). What drives customer satisfaction, loyalty, and happiness in fast—food restaurants in China?
Perceived price, service quality, food quality, physical environments quality, and moderating role of gender. Foods, 9(4),

460.

(©)2021 Journal of Hospitality & Tourism Studies
132



